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ADNOC Distribution celebrates
International Day of Happiness

Opening letter FROM the CEO

It is my great pleasure to present you with the 15th issue of ADNOC
Distribution’s AFAQ Magazine, which contains the latest information on our
strategic expansion projects, employee accomplishments, and exciting new
initiatives currently coming on-stream.
Our Company’s recent creation of a ‘Happiness and Positivity Committee’,
which aims to create an enabling internal environment to promote the highest
levels of happiness and satisfaction among employees, shows ADNOC
Distribution’s commitment to the welfare of our talented and dedicated
people and their development as professionals within a world-leading energy
company.
In this context, the International Day of Happiness on 20 March 2017 featured
a range of events that drew the active participation of customers, employees
and strategic partners within our company and across our UAE-wide service
station network. Our commitment to enhancing a positive outlook reflects
the lesson of the late Sheikh Zayed bin Sultan Al Nahyan that “my wealth
is my people’s happiness”: by promoting and spreading happiness, we will
continue to honour his memory and advance the prosperity of Abu Dhabi
emirate and the UAE.
Thanks to our high morale and collective endeavours, ADNOC Distribution
continues to gather prestigious recognition from leaders in the energy sector
and related industries. In May, ADNOC Distribution received the ‘Best Aviation
Fuel Supplier Award’ at the Etihad Airways annual vendor symposium held
at the Ritz-Carlton Abu Dhabi. The award demonstrated the deepening and
strengthening of our strategic partnership with Etihad and the consolidation of
Abu Dhabi’s status as a leading international hub for civil aviation. Our growing
number of aviation clients know that they can rely on ADNOC Distribution
for the efficient operation of best-in-class technologies while observing the
strictest health, safety, and environmental standards.

Saeed Mubarak Al Rashdi
Acting Chief Executive Officer

The last few weeks have also seen the completion of the first phase of the
ADNOC Xpress network, which comprises 10 innovative new fuelling stations
established in targeted locations and offering a rapid and streamlined service
concept. Representing a landmark achievement for the entire team at
ADNOC Distribution, our Xpress facilities apply best practices and epitomise
our institutional and operational values of flexibility, innovation, efficiency and
service excellence.
Our strong track record in maximising our team performance, garnering
new awards, and completing ambitious new projects for the benefit of our
customers, stands us in very good stead as we look forward to further
strengthening ADNOC Distribution’s status as a global energy leader. I am
confident that we can continue to build further on our outstanding achievements
for the rest of this year as we work together towards the realisation of Abu
Dhabi’s Vision 2030.
I am sure you will benefit from reading the latest issue of AFAQ Magazine,
which remains an essential source of information on ADNOC Distribution’s
latest initiatives and developments of interest to employees, stakeholders
and the general public.
15th issue, 2017
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ADNOC Distribution:
Encouraging the spirit of
the Holy Month of Ramadan
in honour of the Year of
Giving
As an integral part of Emirati society
and its institutions, which prioritise
the principles of charity and aiding the
less fortunate, ADNOC Distribution is
committed to fulfilling its duties and
responsibilities towards the community
and its customers by providing high
quality services and products for their
benefit.
ADNOC
Distribution’s
corporate
responsibility strategy is enabling
the Company to play a strong role
in fulfilling the promise of the Year of
Giving.
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Special report

ADNOC Distribution: Encouraging the
spirit of the Holy Month of Ramadan in
honour of the Year of Giving

As an integral part of Emirati society and its institutions, which prioritise the principles of charity
and aiding the less fortunate, ADNOC Distribution is committed to fulfilling its duties and
responsibilities towards the community and its customers by providing high quality services and
products for their benefit.
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Special report

ADNOC Distribution’s corporate
responsibility strategy is enabling
the Company to play a strong role
in fulfilling the promise of the Year
of Giving. This strategy is realising
demonstrable successes across
three key areas: the establishment
of social responsibility across private
sector institutions; a commitment
to volunteering among all sectors of
society; and a willingness to serve
the nation as a key duty of each
Emirati.
ADNOC Distribution’s 2017 activities
have reflected the company’s
concern for the spiritual welfare
of the community during this Holy
Month. The Company’s charitable
and social responsibility initiatives
during the month of Ramadan
have focused on improved road
safety, cooperation with community
support institutions, breaking of the
fast (Iftar) campaigns, and a host of
other activities all designed to raise
individual awareness of our shared
responsibilities towards our society.

‘Sweet Reminder,
Safe Ramadan’

Over the course of the Holy Month
of Ramadan, ADNOC Distribution
launched its Ramadan initiative
‘Sweet Reminder, Safe Ramadan’,
which provided water and dates in
50 service stations on the highways;
the initiative urged drivers to abide
by traffic rules and regulations while
breaking their fast (Iftar) and reach
their destinations safely.

15th issue, 2017
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The eighth Umrah trip for people of
determination

In the final days of the Holy Month of Ramadan, the eighth
Umrah trip, organised by ADNOC Distribution, was launched
in cooperation with the Khorfakkan Club for the Disabled to
allow five people of determination to perform Umrah rituals
during Ramadan. By providing such assistance, this initiative
also recognised the important role played by people of
determination in furthering the UAE’s development.
Partnership with the Khalifa Bin Zayed Al Nahyan Foundation
ADNOC Distribution is a strategic partner of the Khalifa Bin
Zayed Al Nahyan Foundation, which has supplied a total of
1.7 million meals for 542 families during the Ramadan fasting
project. The Company played its part in supporting the work
of the Foundation by providing at least 8,000 cylinders of
liquefied gas at nominal prices for the families being assisted
through the campaign.

The Iftar Sa’em Campaign

ADNOC Distribution has helped support the UAE’s civil
charities through its ability to reach the public through its
constant daily contact with customers across its wide service
station network. In this context, the company has assisted
the charity organisation in the Ajman and “Maliha” Sports
Clubs and also distributed meals for the service stations
customers in the Emirate of Ajman and Fujairah to break their
fasts.

Supporting charitable fundraising campaigns

ADNOC Distribution has supported a range of charity
fundraising campaigns in the UAE based on funds and
donations from the local community donated through
ADNOC Oasis stores at service stations. The latest initiative
is the provision of aid boxes from the UAE Red Crescent
and Ajman Charity made available during the Holy Month of
Ramadan.
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“The UAE has
been a pioneer in
philanthropy over
the years, and
we will continue
to work tirelessly
in ADNOC
Distribution to
contribute to our
national initiatives
designed to aid
those in need,
In fulfilling this
duty, we remain
committed to
the success of
the Mission and
Vision of our
wise leadership,
both locally and
internationally.”

Saeed Al Rashdi,
Acting CEO

It’s never been easier to stay fuelled up
with ADNOC Distribution.

ADNOC Distribution News

ADNOC Distribution celebrates International
Day of Happiness with its employees, partners
and customers
ADNOC Distribution marked the International Day of Happiness on 20 March 2017 by organising
a range of events. Drawing the active participation of its customers, employees and strategic
partners, the event aimed to enhance the levels of happiness and positive spirit throughout its
service station network across the UAE.
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ADNOC Distribution has formed
a ‘Happiness and Positivity
Committee’, which aims to
create an enabling internal
environment to promote the
highest levels of happiness and
satisfaction among employees.
By instilling a positive spirit
within the company’s various
departments, this committee
supports the company’s
strategic goal of advancing the
overall economic development
of Abu Dhabi emirate and the
UAE.
Saeed Mubarak Al Rashdi,
Acting CEO of ADNOC
Distribution, said: “Initiatives
that promote happiness
and positivity as a means of
enriching people’s lives are
not new to the UAE. The
late Sheikh Zayed bin Sultan
Al Nahyan, who once said
‘My wealth is my people’s
happiness’, made tremendous
efforts to spread happiness
across Emirati society. In
doing so, he set a new and
unconventional definition for
wealth that contradicted the
traditional association of wealth
with money, thereby prioritising
the happiness of his people
as the ultimate goal of national
development.”

acknowledge the role played
by its strategic partners and
customers in the commercial
and aerospace sectors. Nasser
Ali Al Hammadi, Senior VicePresident of Commercial
Sales at ADNOC Distribution,
presented awards to 26
companies and institutions in
three main categories based
on the number of years of their
partnerships with ADNOC
Distribution.

Giveaways and
discounts to promote
happiness and positivity
at service stations

Visitors to ADNOC Distribution’s
service stations received
giveaways as an expression
of ADNOC Distribution’s
commitment to exceeding
customer expectations and to
enhancing their happiness and
encouraging their loyalty. Some
exclusive discounts were also
offered in collaboration with
many restaurants and outlets
operating at the stations,
including McDonald’s, Burger
King, Marrybrown, BaskinRobbins, and Dunkin’ Donuts.
On their part, the company’s

commercial partners offered
discounts and special offers
on vehicle maintenance
and spare parts for ADNOC
Distribution’s customers. These
partners included Al-Futtaim,
SandDance, Al Masaood,
Central Motors and Equipment,
and Liberty Car Care Center.

Internal events

The Happiness and Positivity
Committee hosted various
internal events, including
a special lecture entitled
‘Happiness is My Decision’ by
Saeed Al Khouri, along with a
platform to raise donations to
support Emirates Red Crescent
projects and initiatives.

Spreading Happiness
through social media

As part of its efforts to involve
the local community in its
International Day of Happiness
events, ADNOC Distribution
launched a special online
hashtag (#empoweringsmiles)
and filter on SnapChat,
encouraging its employees to
share their happy moments
through their social media
accounts.

Happiness Day events

As part of the celebrations,
ADNOC Distribution organised
a special ceremony to

15th issue, 2017
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Human Resources Division organises workshops
on positivity in life

As part of its commitment to creating an enabling environment that ensures employee happiness,
the Human Resources Division at ADNOC Distribution conducted a series of workshops titled
‘Positivity in Life’ for various divisions and departments in the company.
These sessions were designed to promote positivity among employee and ensure their wellbeing as the Company’s most valuable asset.
12
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Covering a range of health,
occupational, intellectual,
emotional, spiritual,
social and environmental
issues among others, the
workshops outlined ADNOC
Distribution’s happiness and
well-being programme with
the aim of promoting efficient
communication between
employees and ADNOC Group
of companies.
With a large number
of ADNOC Distribution
employees participating, the
first workshops in the series
focused on the necessary steps
to promote positive behaviour
and also offered insights into
psychology techniques that
could enhance productivity at
work.

‘Happiness & Positivity’
workshop for senior
management

As part of ADNOC Distribution’s
executive plan for employee
wellbeing and happiness
programme, the Human
Resources Division hosted
a ‘Happiness & Positivity’
workshop for its senior
management team. Attended
by Saeed Mubarak Al Rashdi,
Acting CEO of ADNOC
Distribution, along with the
SVPs and VPs, the workshop
highlighted ways of achieving
positive results and outlined
psychology techniques that
could be employed to enhance
productivity at work.
The workshop also marked
the launch of an initiative

entitled ‘Be Positive Always’ as
part of ADNOC Distributions’
Employee Wellbeing &
Happiness Programme.
The session created positive
interactions among all
attendees, who offered
innovative ideas on measures
that could help create a
happier and collaborative
work environment at ADNOC
Distribution.
The Human Resources Division
at ADNOC Distribution is set
to host a further series of
workshops this year as part
of its plan to engage with
employees in various locations
and departments.

15th issue, 2017
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ADNOC Distribution participates in 3rd GCC
Petroleum Media Forum in Abu Dhabi
ADNOC Distribution participated in the 3rd GCC Petroleum Media Forum, hosted by the Ministry
of Energy under the patronage of His Highness Sheikh Khalifa bin Zayed Al Nahyan, President
of the UAE.
Held under the theme ‘Gulf
Petroleum Media and the
Future Energy Trends’, the
forum was attended by
His Excellency Suhail bin
Mohammed Faraj Faris Al
Mazrouei, Minister of Energy,
His Excellency Dr. Sultan
Ahmed Al Jaber, Minister of
State and CEO of ADNOC
Group, Saeed Mubarak Al
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Rashdi, Acting CEO of ADNOC
Distribution, along with energy
ministers from several GCC
countries.
Aimed at promoting the role of
the GCC as a reliable source of
energy and major contributor to
the global economy, the forum
provided a creative platform
for the exchange of ideas on

enhancing and developing the
energy sector’s media culture
in the GCC countries and
enhanced cooperation between
Arabian Gulf energy entities,
local media, international
media and international energy
organisations. The forum also
hosted a series of workshops
and specialised training courses
aimed at developing human

ADNOC Distribution News

resources in the oil sector.
During the forum, the
UAE honoured the
winners of the Petroleum
Media Award, which was
presented in recognition
of the outstanding
contribution of media
representatives who have
specialised in covering the
GCC oil and gas sector.
The inaugural edition of
Gulf Petroleum Media
Forum was held in Kuwait,
followed by Riyadh and
then Abu Dhabi this year.

15th issue, 2017
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Department of Economic Development
and ADNOC Distribution sign cooperation
agreement

The Department of Economic Development – Abu Dhabi (ADDED) has signed a cooperation
agreement with ADNOC Distribution that sets a joint operational framework for all licensing
procedures and approvals of relevant economic activities in the Emirate of Abu Dhabi. The
agreement gives ADNOC Distribution the authority to use ADDED’s Exla electronic system
without the need for direct e-connection between the two parties’ systems.
The agreement was signed
at the Abu Dhabi Business
Center (ADBC) within ADDED’s
Headquarters by His Excellency
Khalifa Bin Salem Al Mansouri,
ADDED Acting Undersecretary,
and Saeed Mubarak Al Rashdi,
Acting CEO of ADNOC
Distribution, in the presence of
a number of senior officials from
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both organisations.
Under the Agreement, both
parties will expand their existing
collaboration framework to
support the initiatives and
programmes of the ADBC and
carry out joint inspection and
monitoring operations with
the aim of combating negative

practices within their respective
fields.
Following the signing ceremony,
His Excellency Khalifa Bin
Salem Al Mansouri, ADDED
Acting Undersecretary, said:
“This Agreement represents
an important part of our efforts
to achieve modernisation

ADNOC Distribution News

and enhance government
performance in the Emirate
of Abu Dhabi. This initiative
will improve the efficiency of
services offered by ADDED to
the business sector through
close cooperation with relevant
government entities both at the
local and federal levels.”
Al Mansouri also noted that
ADDED had established
the ADBC to streamline the
procedures for electronic
applications for business
licenses within its core mandate
to issue business licenses of
all kinds to its customers and
investors.
“The agreement articulates
the joint efforts of ADDED
and ADNOC Distribution to
help achieve the objectives of
Abu Dhabi Economic Vision

2030 through promoting
economic development and
creating a competitive and
robust business environment
for the private sector. Our joint
efforts will create promising
investment opportunities while
also contributing to economic
diversification in the emirate,”
added Al Mansouri.
Commenting on the agreement,
Saeed Mubarak Al Rashdi,
Acting CEO of ADNOC
Distribution, said: “In line
with our commitment to
developing the Abu Dhabi
government’s functions so
that they attain the highest
administrative standards,
ADNOC Distribution is keen to
strengthen its relationship with
ADDED through the Abu Dhabi
Business Center.”

Al Rashdi added: “The
e-transformation of business
services is an important
prerequisite for both enhancing
the quality and efficiency
of our shared services and
ensuring the continued
expansion of our business.
In addition to facilitating a
direct communication channel
between ADNOC Distribution
and ADDED, this service level
agreement will help improve the
speed and quality of the overall
service delivery process.”
The Agreement outlines the
key roles and tasks required
of each party to ensure
high-quality services and
streamlined procedures for
applying for business licenses
in the Emirate through a single
portal in coordination with all
stakeholders.

15th issue, 2017
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ADNOC Distribution wins contract to supply
NDC with oil and grease products
ADNOC Distribution has won a contract to supply the National Drilling Company (NDC), one of
the ADNOC Group’s companies, with its high quality lubricants for a period of three years. The
contract was awarded to ADNOC Distribution following a competition conducted by NDC for
a group of international companies specialised in the manufacture of oils and greases.
Under the contract, ADNOC
Distribution will supply NDC
with 4,942,080 litres of oil and
lubricant products at an annual
rate of 1,647,360 litres.
This achievement testifies to
the success of the company’s
business sales department in
meeting customer preferences,
utilising market data to
assess product quality and
price competitiveness in the
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market, and strengthening
ADNOC Distribution’s
commercial customers network
and potential for business
expansion both domestically
and internationally.
Commenting on the award
of the contract, Nasser Ali
Al Hammadi, Senior Vice
President, Commercial Sales
Group, said: “We are proud of
this new achievement, which

gives further confirmation
of the quality of ADNOC
Distribution’s lubricant products
as the preferred choice of
local, regional and international
customers. ADNOC
Distribution remains committed
to maintaining internationallyrecognised levels of quality
control in regards to all stages
of the production, marketing
and sales of its products.”

ADNOC Distribution News

Human Resources Division hosts "Maintenance
Technician" programme for second batch of
ADNOC Distribution technicians

The Training and Professional Development Department, part of ADNOC Distribution’s Human
Resources Division (HRD), hosted a ‘Maintenance Technician’ programme for the second batch
of ADNOC Distribution technicians in collaboration with ADNOC Technical Institute. Jointly
developed by HRD, the Company’s Maintenance Division and ADNOC Technical Institute, the
programme provides high-quality training for ADNOC Distribution’s technical staff.

With 17 technicians
participating, the 9-month
programme includes various
modules including principles
of general maintenance,
electrical maintenance,
mechanical maintenance,
and instrumentation. The
expectation is that trainees
will apply the theories learned
as part of their field training
at the company’s work sites

and facilities when they have
completed the programme.
This will allow them to gain
further insight into the execution
of maintenance works in a
simulated learning environment.
The third phase of the training
covers the actual performance
of the maintenance tasks at the
workplace.
The Training and Professional

Development Department
collaborates with other
departments at ADNOC
Distribution to identify and
design the career development
programmes that meet the
evolving job requirements of all
employees and equip them with
the right qualifications and skills
that improve their professional
performance.

15th issue, 2017
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Oman Oil Company delegation explores Natural
Gas project in Abu Dhabi
A delegation of the Oman Oil Company visited ADNOC Distribution to enhance cooperation
and exchange expertise in the distribution of compressed natural gas (CNG) within the GCC
countries. The visit gave both parties the opportunity to explore areas of collaboration related to
ADNOC Distribution’s pioneering natural gas for vehicles project and its benefits for a clean and
sustainable environment.
The delegation was welcomed
to ADNOC Distribution by
Engineer Jassim Saleh Rashid,
Manager of the Natural
Gas Engineering & Projects
Department, and Engineer
Malalla Al Hammadi, Manager
of the Natural Gas Operations &
Maintenance Department.
The visit began with a briefing
on ADNOC Distribution’s
organisational structure and
its long and successful track
record in the marketing and
distribution of petroleum
products, jet fuel, natural
gas, and the conversion of
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conventional vehicles to run
on natural gas. The briefing
also highlighted the company’s
active role in setting-up a
natural gas supply network
across Abu Dhabi’s residential,
industrial and commercial
areas.
Furthermore, ADNOC
Distribution’s officials outlined
the company’s natural gas
marketing strategy, which
seeks to strengthen productive
collaboration with other
government and private
entities across the country.
The officials also demonstrated

the economic feasibility and
eco-friendliness of natural
gas for public transportation
based on statistics compiled by
ADNOC Distribution’s natural
gas division. To date, the
company’s NGV conversion
centres have converted more
than (5600) vehicles to natural
gas.
To conclude the visit, the
delegation toured Rabdan and
Khalifa A service stations in Abu
Dhabi to learn more about the
NGV Project, NGV conversion
centres and other available
clean energy services.

ADNOC Distribution News

ADNOC Distribution awarded ‘Best Aviation Fuel
Supplier’ by Etihad Airways
ADNOC Distribution has received the ‘Best Aviation Fuel Supplier Award’ from the Etihad
Airways annual vendor symposium held recently at The Ritz-Carlton Abu Dhabi. The award was
received by Saeed Mubarak Al Rashdi, Acting CEO of ADNOC Distribution, in the presence of
senior ADNOC Distribution officials.

Commenting on the prestigious
award, Al Rashdi said: “We are
delighted to receive this award,
which further demonstrates
the strength of our strategic
partnership with Etihad Airways
aimed at consolidating Abu
Dhabi’s status as a leading
regional and international hub
for civil aviation. This award
validates our commitment
to adopting best-in-class
technologies in the aviation
services sector while observing
the strictest health, safety,
security and environment
standards.”

Al Rashdi added: “Our success
in the aviation sector is largely
built on our ability to offer a
comprehensive range of highquality products and services
that rank among the best in
the world. Our commercial
and military customers can
continue to depend on the
world-class service provided by
the more than 500 dedicated
professionals working in
ADNOC Distribution’s aviation
division.”
ADNOC Distribution continues

to achieve steady growth in its
aviation business, as shown
by an average expansion rate
of 18% per annum over the
last few years. This strong
and sustained progress has
been previously recognised by
several industry awards and
honours, including the ‘Best
Aviation Fuel Provider Award
2013’ at the fourth Emerging
Markets Airports Awards
(EMAA), and the ‘Best Aviation
Fuel Supplier’ from Etihad
Airways in 2014.
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ADNOC Distribution launches second
development phase of Officers City
service station in Abu Dhabi
ADNOC Distribution has launched the second development phase of the Officers City service
station, located on Al Khaleej Al Arabi Street in Abu Dhabi. The implementation of this phase is
designed to raise the station’s capacity to meet growing demand for its high quality services and
products by increasing the number of available fuel pumps.
The second phase also
provides for the replacement
of current operational fuel
pumps with new ones designed
in line with best international
standards in terms of
technology, health, safety and
environmental protection. The
company will suspend existing
fuelling services for NGV, Green
Diesel, Super 98, Special 95,
E-Plus 91 fuels at the station
for a maximum of 45 days to
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complete the upgrade process.
The station will continue to offer
services such as oil change,
automatic car wash, a fast food
outlet, ADNOC Oasis store,
and LPG cylinders during the
upgrade period. While the
service station’s backyard
entrance and exit will be closed,
customers will still be able to
enter the station through its
main entrance on Al Khaleej Al
Arabi Street.

ADNOC Distribution launched
the first phase of the
Officers City service station
development at the beginning
of 2017. The first phase aimed
to expand the service station
and add six additional islands
with a total of eight pumps,
in addition to providing rental
spaces for cafes and fast
food restaurants. The whole
expansion project is scheduled
to be completed in July 2017.

Products and services

ADNOC Voyager lube oils attract a growing list
of endorsements

Throughout the GCC and even further afield, ADNOC Distribution markets lubricant oils refined
to exceed the highest international specifications under the sub-brand ADNOC Voyager.
As one of the leading global
brands of its kind, ADNOC
Voyager exceeds the highest
international specifications set
by the American Petroleum
Institute (API), the European
Automobile Manufacturers
Association (ACEA), and
leading Original Equipment
Manufacturers (OEMs).
Voyager products are
attracting a growing number of
endorsements from customers.
Catering to the shipping market,
ADNOC Voyager Marine 5100
is a cylinder lube oil that has
been proven after extensive
tests to perform at a level
equal with or exceeding other
leading market products. Inhouse performance evaluations
by Abu Dhabi National
Tanker Company (ADNATCO)
confirmed that Marine 5100
surpasses OEM requirements
for lube oil products. As a
result, ADNATCO has endorsed
the use of this lube oil for its
tanker fleet.

operates the GCC’s largest
MAN truck fleet incorporating
over 690 trucks. Used in harsh
desert conditions that are
among the most difficult in the
world, Saif Bin Darwish’s truck
fleet runs roughly half of its
heavy-duty operations off-road,
with each truck clocking an
average 200,000 km annually
in conditions that require the
highest quality maintenance
procedures.
Effective truck maintenance
requires the best quality
lubricants and engine oils
available. After testing and
performance evaluation, Saif
Bin Darwish now uses ADNOC
Voyager Plus 15W-40 to keep

its trucks moving and minimise
breakdowns. The company
found that over a period of 5
years’ operation with a drain
interval of 25,000 km, 14 trucks
using Plus 15W-40 clocked 1
million km showing no overall
increase in oil consumption and
needing no engine repairs at all
apart from routine maintenance.
The experience of these
customers testifies to the
quality and reliability of ADNOC
Voyager products. Leading
companies are increasingly
turning to Voyager, safe in the
knowledge that these lube oils
will help them to cut operational
costs, maintain reliability, and
ensure client satisfaction.

The performance of ADNOC
Voyager products on land
further confirms their growing
reputation for reliability and
high-level performance. With
a 40-year record of business
success, Saif Bin Darwish
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UNDER SPOTLIGHT

Mohamed Al Hashmi
“We aim to achieve best added value
for our retail products and services
to satisfy and exceed our customers’
expectations. We are planning to add
services that use clean and renewable
energy resources at ADNOC’s service
stations.”

Retail is one of the most
important sectors for
ADNOC
Distribution:
it involves direct daily
contact
with
our
customer base seeking
our high-quality products
and services. As ADNOC
Distribution’s
service
stations have attained
the status of a role model
both locally and globally,
this has spurred our
efforts to upgrade the
business development
aspects of our retail
sector. We highlight
this issue through our
interview with Mohamed
Al Hashmi, Business
Development Manager
at ADNOC Distribution.
24
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When did you join
ADNOC Distribution and
what was your position?
I joined ADNOC Distribution
in 2014 as Senior PMO
Specialist in the Strategy and
Risk Management Division. I
supported the implementation
of a new performance
management system (ADNOC
Performance Contact) for
ADNOC Group, coordinated
a Business Plan 2016-2021
for ADNOC Distribution,
and developed a system for
monitoring strategic initiatives
and a corporate project
business plan cycle in line with
the Performance Management
system (BSS) and budget
planning.

In 2016, you were
appointed as Business
Development
Manager in the retail
sector. Tell us about
your departmental
structure and your
responsibilities?

The Business Development
Department in the retail sector
is a new department that
was designed to support
the Retail Sales Group’s
’ plans across the UAE
through monitoring of their
performance indicators, studies
of the feasibility of ADNOC
Distribution’s investments,

and strategic initiatives in
the retail sector to secure
reduced operational costs, an
ADNOC Distribution service
stations network expansion
plan, and development of retail
operations to ensure their
success. The department has
two sections: the Business
Development section,
which analyses investment
opportunities for services to
help develop the retail business
and opportunities to add new
products and services in all of
ADNOC Distribution’s service
stations; and the Station
Network Development section,
which studies investment
opportunities for network
expansion planning and service
stations’ location feasibility

What are the current
projects of the
Business Development
Department in the retail
sector across the UAE?

The Business Development
Department is currently
undertaking a feasibility study
of the potential geographic
expansion of ADNOC’s
service stations and retail
buildings by visiting suggested
locations, and developing
effective methods of meeting
customer fuel demand by
reducing congestion in stations
while increasing sales and
profitability. We are also

studying operational business
processes to look for cost
optimisation opportunities and
increased retail profits. Another
department study focuses on
attracting partners to provide
services and sell products
inside ADNOC Distribution’s
stations. Other studies focus on
setting prices of retail products
to cover production costs and
support sales in line with market
prices.

What is ADNOC
Distribution’s retail and
customer satisfaction
strategy?

ADNOC Distribution is
committed to exceeding
customer requirements and
assuring their satisfaction
while also increasing company
profitability. The company
has recently launched the
ADNOC Wallet, which can be
used now for fuel and nonfuel payments in over 200
SMART service stations. We
are implementing the SMART
system within all our stations
to ensure the highest quality
customer experience: they
will be able to access fast and
secure electronic payment
methods inside the stations
through a personal online
account that helps ease the
fuelling process and reduce
congestion while building a
detailed customer database.
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UNDER SPOTLIGHT

This database will also support
our business development
and future loyalty programmes
and promotions by providing
real time information on the
most favoured products and
services.

What are the challenges
facing the retail sector,
and specifically the
service stations?

ADNOC Distribution’s service
stations today can compete
with other world-class
service stations thanks to
quality products and services
that ensure high levels of
customer satisfaction. We
are continuously working
on improving the customer
experience while fulfilling our
new strategic direction aimed
at increasing profits, reducing
costs and enhancing the
status of ADNOC Distribution’s
brand amid the current
regional economic slowdown.
Furthermore, we continue to
focus on creating and attracting
new investment opportunities
to achieve business continuity
without compromising on
ADNOC Distribution’s extremely
high health, safety, security,
environment and sustainability
standards.

How do you evaluate
the retail sector’s
performance in
26

2016? What are the
accomplishments?

In 2016, the retail sector
witnessed a transformation in
its strategic direction without
compromising the sector’s
commitment to operational
excellence. In the future,
we must ensure continuous
development and expansion
with reduced costs while
increasing the profitability of
quality services that meet
customer expectations.
Notable retail accomplishments
last year include the launching
of ADNOC Xpress through
effective coordination with
the Engineering and Projects
Division on the creation of an
efficient model for fuellingonly stations without other
accompanying services.
This concept aims to meet
increasing customer demand
for an accelerated fuelling
process while reducing
overcrowding through the
utilisation of smaller areas and
locations to build more stations.
We were also successful in
creating a database for all

transactions and numbers of
vehicles visiting the stations,
which is helping us to analyse
data and improve services.
We also followed an advanced
approach to managing
suppliers at ADNOC Oasis
stores.

What is your role in
achieving sustainability
and community service
in the retail sector in
general and service
stations in particular?

In addition to our role in
business development,
promoting investment
opportunities, and increasing
profitability, sustainability is
also one of our top priorities,
which explains our current
study of plans to add services
that use clean and renewable
energy resources in ADNOC
Distribution’s service stations.
As for community service, our
service station network across
the UAE provides the perfect
platform to support national
and social campaigns in the
country.

Download our enhanced mobile app:

For Android

For Apple

Expansion projects

ADNOC Distribution completes Phase 1 of
ADNOC Xpress station network
At the beginning of this year, ADNOC Distribution has launched its Xpress stations as an
innovative concept for vehicle refuelling. What sets this unique model apart from other service
stations in the country is that it targets a quick and convenient service at busy neighbourhoods
and congested areas.
Launched to serve the most
congested areas and roads in
the Emirate, phase one of the
Xpress station concept was
focused on Abu Dhabi City
and its suburbs, whereas the
upcoming phases will prioritise
meeting demand from other
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major areas that are witnessing
rapid urban expansion across
the country. These stations will
be developed in line with the
highest environmental, safety
and security standards.
ADNOC Xpress stations have

a longitudinal ground plan
featuring one island with either
two or three dispensers that
offer only two fuel varieties.
Stations with two dispensers
span an area of 600 square
metres, and those with three
dispensers cover an area of

Expansion projects

800 square metres. These
stations offer two fuel verities of
either Super 98 and Special 95
or Special 95 and E-Plus 91.
Phase one has recently been
completed with the opening of
ninth and tenth Xpress station
on Al Falah Street and Khalifa
City in Abu Dhabi.
On this occasion, Saeed
Mubarak Al Rashdi, Acting
CEO of ADNOC Distribution,
said: “We are pleased with the
completion of phase one of this
key project, which represents
a new concept bringing
efficiency and flexibility to the
refuelling process. The Xpress

station project represents
part of our long-term strategic
plan to target our resources
efficiently to ensure steady and
sustainable business growth.”
“ADNOC Xpress adds a new
dimension to our integrated
station network across the
UAE. We will continue to
expand the footprint of ADNOC
Xpress as part of a multi-phase
expansion plan catering to the
growing demand for our quality
products and services in the
most congested areas in the
country”, added Al Rashdi.
The initial ADNOC Xpress
network consists of 10 stations

including five stations within
Abu Dhabi Island, and five in its
suburbs.
Al Rashdi added: “At ADNOC
Distribution, our top priority is to
bring our wide range of highquality products and services
closer to our customers. As
part of this effort, we continually
seek new ways to enhance
the customer experience and
make the refuelling process
easier and more convenient
for everyone. Our new ADNOC
Xpress network epitomises our
organisational and operational
values of flexibility, innovation,
efficiency, and service
excellence.”

Stations within Abu Dhabi City:
Station name
Al Maqta
		

Location

Number of dispensers

Near the Abu Dhabi Federal Court of First Instance on Sheikh
3
Rashid Bin Saeed Al Maktoum Street.		

Fuels offered
Super 98 & Special 95

Zahiyah

Behind Abu Dhabi Distribution Company on Al Falah Street

3

Special 95 & E-Plus 91

Al Qurm

Sheikh Zayed Street

2

Super 98 & Special 95

Al Khubeirah

King Abdulla Al Saud Street

3

Super 98 & Special 95

Delma Street (in the area between Al Khaleej Al Arabi Street
and Al Bateen Street in Abu Dhabi)

2

Super 98 & Special 95

Al Rowdah
		

Stations located in suburbs:
Station name

Location

Number of dispensers

Fuels offered

Al Shurooq

Shakhbout City

3

Special 95 & E-Plus 91

Al Ramla

Shakhbout City

3

Special 95 & E-Plus 91

Bab Al Sharq

Mohamed Bin Zayed City

3

Special 95 & E-Plus 91

Al Tijaryah

Mohamed Bin Zayed City

3

Special 95 & E-Plus 91

Al Raha

Khalifa City

2

Special 95 & E-Plus 91
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ADNOC Distribution intensifies its expansion
erive in Al Dhafra Region of Abu Dhabi

In addition to its drive to expand the ADNOC Xpress network, ADNOC Distribution opened
several service stations in Q2 2017, the majority of which are located in the Al Dhafra Region of
Abu Dhabi (formerly the Western Region). These stations include Mtilan service station, Marabe
Al Dhafra service station, and a temporary marine service station on Dalma Island.
Mtilan service station

Strategically located on the
Madinat Zayed – Abu Al Abyad
road, Mtilan service station,
which features 6 islands with
10 dispensers, operates
round-the-clock. With sufficient
capacity to serve 20 vehicles
simultaneously, the facility offers
E-Plus 91, Special 95, Super 98
and Green Diesel.
In addition to fuelling, Mtilan
service station offers a wide
range of additional facilities and
integrated services, including
oil change, an ADNOC Oasis
convenience store, and an LPG
cylinder depot. It also includes
a mosque, a leasable space for
a fast food outlet, and an ATM.
In the future, the station will add
natural gas for vehicles (NGV)
facilities.

Marabe Al Dhafra service
station

Marabe Al Dhafra service
station is located alongside
the Marabe Al Dhafra housing
community on Tarif – Liwa road.
Operating round-the-clock, the
service station features seven
islands with 15 dispensers
offering E-Plus 91, Special
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95, Super 98 and Green
Diesel. It has sufficient fuelling
capacity to serve 30 vehicles
simultaneously.
The service station offers a wide
range of facilities and integrated
services, including oil change,
an ADNOC Oasis convenience
store, an LPG cylinder depot
and an automatic car wash
service. It also includes a
mosque, a leasable space for
a fast food outlet, a third-party
car workshop, and an ATM. In
the future, the station will add
natural gas for vehicles (NGV)
facilities.

Dalma Port temporary
marine service station
ADNOC Distribution also
opened Dalma Port marine
service station, located on
Dalma Island in Abu Dhabi. The
temporary facility is designed
to meet the requirements of
fishermen and boat owners on
the island until an integrated
marine service station is set up
within Dalma Port.
Located in the new Dalma
Island Port, the temporary
facility will be open from
6:00am to 10:00pm daily
offering the fuel varieties of
Special 95 and Green Diesel.

Expansion projects
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Qutouf service station – latest addition
to ADNOC Distribution service stations in
Abu Dhabi
ADNOC Distribution announced the opening of Qutouf service station in the Al Rahba area of
Abu Dhabi as part of the company’s strategic expansion plan to meet the growing demand for
its high-quality products and services.
Operating round-the-clock,
the service station features
five islands with 10 dispensers
offering E-Plus 91, Special
95, Super 98 and Green
Diesel. It has sufficient fuelling
capacity to serve 20 vehicles
simultaneously. It also offers
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a wide range of facilities and
integrated services including
oil change, an ADNOC Oasis
convenience store, an LPG
cylinder depot and a mosque.
Customers can also benefit
from the automatic car wash
service available every day from

6am to 10pm.
In the future, the station will add
an ATM, a fast food outlet, a
third-party car workshop and
natural gas for vehicles (NGV)
facilities.

Expansion projects

Tawazun service station: an enabler for
industrial development in Tawazun Industrial
Park in Abu Dhabi

ADNOC Distribution has opened Tawazun service station, located on the Al Ain – Sweihan road
near Tawazun Industrial Park in Abu Dhabi. The new facility’s strategic location will enable it to
support the industrial sector in Abu Dhabi.
The service station consists of
five islands dedicated to small
vehicles and three islands
dedicated to trucks. It features
13 dispensers offering E-Plus
91, Special 95, Super 98
and Green Diesel. Operating
round-the-clock, the service

station has sufficient fuelling
capacity to serve 26 vehicles
simultaneously.
The service station also offers
a wide range of additional
facilities and services, including
oil change, automatic car wash,

a small car repair workshop, an
LPG cylinder depot, a mosque,
an ATM, a fast food outlet, and
an ADNOC Oasis convenience
store. In the future, the station
will add natural gas for vehicles
(NGV) facilities.
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New marine station strengthens ADNOC
Distribution’s presence in Ras Al Khaimah

ADNOC Distribution has opened the Ras Al Khaimah Marine service station at Ras Al Khaimah
Port along the Old Corniche Road. The new station is designed to serve fishermen, boat owners,
and motorists. Comprising two islands – one located in-land and one marine island - the facility
is fitted out with three pumps retailing the fuel varieties of E-Plus 91, Special 95, and Green
Diesel.
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The station is equipped with
a floating dock and flood
spotlights to help provide a
secure and efficient nighttime service. The station also
features a fire-resistant design
incorporating extinguishers and
other advanced fire-fighting
equipment.

ADNOC Distribution’s growing
network comprises over 447
service stations, including 100
specialised stations catering to
a wide range of sectors, 337
general service stations on the
national road network, and
10 stations within the ADNOC
Xpress network. “

Floating sea barriers and
corridors for safety, as
mandated by ADNOC
Distribution’s HSSE
requirements, are also
incorporated in the station.

“ADNOC Distribution is
committed to ensuring the
highest standards of services
that exceed the expectations of
our customers, while adhering
to the latest health, safety and

environment standards in its
operations. This brings added
convenience and flexibility
to our customers using our
facilities.”
“At ADNOC Distribution,
we strive to exceed the
expectations of our customers
by providing them high quality
products and services. We also
value the ideas and suggestions
put forth by our customers to
enhance the quality of products
and services we offer them,” Al
Zaabi added.

Like all ADNOC Distribution
service stations, the newly
opened service stations are
fitted out with state-of-the-art
HSE equipment, creating a
safer and healthier environment
for employees and customers
as well as residents of the
surrounding areas.
Commenting on the
operational performance and
latest expansion of ADNOC
Distribution’s service station
network, Mohammed Hassan
Al Zaabi, Acting Senior Vice
President, Retail Sales Group,
said: “ADNOC Distribution
is pursuing an ambitious
expansion plan that seeks to
enhance sustainability and
bring our services closer to our
customers across the UAE.
In doing so, we are providing
value-added services that
meet their daily energy needs.
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People of Determination

Akram Hamdan

“People of determination”
is the new official name
approved by His Highness
Sheikh Mohammed bin Rashid
Al Maktoum, Vice President
and Prime Minister of the
UAE and Ruler of Dubai, for
those outstanding individuals
who have overcome disability
to realise their potential with
the support of the National
Integration Policy for the
Empowerment of People with
Special Needs in the UAE.
His Highness said: “Disability
is in reality the inability to make
progress and achievements.
The achievements that people
of determination have made
in various spheres over the
past years are proof that
determination and strong will
can help achieve the impossible
and encourage people to
surpass challenges and difficult
circumstances to attain their
goals.”
Akram Mustafa Hamdan
is an exemplary model of
success. He challenged
himself and proved that he
is no less efficient, capable
or self-assertive than his
colleagues. Today he works as
an active member of ADNOC
Distribution as a Customer
Relations Executive, where he
is responsible for governmentclient customer service.
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Career
Since he started work in 1982,
Akram has built a successful
career with well-known
national companies including
Abu Dhabi Pipeline Company
(ADPIC), Abu Dhabi National
Petroleum Construction
Company (NPCCC) and Abu
Dhabi Fertilizer Industries
Company (FERTIL). In 1989 he
joined ADNOC Distribution’s
operations in the Al Ain region
and then moved to Abu Dhabi
to take responsibility for
government-client relationships.
Akram works in the Customer
Relations Centre (toll free
number 800 300), where
his daily routine involves
receiving and following up
on customers’ requests for
various fuel and oil products
and ensuring these are met
from the most convenient
geographical location closest
to the connection. He also
receives customer feedback
and complaints, follows up their
requests and works tirelessly to
find a solution.
Challenges with customers
Akram says: “My main
challenge in my work is to deal
with the public and provide
the best quality customer
service. One must be patient
in dealing with clients and
acquire the ability to understand

the problem. A wide range of
issues, such as, for example,
a delayed delivery may delay
the entire process of resolving
a problem. I work as quickly
as possible to solve issues
through contact with the
concerned customer and follow
up to provide updates on
the situation. In some cases,
the client is the cause of the
problem, and they will therefore
be informed regarding options
for resolution of the conflict.
Akram derives great satisfaction
from finding solutions that
ensure that customers are
satisfied, their inquiries are
resolved, and accurate
information is communicated
for the benefit of all parties.
A successful resolution of
a problem strengthens the
relationship between the
company and the client and
helps to build mutual respect.
Hobbies
Akram loves playing chess
and writing poetry and has
other hobbies he would like
to develop if his polio did not

prevent him from doing so.
People of Determination
initiative
The initiative of His Highness
Sheikh Mohammed bin Rashid
Al Maktoum, Vice President
and Prime Minister of the UAE
and Ruler of Dubai, may Allah
bless him and grant him peace,
has made a great difference in
empowering ‘highly ambitious’
people. Those who have
benefited from his kindness and
support would like to thank him
for an initiative that embodies
the spirit of perseverance and
continuity in generosity and
giving.
Thanks and
acknowledgments
“I wish to thank all the members
of my team in the Customer
Interaction Department (CID),
as without their support and
encouragement I would not
be where I am today, and I
would especially like to thank
our Manager, Lubna Al Muhairi,
for helping us all to serve and
contribute to society.”
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Your Health… Your Choice!

Let us continue our journey into
the exploration key hormones
that affect fluctuations in our
daily moods and how these
hormones can be managed.

Chemistry
of Feelings
Part 2
By Dr Salma Al Hosani
Medical Affairs Consultant at ADNOC Distribution
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Dopamine
(Stimulation Hormone)
Dopamine greatly affects our
feelings and behaviour and
helps human beings to remain
alert. It is directly related to a
desire to work and achieve
success when there is enough
of an incentive. Feeling active
and forcing ourselves to finish
a difficult task and focus are
one result of the releasing of
this hormone. Dopamine also
plays a role in making us feel
happy and enhances the sense
of rewards we feel when we
achieve something.
This reward system is a brain
function system that creates
an instinctive incentive for
essential survival behaviours
such as eating and drinking.
This system is composed of
neurofibrae, with dopamine
being the key neurotransmitter.
When the system is activated
by any incentive, it transmits a
feeling of peace and comfort
that arises from satisfying one’s
instinct or from something
considered by the brain as
highly valuable for survival.
This effect of this system on
the body explains addiction
to drugs, fast food or any
type of activity that the body
gets used to and considers
highly valuable. Some illegal
natural and synthetic drugs
stimulate the reward system

Your Health… Your Choice!

in the brain, which causes it
to release large amounts of
Dopamine leading to artificial
feelings of happiness. If an
individual continues to take
drugs, the brain destroys
Dopamine receptors to prevent
this unnatural effect: with the
reduction of receptors, the
body develops an ever-greater
need for larger doses of drugs
to achieve the desired feeling.
With time, an addict forgets
his need to eat and drink since
these activities can no longer
stimulate feelings of pleasure
after an addict becomes overly
dependent on one substance.
Dopamine also plays a key
role in the human body. A
decrease in Dopamine may
lead to feelings of dullness,
depression, and indifference,
and it may cause conditions
such as Parkinson’s disease
and Schizophrenia.
How do we get Dopamine?
Eating food that is rich in
Tyrosine, such as carrots,
avocados, bananas, beans,
sesame, soybeans, and
derivatives of milk, meat and
fish, helps the body to produce
this hormone. Successful
achievements and receiving
praise also help produce
Dopamine.
Some simple steps can be
taken to increase the release of
this hormone, such as dividing
large tasks into small ones,
since achieving each small task
encourages you to achieve
success. Reward yourself for

any achievement, since more
Dopamine will give you more
energy.
Adrenaline
(Danger Hormone)
This hormone is responsible
for the human body’s reaction
towards danger, for alerting
the body to fight, and extreme
reactions such as fear and
anger. It raises the blood
pressure, increases heartbeats,
and expands blood vessels to
give muscles more oxygen,
which helps the muscles
prepare for quick reactions.
Adrenaline is also injected for
cardiopulmonary resuscitation
and used to reduce allergic
reactions and severe asthma
seizures.
Adrenaline stimulates a feeling
of activeness and helps an
individual overcome boredom,
distress and tediousness. It
is the secret behind some
people’s passion for dangerous
activities, such as parachuting
from planes or high altitudes.
An increase in Adrenaline leads
to heart beat acceleration,
difficulty in breathing and
sleeping, sweating, blurred
vision, headaches, and chest
pain. It is imperative to know
how to control an adrenaline
rush and excessive levels of the
hormone by trying to breathe
slowly and deeply while ignoring
causes of tension and stress.
You should also try to relax,
get sufficient sleep, exercise,
reduce your drinking of
stimulants, refrain from thinking
about work pressures, and eat

healthy food.
Cortisol
This hormone is released in
response to fatigue. It primarily
regulates blood glucose
levels, affects metabolism,
reduces bone formation,
and has deleterious effects
on the immune system. The
hormone’s is concentrated
at different levels in the blood
throughout the day, with the
highest levels being present
during daytime and lowest at
night, which may cause sleep
disorder in individuals who work
on night shifts or have difficulty
sleeping.
The body’s production of
Cortisol also increases during
periods of stress, physical and
psychological pressure, illness,
exposure to shocks, or during
surgeries.
An increase in Cortisol can lead
to anxiety and obesity. When it
is decreased, it has a positive
effect on the body and helps an
individual to relax. Cortisol can
be reduced by reducing your
intake of caffeine-rich drinks,
such as coffee, energy drinks
and soft drinks, and consuming
less refined sugar as along
with saturated and unsaturated
fats. Relaxing, contemplating
and sitting in a dark room with
eyes closed in order to relax the
brain and ease muscle tension
also help decrease Cortisol
levels.
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Photo caption

ADNOC Distribution honoured by Dar Zayed for
Family Care for organising ‘Giving is Happiness’
initiative on Arab Orphan Day
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Photo caption

Distribution of Iftar meals to service station
customers in the Emirate of Ajman and
Fujairah as part of the Iftar Sa’em Campaign
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Photo caption

‘Sweet Reminder, Safe Ramadan’
campaign

42

Photo caption

Umrah trip organised by the company’s Club for
employees during the Holy Month of Ramadan
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Health, Safety, Security and Environment

ADNOC Distribution honours winners of
internal HSE Awards

ADNOC Distribution hosted a ceremony to honour the winners of its annual internal Health,
Safety and Environment (HSE) Awards programme. As part of the company’s continued
efforts to ensure the highest HSE standards in its daily operations, the ceremony marked
the completion of the latest edition of an awards programme first launched in 2013.
The honouring ceremony was attended by Saeed Mubarak Al Rashdi, the Acting CEO of
ADNOC Distribution, along with several senior managers, winning project teams and company
employees.
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In the current cycle of
the programme, ADNOC
Distribution received 39 entries
in six categories including
CEO, Operations, Technical,
Retails Sales, Commercial
Sales and Administration. Third
party independent consultant
services led the screening and
selection process.
Saeed Mubarak Al Rashdi
said: “The quality of the entries
that we’ve received for this
year’s awards and the number
of participants demonstrates
ADNOC Distribution’s
consistent progress in
improving its internal Health,
Safety and Environment
programme. Since the
programme was launched in
2013, it has steadily enhanced
ADNOC Distribution’s strong
reputation as an organisation
committed to adopting the
most rigorous HSE practices
across its facilities and projects.
This initiative has been
invaluable in terms of raising
awareness about key HSE

issues and promoting a culture
of health and safety within the
company.”
The projects that won the
first place included: ‘Safety
on the Road by Increasing
Delivery Load’ in the Operations
Group, ‘ADNOC Xpress
Stations’ in the Technical
Group, ‘Falco’s Day Out’ in
the CEO Group, ‘Procedures
Followed by ADNOC Oasis
Ladies Supervisors in Case of
Emergency’ in the Retails Sales
Group, and ‘HR Self-service

Kiosks’ in the Administration
Group.
Runners-up honoured by the
programme included: ‘Cut and
Clamp with the Automatics
Wrap’ in the Operations
Group, ‘Growing Sales with
Energy Saving: Creating
Virtuous Cycle’ in the Technical
Group, ‘Enhanced Emergency
Response’ in the CEO Group,
and ‘Cancellation of Cashier
Kiosks’ in the Retail Sales
Group.
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club news

ADNOC Distribution
shooting team
participates in
eighth
Abu Dhabi Shooting
Championship
Last April, the ADNOC Distribution shooting team
participated in the 8th Abu Dhabi Men’s and
Women’s Shooting Championship. The event was
organised by the Remaya International Company
in association with Caracal Shooting Club and
Tawazun Holding under the supervision of Abu
Dhabi Sports Council.

ADNOC Distribution team competed in the
championship against 24 other teams representing
various public and private organisations in the
UAE.
The Emirates Identity Authority’s team emerged as
champions in the main category while the Statistics
Center – Abu Dhabi shooters won the title in the
female category.
The ADNOC Distribution team included Rashid Al
Ali, Ahmed Al Ali, Mohammed Jumaa, Abdullah
Al Sayari, Sayed Abdullah, Akhtar Mahdi, Noora
Jamal, Sharifa Al Ameri, Najat Saeed, Khuloud Al
Shehi, Amal Al Badi and Hanadi Al Zaabi.
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‘ADNOC Distribution Adventure
Team’ marks successful kick-off of
first event

‘ADNOC Distribution Adventure Team’, a group of employees driven by their passion for
adventure, competition and personal challenge, hosted its first adventure challenge at Yas
Marina Circuit in Abu Dhabi. Held on the Formula 1 race track, the walking and cycling event
saw more than 40 employees energetically participating in a relaxed atmosphere that made for
an enjoyable day for all involved.
15th issue, 2017
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ADNOC Distribution Club
organises a Ramadan sports
tournament

ADNOC Distribution Club organised a special Ramadan sports
tournament during the Holy Month, The event saw the participation
of all the divisions of the company in an atmosphere of enthusiasm
and with healthy competition between the teams involved. The
sports played by the teams were football, basketball, volleyball,
table tennis, bowling and billiards (singles and doubles).
After the success of the inaugural tournament, the company’s club
plans to organise the event on an annual basis for all employees.
It aims to enhance the spirit of communication between the
different members of the ADNOC Distribution family in a fun
atmosphere that encourages friendly activity and competition
outside the scope of work.
The Ramadan tournament was characterised by the diversity of
the participants. The participation of a high number of employees
from a range of divisions and departments ensured that this was a
unique and successful team-building event. The competitiveness
of the team games highlighted the athletic skills and physical
fitness of the staff displayed throughout the tournament.
48
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Information
and its security
Technology Oasis by:

Ali Abdul Aziz Al Ali
Vice President, Information
Technology Division
Although the exciting world of IT covers a vast range of often complex technologies, a common
theme that concerns all of us who use IT is the steps we can take to secure information.
Old or modern information technologies involve three main activities: entering data in the form
of numbers or letters; processing the information; and drawing conclusions based on the
information.
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Information Technology

However, during the past twenty
years, rapid change in the IT
world has led to remarkable
progress in the ways information
has been used and processed
by individuals, companies,
institutions, governments and
organisations. New technology
now affects every facet of our
life, and the spread of social
media platforms – sometimes
without any restrictions or
controls – has produced massive
volumes of data and information
of varying degrees of usefulness
and relevance.
While data used to be restricted
to storing and use between
certain institutions or individuals,
the growth of the internet
means that information is more
vulnerable and can be no
longer be assumed to be held
in a safe zone. For example,
financial transaction systems
have evolved from traditional
methods to the point where
most transactions of this kind are
now processed electronically.
As there is an increased danger
of individuals seeking to illegally
access this information, an
increased focus on information
security is needed.
Information security is a science
that protects information
from threats by providing the
necessary protection tools.
Information security has three
main elements – confidentiality,
integration, and access.
Since there are rules, regulations

and advanced technologies to
protect information, why has this
issue been of such high concern
for individuals and institutions
alike? Why has it become a
priority for IT managers? Why do
companies spend large sums
of money to protect their data
and update their programs and
applications regularly? What
is our role as individuals and
employees in maintaining the
confidentiality of information
and protecting it from being
misused?
These questions and others
will be discussed in separate
articles in forthcoming editions
of this magazine. As for now, I
will briefly outline some key facts
and worrying news that reinforce
the importance of information
security:
•

•

•

Global information security
experts say that the latest
Wanna Cry virus attack,
which was believed to
have affected hundreds of
thousands of devices spread
over 100 countries within
only 48 hours, may be the
worst and most damaging
attack in internet history.
IT experts expect spending
on information security
technologies in the UAE to
reach $1.7 billion (AED6.2
billion) in 2017, which is
about 28% of the total
anticipated spending of $6.2
billion (AED22.7 billion) on IT
expected this year.
Demand for specialised
information security

professionals increased from
4% to 9% between 2012 2017.
• Common contagious
malicious programs take
the form of viruses and
worms. There are also silent
malicious programs like the
Trojan Horse and others
used for profit such as spying
and keylogger programs.
• In late 2016, China was listed
first among all countries
in terms of the number
of devices infected with
malicious programs, followed
by Turkey and Taiwan.
• Financial losses due to
cybercrimes were estimated
at $1 billion in 2015.
• Zomato, the specialized
restaurant and café rating
website, announced that the
personal information of 17
million registered customers
has been stolen.
Bearing these incidents and
facts in mind, I recommend
that all readers continue to
take all necessary precautions
when using smartphones or
computers. This especially
applies to the use of your
devices over public wireless
networks or hotspots.
Refrain from opening links
in untrustworthy emails and
make sure you at least have
up-to-date antivirus software
installed on your devices. A
small precautionary step such
as this would help to ensure a
reduced risk of your personal
and financial data being
compromised.
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Employee’s contribution

Authoritarian
leadership
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A dominant leader practices what is known as
ignorance or the methodology of ignorance,
also known as agnotology. This is a science of
intentionally spreading ignorance, and is used by
influential people who are heads of companies
to establish control of their supporters and blind
them to the truth. This approach is based on the
following three pillars:
1. Instilling fear in the minds of employees by
convincing them that their careers at the
company would not be stable if they did not
obey orders.
2. Creating suspicion in employees through
available means of communication and
dissemination of rumours about the events
taking place in order to reshape their attitudes
and convictions to suit the objectives of the
ruling leadership.
3. Creating an “illusion of confusion” in the
staff by sowing doubt: despite having
several choices before them, uncertain staff
are likely to resort to accepting the decision
taken by the leader without hesitation.
The dominant leader has many attributes and
characteristics that can negatively affect the
performance of the organisation such as:
1. Lack of transparency and clarity in
exchanging information, with decisions
made according to hidden agendas for
personal benefits.
2. Continuously feeling threatened by hardworking employees, therefore sabotaging
team members instead of guiding them to
be ambitious leaders.
3. Dictating the ideological outlook of the
followers, and making those around him
leaders not followers.
4. Showing a lack of concern for the needs of
employees and little or no appreciation of
circumstances that may negatively affect

5.

6.

7.

8.
9.
10.

11.

12.

their performance at work.
Inability to control the monopoly of
administrative powers, ineffective decisionmaking and an inability to delegate work.
Refusing to allow employees to participate
in the implementation of decisions that may
affect their working environment.
Failing to act on evidence that the employee
is neglected and consequently has low
morale in the workplace.
Seeking to use punishment of employees as a
tool for motivation to improve performance.
Imitating bad qualities of colleagues and
using this behaviour to control the staff.
Doubting the behaviour of subordinates and
imposing strict guardianship/control without
cause.
Lacking respect for labour laws, which
safeguard the employee’s right to
appreciation and good treatment in the
workplace.
Lacking confidence in his staff, which results
in the team lead resorting to other methods
of discovering information regarding the
employees.

These qualities lead to a demotivated team that
becomes a group of individuals who attempt to
accomplish their tasks in a monotonous way as
opposed to an ambitious team that desires to
succeed for the benefit of the company. This
state of psychological tension and indifference
or stress, which is reflected in the employee’s
performance in the work place, affects the
overall performance of the organisation. These
outcomes can be the inevitable result of the
manager’s mistreatment of employees and the
negative impact a leader can have on the way
employees think.
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