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INTRODUCTION FROM THE ACTING
CHIEF EXECUTIVE OFFICER

MAINTAINING
ENVIRONMENTAL, HEALTH
AND SAFETY STABILITY OF THE
COMMUNITY

“ INTEGRATING
TECHNOLOGY
AND INNOVATION
WITHIN OUR
BUSINESS
CONTINUES TO BE
AT THE CORE OF
OUR STRATEGY”

2015 was an exciting year for us – a year
that included stimulating technological
innovations within the business and finished
with improved financial performance.
Despite the recent global economic
challenges, ADNOC Distribution continues
to reinforce our commitment to retaining
the position of being ranked amongst
the top energy companies world-wide,
maintaining strong sustainable business
practices.

SUSTAINING OUR BUSINESS
Delivering sustainable energy to customers
safely and at an affordable price has always
been at the heart of our business. Following
a Ministerial decision in August 2015 a
new pricing policy was adopted to support
the sustainability of national interests; this
contributed to the second half of 2015
being ADNOC Distribution’s first year
of profitability in a decade. The change
in fuel price subsidy policy was a major
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In 2015, we strengthened our data collection
mechanisms to quantify emissions and
discharges from our facilities with greater
accuracy; this helps us increase the transparency
of our reporting mechanisms. In this report,
we highlight such restatements and commit to
provide trends in our subsequent reports for
our stakeholders to track our environmental
performance. As an ongoing initiative, courses
and campaigns on environmental awareness,
waste management and energy management
have been undertaken in 2015.
event in a year of change for ADNOC
Distribution and, with continued hard work,
we look forward to further growth as a
profit generating company and significant
contributor to the nation’s economy.

BUILDING A CULTURE
OF INNOVATION
Integrating technology and innovation
within our business continues to be at
the core of our strategy. As we move into
increasingly challenging environments, we
use advanced technologies and find creative
ways to manage our resources whilst abiding
by our strict responsibility towards the
society and environment in which we have
activities. As a result of such improvements
we are proud that 2015 saw the launch
of “SMART” stations and “Intelligent”
(security system to manage service stations
remotely) within the Emirates. ADNOC
Distribution also received awards from
various international bodies in recognition
of the innovative approach in our business.
Further information on our innovative case
studies is included in the subsequent sections
of the report.

In recent years, our people helped shape
the organisation into the dynamic company
that it is today in the field of petroleum and
distribution. Their continued hard work
and dedication enable our company to fulfil
the high expectations of our stakeholders.
At ADNOC Distribution, we constantly
seek opportunities to take the quality of
our services to the next level through the
implementation of global best practices.
This priority has allowed our centres to
maintain the trust and confidence of our
customers across all locations in the UAE.

MOVING FORWARD
I am pleased to present our 2015
Sustainability Report and would like to thank
all those who have contributed towards our
2015 performance and the development of
this report. We look forward to receiving
feedback and suggestions on how we
can improve towards a safer and a more
sustainable future.
We are currently in a transition phase with a
change in leadership within the organisation.
I would like to take this opportunity to thank
our previous CEO, Mr Abdulla Salem Al
Dhaheri for his support and direction; his
patronage has been pivotal in achieving the
accomplishments of ADNOC Distribution
so far and I look forward to be part of the
driving force leading the company in its next
steps on the Sustainability Journey.

Saeed Mubarak Al-Rashdi
Acting Chief Executive Officer
ADNOC Distribution

We are glad to welcome you to our
website that connects our customers and
stakeholders with the range of services and
products we offer across our wide network
of service stations; Autoserv car care centres;
Salama vehicle inspection centres; Oasis 365
stores; multi-product depots and aviation
fuel depots. In addition, in 2015 we saw a
steep rise in our social media presence on
Facebook and YouTube, where the platforms
were mainly used to raise health, safety and
environmental (HSE) consumer awareness.
We achieved all of our HSE targets in 2015
and this reinforces the fact that maintaining
the safety culture of our organisation will
always remain a top priority for us.
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ADNOC DISTRIBUTION
SUSTAINABILITY HIGHLIGHTS
Economic
On the 22nd of July 2015, the Ministry of Energy set out a
press release announcing a change in fuel price subsidy.
This was a major event in a year of change for ADNOC
Distribution resulting in profit generation of the Company.
Taking over operation of military depots and military
aviation depots.
Phase wise increase in the NGV filling stations infrastructure.
Commissioning of four New Bulk LPG Storage Tanks in
Mussafah LPG Plant.
15 new Service stations opened in 2015; Acquisition of 21
Service Stations from ENOC and EPPCO; Increase in the
overall number of our service stations across the UAE to 301.
Regulating the sale of LPG Cylinders in Abu Dhabi Emirate
through Rahal e-Gas Cards.

Awards & Recognition
ADNOC Distribution was the proud recipients of ADNOC
HSE Award 2014 as runner-up in the categories of
‘Environment’ and ‘Sustainability’. Awards were announced
and received in 2nd quarter of 2015.
ADNOC Distribution honoured with the ‘Brand of the
Year’ distinction at the World Branding Awards 2015 in the
National Award category for service stations sector

ADNOC DISTRIBUTION
FACTS & FIGURES

Health, Safety and Environment

3

Regular courses and campaigns held for employees
on environmental awareness, waste management,
energy efficiency.
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Environmental Due Diligence projects undertaken for service
station acquisitions.
Public awareness sessions providing useful Health, Safety &
Security tips to our customers and motorists conducted at Service
Stations across the UAE.
Public awareness sessions held on the range of comprehensive
high quality fuel types available through our network of
service stations.

PLANTS (2 LPG
BOTTLING
PLANTS, 1 LUBE
AND GREASE
PLANT)

MAJOR FUEL
STORAGE DEPOTS

> 650,000
VEHICLES INSPECTED

Social

IMPROVEMENT IN
ENVIRONMENTAL
DATA COLLECTION
MECHANISMS

Establishment of ‘Smart’ (Self Service) stations.
Establishment of ‘Intelligent’ stations (with modern security
system that can be monitored through a remotely established
control room).

3,562

Social media presence (e.g. Facebook and YouTube) to raise
Health, Safety and Environmental awareness for consumer.
Achieved over 7,000 followers on Facebook.

301

Organising Ramadan Gathering 2015 and offering free
dates and water as a gesture of goodwill in the Holy month of
Ramadan;

SERVICE STATIONS
IN UAE

Launch of a free consumer-oriented mobile app available
for iOS and Android devices, giving the location of the nearest
ADNOC service station, Salama vehicle inspection centre,
Autoserv, Oasis 365 or Rahal card service centre.

CARS CONVERTED
TO RUN ON
NATURAL GAS FOR
VEHICLES (NGV)
SINCE START OF
PROJECT

Since we are spread across the different Emirates, we need to
interact with multiple regulatory authorities and abide by the rules
and regulations of the specific Emirate related to our operations.

ADNOC Distribution witnessed a rapid rate of expansion in
2015 across all Emirates and maintaining risk management
for all the facilities posed a great challenge.

Effective communication across the whole workforce due
to the different geographical locations of the facilities (i.e.
spread across the seven Emirates) and the multiple numbers of
nationalities involved.

Offering a new service comes with its own challenges. The launch
of the pilot programme for ADNOC Distribution’s SMART stations
was challenging covering different stations across the Emirates
and explaining the new services to our clients.
8

SPENT IN
ENVIRONMENTAL
ACTIVITIES

5

Challenges faced in 2015
We, at ADNOC Distribution realise that challenges are
important to address the issues we face and further improve
upon them. Following are the key challenges faced in 2015:

AED 3
MILLION

AVIATION DEPOTS

13,618
EMPLOYEES

447,672
HOURS OF
TRAINING
DELIVERED TO
STAFF

However, despite the challenges faced, we have been successful
in addressing the above concerns and emerge as one of the
region’s largest and most innovative petroleum companies.
9
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SECTION

ABOUT ADNOC
DISTRIBUTION
ADNOC Distribution was established
in 1973 as the first government–owned
Company specialised in marketing
and distribution of petroleum products
within the United Arab Emirates.
ADNOC Distribution operates a
vast network of service stations and
convenience stores. ADNOC service
stations are equipped with the most
advanced technology for customer
vehicles refuelling, automated car
wash, lube services, tyre repair and
distributing LPG cylinders.
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ABOUT ADNOC DISTRIBUTION

Aviation refuelling service was started in 1982 at Abu Dhabi International Airport. Today,
ADNOC Distribution refuels more than 70 international airlines at different airports: Abu
Dhabi International Airport, Fujairah International Airport, Al Ain International Airport, Ras
Al Khaimah International Airport, Sharjah International Airport, Al Maktoum International
Airport, as well as Al Bateen Airport.
ADNOC Distribution has expanded facilities and increased
production at its state-of-the art lubricant oils blending and grease
plants at Sas Al Nakhel (Umm Al Nar). New products complying
with the latest international specifications are marketed locally, as
well as being exported across Middle East, Asia, Africa and Europe.
The company produces cylinders of liquefied Petroleum Gas (LPG)
through its plants in Abu Dhabi (Musaffah) and Al-Ain. Recent
expansion of the Musaffah plant has doubled production of gas
cylinders.
As part of its commitment towards preserving the environment,
ADNOC Distribution has implemented Natural Gas for Vehicles
(NGV) project, with cooperation of GASCO and other entities.
ADNOC service stations provide natural gas to public in addition to
other fuels.

In 2011, as a quick response and in line with Abu Dhabi Government
strategy aiming at upgrading the grocery stores in general, ADNOC
Distribution took the initiative of opening Stores outside the service
stations, office buildings and other locations in city areas namely “365
ADNOC Oasis” to provide a wide range of groceries to customers
365 days per year, 24 hrs per day. The stores have started to result in a
general increase in quality of food retailing standards in Abu Dhabi.
ADNOC Distribution is always committed to applying high
international HSE standards in all practices and facilities to ensure
best quality of services provided to customers and safety of people.

ADNOC Distribution is also operating six
depots specially for supplying fuel for UAE
military forces.

OUR PRODUCTS & SERVICES
As an integrated energy company offering distribution, storage and
transportation of refined products, ADNOC Distribution provides
customers and partners with reliable energy solutions. We aim to be
a reliable, proactive, customer-focused and efficient company that
works continuously on improving the quality of our products and
services to delight the customers.
ADNOC Distribution’s business product offerings comprise of
petroleum products, lubricants and grease, LPG and other allied
services.
Our petroleum products include – ULG1-95, ULG-98, ULG-91[E+],
gas oil, Jet A1, JP-8, NGV and Kerosene. The allied services include
auto servicing, car wash, vehicle testing and convenience stores.

ADNOC Distribution’s Business Areas include:
 Service Station Operations and Services;
 Multi product storage and distribution (Gasoline, Gas Oil and
Kerosene);
 Liquefied Petroleum Gas (LPG) Storage, Filling and Distribution;
 Aviation Fuel Storage and Distribution;
 Lube and Grease Blending and Packaging;
 Natural Gas for Vehicle (NGV);
 Product Distribution Fleet.
We provide conversion services for customers who wish to have
dual-fuel engines that run on NGV and gasoline in order to lower
their carbon emissions. We also offer Oasis convenience stores, car
wash, lube services and car care services.
Our car care services, called “Autoserv centres”, offer fast repairs,
regular servicing and Salama Vehicle Inspection services.

Footnote: 1 ULG: Unleaded Gasoline
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ABOUT ADNOC DISTRIBUTION

ADNOC Distribution is currently converting all of its service stations into faster, easier
and safer facilities through its SMART Programme. The Programme will implement Radio
Frequency Identification (RFID) technologies to smooth fuelling operations and thus reduce
waiting time for customers. This world-leading innovative approach is discussed further in the
Section 07 “Society” of this report.

ADNOC DISTRIBUTION
CORPORATE ORGANIZATION STRUCTURE
CHIEF EXECUTIVE OFFICER

Strategic
and Risk
Management
Vice President

Health, Safety,
Security and
Environment
Vice President

Marketing and
Corporate
Communications
Vice President

Chief Financial
Officer

Internal Audit
Vice President
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Sr. Vice
President
Operations
Group
Logistics Vice President

Production Plants
Vice President

Sr. Vice
President
Technical
Group
Natural Gas
Vice President

Maintenance
Vice President

Engineering and
Projects
Vice President

Integrity
Department
Manager

Sr. Vice
President
Commercial
Sales Group
Aviation Sales
Vice President

Corporate Sales
Vice President

Aviation Operations
Vice President

Sr. Vice
President
Retail Sales
Group
Allied Services
Vice President

NE Retail Sales
Vice President

AD Emirate
Retail Sales
Vice President

Retail Business Dvpt
Department
Manager

Sr. Vice
President
Administration
Group
Procurement
and Contracts
Vice President

General
Services
Vice President

Information
Technology
Vice President

Human
Resources
Vice President
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Legal
Department
Manager
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SECTION

GOVERNANCE
& LEADERSHIP
ADNOC Distribution receives its
directives from the UAE government,
ADNOC and Board of Directors.
ADNOC Distribution’s Executive
Leadership Team (ELT) is chaired by
the Chief Executive Officer (CEO) and
Senior Vice Presidents for each of the
ADNOC Distribution business lines
and corporate support services.
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GOVERNANCE & LEADERSHIP

ADNOC Distribution’s ELT members are responsible for achieving set business goals and are
assigned strategic, tactical and operational responsibilities across a number of locations and
regional offices. Each Senior Vice President is accountable at the strategic level for their own
cluster of three to four divisions. The Senior Vice President oversees the operations and processes
in a holistic manner, spanning across economic, governance and HSSE issues.
The ELT members also represent the Company in front of
ADNOC and its Group Companies to discuss issues such as:
budget, performance, approvals for projects, sustainability matters,
operational excellence, leadership, innovation and Research and
Development (R&D), to name a few.
ADNOC Distribution’s Board, comprising of seven Directors, is
chaired by Dr. Sultan Ahmed Al Jaber, the CEO at ADNOC.

The Board of Directors (BoD) is further supported by the sixmember Board Advisory Committee (BAC). The BoD meets
two to three times a year to discuss long and short term plans
and strategies, the status of key projects and performance of
ADNOC Distribution in the areas of safety, asset integrity, people
development, contracts, etc. In addition, stakeholder assessments,
brainstorming sessions and stakeholder needs surveys are some of
the other mechanisms utilised by our BoD to increase transparency
and openness within the organisation.

Good governance promotes equity, participation, pluralism, transparency, accountability and
the rule of law, in a manner that is effective, efficient and enduring. We adhere to the ADNOC
Group Code of Conduct which sets out the basic rules and standards that are necessary to
conduct its business in an ethical and compliant manner and in accordance with its values.
The ELT (CEO and SVPs) is responsible for monitoring and enforces the full adherence to the
corporate Code of Conduct across all levels.

H.H. Sheikh Nahyan bin
Mubarak Al Nahyan, Minister
of Culture, Youth and
Community Development
visiting ADNOC stand

Table: Governance Structure within ADNOC Distribution
NAME

POSITION

DESIGNATION

H.E. Dr. Sultan Ahmed Al Jaber

Chairman

Chief Executive Officer, ADNOC

Mr. Abdulla Salem Al Dhaheri

Member

Director, Sales & Marketing Directorate, ADNOC

Mr. Jassem Ali Al Sayegh

Member

Chief Executive Officer, TAKREER

Mr. Saif Nasser Al Suwaidi

Member

Chief Executive Officer, ZADCO

Mr. Eissa Mohamed Al Suwaidi

Member

Executive Director, Equities Dept (FE), ADIA

Mr. Ali Abdul Razzaq Al Fahim

Member

Chief Projects & Procurement Officer, TAKREER

Mr. Dagher Darwish Al Marar

Member

Chief Executive Officer, ESNAAD

Ms. Mariam Yahya Al Aidarous

Secretary

Vice President, Strategic & Risk Management Division, ADNOC Distribution

Mr. Dagher Darwish Al Marar

Chairman

Chief Executive Officer, ESNAAD

Mr. Mohamed Abu-Baker Noor Edine

Member

Manager, Group Budgeting & Control Dept. ADNOC

Mr. Rashed Abdulla Al Shamsi

Member

Sr. Vice President (Admin), GASCO

Mr. Abdulla R. Al Qubaisi

Member

Manager, Crude & Condensate Sales, ADNOC

Mr. Mansoor Mohamed Al-Mehairbi

Member

Chief Executive Officer, Abu Dhabi Gas Development Co., (Al Hosn Gas)

Mr. Sultan S. Al Muhairi

Member

Senior Vice President (Operations). GASCO

Ms. Mariam Yahya Al Aidarous

Secretary

Vice President, Strategic & Risk Management Division, ADNOC Distribution

BOARD MEMBERS

BOARD ADVISORY COMMITTEE MEMBERS

The Code sets out the minimum standard of conduct
that is expected from anyone working for the
ADNOC Group.
The Code describes the ADNOC Group’s commitment to act
with integrity in everything we do. It sets out the basic rules and
standards that are necessary to conduct our business in an ethical
and compliant manner and in accordance with our values. It
outlines the main elements of the ADNOC Group’s Compliance
Programme and provides practical advice to help understand how to
behave in certain circumstances. It explains where you can get help
and support if you need it. The Code demonstrates the ADNOC
Group’s commitment to compliance and ethical behaviour in all that
it does.
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SECTION

ENGAGING WITH
STAKEHOLDERS
ADNOC Distribution
is privileged to have
transparent and open lines
of communication with
our key stakeholders. By
the nature of our business,
our service stations enable
us to continuously interact
and understand our main
stakeholders – i.e. our
customers and society in
general.
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ENGAGING WITH STAKEHOLDERS

EXTERNAL STAKEHOLDERS

CONFERENCES AND EXHIBITIONS

Through our frequent engagement and customer surveys, we are
able to understand our customers’ views and value their opinions.
Our engagement efforts include setting up formal grievance
channels and using a variety of engagement techniques, from site
visits, workshops and meetings, to distributing literature.

ADNOC Distribution also actively participated in conferences
and exhibitions. We believe these are excellent forums to share our
experiences and lessons learnt through our operations, as well as
to gain an understanding of global best practices and technological
innovation in all areas of our business.

ADNOC Distribution implements a structured process of
registering, verifying and investigating complaints and we prioritise
the process of providing feedback on the status of the complaint
received. Corrective actions are put into effect to ensure legitimate
complaints are addressed and any adverse effects are mitigated
as soon as possible. Since our customers are the members of the
society, we therefore align our business value propositions with the
goals and needs of the UAE society at large.
With our suppliers and commercial customers, we have formal
contracts for supplying products and services. ADNOC Distribution
assigns Concerned Sales & Account Managers to undertake
periodical review/assessment of our direct delivery mechanisms to
ensure our commitment to our customers and suppliers is upheld.

“ BY THE NATURE OF
OUR BUSINESS, OUR
SERVICE STATIONS
ENABLE US TO
CONTINUOUSLY
INTERACT AND
UNDERSTAND
OUR MAIN
STAKEHOLDERS. ”
INTERNAL STAKEHOLDERS
Our internal stakeholders very importantly include our staff.
ADNOC Distribution conducts a yearly meeting with our internal
stakeholders to present the objectives and performance results. These
meetings cover strategic and operational priorities and sustainability
related aspects of our operations. More information on engaging with
our employees have been provided in the ‘Our People’ section.

ADNOC Distribution Hosts ADNOC Group’s
Senior Vice Presidents’ Meeting
ADNOC Distribution hosted, for the first time, the 35th
ADNOC Group AGM (Administrative) Networking Meeting.
ADNOC and its Group of Companies organise these meetings
to align the Group’s Human Resources objectives at the corporate
level and to exchange and implement best practices. In addition,
the meetings aim to promote better harmonisation between
policies, communication and collaboration through establishing
a standard approach to common goals and optimal utilisation of
shared resources and facilities.
A vital communications platform between the Group’s Senior
Vice Presidents, the meeting was chaired by Mohammed Al
Qubaisi, Human Resources Director at ADNOC. Reflecting the
significance of the event, Abdulla Salem Al Dhaheri, Former
CEO of ADNOC Distribution, attended the meeting and
expressed his full support for the event.

22

In 2015, ADNOC distribution hosted the International Gas Union
(IGU) Executive Committee meeting, under the patronage of the
company’s Former CEO Abdulla Salem Al Dhaheri. The IGU
meeting agenda included a workshop entitled ‘Gas and Renewables’
that attracted the participation of all the delegations attending the
executive committee meeting.
ADNOC Distribution highlighted the global perspectives and
future directions of the gas industry, in addition to setting the
agenda for the upcoming World Gas Conference.

ADNOC Distribution participated in 48th
edition of Cairo International Fair as a guest
of honour
ADNOC Distribution
showcased its
comprehensive portfolio
of lube products during
its participation at Cairo
International Fair. Ibrahim
Mahlab, the Prime
Minister of Egypt, visited
the ADNOC Distribution
stand, accompanied by
high profile officials, and
was briefed at the stand
on the high quality lube
products showcased at the fair.
The Cairo International Fair provides a platform to market
various products and services. In addition, it helps exhibitors
to introduce their new products to Egypt and the Middle East
Markets.

23
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SECTION

OUR ENVIRONMENT
At ADNOC Distribution, protecting the
environment is of utmost concern to us.
Our HSE policy is based on the core
principle of building a responsible and
sustainable business. As leaders in the
petroleum products distribution sector, our
commitment to continuously decrease our
environmental footprint is of paramount
importance.
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OUR ENVIRONMENT

We review our performance and management methods with respect to environmental
aspects of our operations, such as greenhouse gas emissions, water management, energy
consumption and other issues annually.

OUR ENERGY

CASE
STUDY

CASE
STUDY

NGV Refuelling – A Sustainable Solution

Passive Sampling for Actively Protecting
the Environment

ADNOC Distribution is committed to introducing Natural
Gas for Vehicles (NGV) in order to significantly reduce
harmful exhaust emissions from the combustion of
conventional liquid fuels. ADNOC Distribution installed a
Compressed Natural Gas (CNG) filling station for a fleet
of 61 buses for an ADNOC Group Company TAKREER in
Ruwais.
The project was designed to receive the gas from the
main transmission grid. However, due to unforeseen
circumstances, there was a delay in gas supply from the
upstream. This would have resulted in use of diesel buses
by the end user instead of more greener NGV. ADNOC
Distribution took the initiative to implement an alternative
system, by modifying the existing compressor package.
The modification was an extra expense of approx. 140,000
AED to ADNOC Distribution.
However, the environmental benefit arising out of the project
was prioritised above the extra cost. The modification used
the gas supply from NGV trailers to feed the high pressure
delivery line of the compressor package, by undertaking
certain technical adjustments.
Based on benefits of the project, the end user procured 31
more NGV buses.
After the success of this project, it has been decided to
implement the same concept as a standby measure for all
the future NGV stations (around 50 across the country). It
is also within ADNOC Distribution’s future plans to seek
co-operation with all of the schools in Abu Dhabi to transfer
their buses onto this scheme and, eventually, to also reach
out to all of the construction worker buses.
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Fuel leaks and spills from retail outlet storage tanks and
infrastructure has been always an ADNOC Distribution
concern.
ADNOC Distribution always encourages innovation and
introduction of latest technology applications. Passive Soil
Gas (PSG) Survey is one of them. This technology has been
introduced for the first time in the Gulf Cooperation Council
(GCC) by ADNOC Distribution at its 25 newly-acquired
Service Stations.
As part of its commitment to protect the environment,
ADNOC Distribution decided to conduct soil investigation
surveys using PSG to assess the current status of the existing
environment. PSG Survey is a new technology that is in
accordance with the ASTM Standard D7758 and is also
approved and accepted by the USEPA.
PSG surveys are beneficial because they provide useful
information about the subsurface conditions that are
neglected in most cases. PSG Survey is also very useful
in guiding the Project owners in deciding the appropriate
remediation strategies. It also assists in handling claims with
the previous operators due to the malfunctioning of their
operations.
No heavy machinery and other analytical instruments
are required for PSG sampling; this reduces emissions
resulting from the operation and logistics of equipment. In
addition, this approach saves 80% of man-hours related to
machinery operations and logistics.

Energy consumption is inevitable in our Company and includes both
direct and indirect energy use.
 Direct energy use is the energy consumed by our activities,
including during distribution of our products and delivery of our
services, which is the fuel consumed by our fleet of vehicles; and
 Indirect energy use consists of the energy that is consumed
by others serving our activities and the energy and electricity
provided from external sources (i.e. ADWEA).
There is no use of renewable energy or alternative energy by
ADNOC Distribution.
Following the principle of ‘Fuelling a More Sustainable Tomorrow’,
ADNOC Distribution is committed to reducing its energy
consumption with the aim of protecting the environment on a local
and regional level. Our total direct energy consumption was 156,971
GJ for the year 2015. The reporting of direct energy consumption in
2012, 2013 and 2014 was based on estimates. This year our internal
data collection process has been streamlined and actual data has been
gathered from utility bills.
In order to represent data trends accurately, we have not provided
any trends for direct and indirect energy consumption values this
year, however, will endeavour to show trends in energy consumption
in our future reports.
In 2016, we aim to reduce our operational energy footprint. Future
steps include constant monitoring to decreases losses in our energy
circuit.

“IN 2016, WE AIM
TO REDUCE OUR
OPERATIONAL
ENERGY FOOTPRINT.
FUTURE STEPS
INCLUDE CONSTANT
MONITORING TO
DECREASES LOSSES
IN OUR ENERGY
CIRCUIT. ”

27
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OUR ENVIRONMENT

CLIMATE CHANGE

WATER

WASTE

UAE has one of the world’s highest carbon footprints per capita.
Therefore, at ADNOC Distribution, greenhouse gas emissions
(GHG) and climate change matters are considered with seriousness.
Our aim is to assist the UAE government in its attempts to
drastically reduce the country’s carbon footprint. Climate change
will mark an essential element in our future strategy to cut down on
all activities with a potential of causing global warming. The GHG
emissions from our operations in the year 2015 are 162,440 (tonnes
of CO2 equivalents).

In 2015, we focused on building understanding on the importance of
water conservation. Like other environmental parameters, this year
we have been able to calculate water consumption data from actual
utility bills, rather than using estimates as in previous years. The
water withdrawal value recorded in 2015 is 994,179 m3.

We believe that better control and management of our operations
along with changes in data collection mechanisms has resulted in less
waste generation this year.

As mentioned in the Energy section above, for accurate
representation of data trends, we have not included any trends for
GHG values this year, however, will endeavour to show trends in
GHG emissions in our future reports. Due to the same reasons, we
have tabulated our Nitrogen oxide (NOx), Sulphur Oxide (SOx) and
Volatile Organic Compounds (VOC) emission values only for the
year 2015 below:
Figure: Emission values for the year 2015
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CASE
STUDY
ADNOC Intelligent Service Stations
ADNOC Distribution’s service stations are located across
the Emirates. Each service station is manned with at least
eight workers who need to be on hand to fill vehicles and
sell products from the convenience stores. Due to the large
expansion at ADNOC Distribution, we are expected to have
400 service stations by the year 2017. This expansion will
directly result in a need to hire more workers, to expose
those workers to Volatile Organic Compounds (VOCs,
from petrol and diesel vapours) and to work long hours at
the convenience stores. As such, we came up with the idea
of creating fully unmanned stations that can be managed
remotely using a high security system. This system provides
a Central Integrated Management System (CIMS) that can
fulfil the demand to deliver a highly secured area with quick
response in case of an emergency event. This system enables
us to unman both the pump areas and the convenience
stores.
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VOC

SOx

The CIMS has been applied at six service stations so far but
will be implemented at all service stations during the first
quarter of 2016.
The Intelligent Service Stations can operate functions such as
CCTV monitoring, emergency management system, security
system, providing weather information, etc. remotely.

At ADNOC Distribution we understand that population growth,
rapid industrialisation and urbanisation are placing an increasing
pressure on Abu Dhabi’s water resources. Therefore, we successfully
reused 79.93% of our total water withdrawn in 2015. This was
achieved through our ‘Water Reuse’ initiative where 80% of water
used for car washing services is being reused through the installation
of a wash-water recycling system, which is recognised as an efficient,
state-of-the-art technology. This unique technology enables the
reuse of dirty wash water without the use of costly chemicals or
disposable filters.

ADNOC Distribution Celebrates
‘World Water Day 2015’
ADNOC Distribution hosted
a special stand at Delma
Mall in Abu Dhabi as part
of an awareness initiative
to mark ‘World Water Day,
2015’. Annually celebrated
by the United Nations on
March 22, the global event’s
2015 edition was themed
‘Water and Sustainable
Development’.
In addition to engaging visitors at the mall with interactive messaging
sessions, the awareness drive included the distribution of leaflets
on the importance of conserving water in view of the approaching
summer months.
ADNOC Distribution regularly rolls out projects and initiatives
to drive awareness on the prudent utilisation of natural resources.
Leading by example, the company’s Green Service Stations (Yas
Island 1 and Yas Island 2) implement best-in-class environment
friendly operations to maximise efficiency, efficient water use and
recycling. The service stations were designed in line with the best
globally recognised standards.
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We generated 20,861 tonnes of non-hazardous waste (comprising
mainly of food and garden waste, wood, paper and cardboard
materials) in 2015, representing a 63.01% decrease from the total
non-hazardous waste reported in 2014. The decrease however, may
be attributed to accurate capturing of data through waste manifests.
Most of the non-hazardous wastes generated are disposed of by
authorised waste contractors with 3% being recycled.
The hazardous waste definition provided by ADNOC underwent
some changes in the year 2015. Only wastes sent to BeAAT
(ADNOC’s central waste management plant) are categorised as
hazardous wastes. No wastes from ADNOC Distribution’s facilities
reached the central waste management plant, therefore resulting in
zero hazardous wastes generation.

‘Make Every Day an Environment Day’
ADNOC Distribution has sponsored the ‘Make Every Day an
Environment Day’ event
organised at Sheikh Zayed
Private Academy School.
The event aimed to raise
awareness on the topics of
environment, security and
safety of local community
in the UAE, through
a plethora of activities
and competitions in the
participation of the school
students.
The diverse agenda
of ‘Make Every Day an
Environment Day’ included organising competitions across different school
levels and grades, such as collage, drawing and art projects, using recyclable
materials to convey the message of protecting the UAE environment. The
event also included organising targeted activities on conserving food at
home and at school to eliminate food waste and address the challenges of
world hunger.
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SECTION

OUR PEOPLE
As an excellence driven organisation,
ADNOC Distribution focuses on
employee health, safety and wellbeing. We continue to seek excellence
in all our operations and aim for
continuous improvement.
Our greatest asset and the reason for
our success is our people. ADNOC
Distribution has an enabling work
environment with 13,618 employees,
providing diverse thinking in all
businesses and functions. Our
workforce has a strong blend of multinational expertise in management,
production, marketing, logistics,
customer service and much more.
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OUR PEOPLE

ADNOC Distribution employees define our success. We celebrate the diversity of
our workforce and provide meaningful opportunities for our employees to grow
and learn about the exciting field of distribution. ADNOC Distribution offers exciting
and fulfilling career and training opportunities for UAE Nationals and very satisfying
job prospects for all employees. We continuously strive to boost our people by
implementing the best motivation and training tools, which include:

 Training and development activities;

 Knowledge transfer;
 Benchmarking world class standards; and
 Benefits and development programmes;
We believe in working together with our employees, sharing
goals, achievements and cultivating an effective team-spirit.
In 2015, ADNOC Distribution developed videos on
‘Empowering Lives’ which promote the brand image of the
Company and encourages Emiratis to join the workforce.
The videos highlight how our Emirati workforce is proud of
working at our Company. This video was distributed across
the Abu Dhabi Media Network (including TV Channels) in
the year 2015. ADNOC Distribution has also released radiobroadcasts to encourage Emiratis to join the Company and be
a part of the ABSHER Programme.

At ADNOC Distribution, we aim to retain our people and therefore
offer attractive benefits which ensure the welfare of our workforce
and their families. Such benefits include:
 Life Insurance;
 Healthcare;
 Disability Coverage;
 Parental Leave;
 Retirement Provision; and
 Education Assistance

14.7% Emirati
85.3% Others

Fulltime Employment
16,000
14,000
12,000
10,000
8,000
6,000
4,000
2,000
Number of Employees Year

TRAINING AND DEVELOPMENT
12,098
8,187

2013

The ABSHER initiative was
launched to enhance the
participation of UAE citizens in
the labour market, in line with the
directives of His Highness Sheikh
Khalifa bin Zayed Al Nahyan,
President of the UAE. More than
7,000 participants were involved
in this initiative, which was designed to achieve the objectives
of having job opportunities created for UAE citizens and
encouraging the UAE citizens to work in the private sector.
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ADNOC Distribution
Celebrates New Batch of
UAE National Trainees
after Successful Completion
of Career Development
Programmes
ADNOC Distribution hosted a
special gathering to recognise a
cohort of UAE national trainees for
the successful completion of their
career development programmes within various departments of the
company.
Abdulla Salem Al Dhaheri, Ex Chief Executive Officer of ADNOC
Distribution, attended the event that was hosted at the Ritz Carlton
in Abu Dhabi.

13,618

2014

2015

Diversity and Equal Opportunity
Nationalization (Absher)
Initiative

The following graph shows the break-down of the percentage of
ADNOC Distribution’s employees by nationality.

At ADNOC Distribution, we are proud to support a workforce
of many nationalities; truly a workforce that prospers on the
experiences and cultures of our staff. Our male: female ratio is 97:3;
therefore, we are constantly working towards recruiting more women
in our operations, wherever feasible. We are the first distribution
company in the region to employ Emirati women at our petrol
stations.

Capability building has always been one of our prime areas of focus.
Employees are trained in a variety of in-house HSE programmes,
such as Fire Warden and First Aider, or a certified NEBOSH
programme. We also conduct onsite and off-site refresher training
for all employees. We arrange regular courses and run campaigns on
topics such as environmental awareness, waste management, energy
efficiency and energy management.

The programme provided the trainees with on-the-job training and
focused on equipping them with professional skill-sets through
specially designed courses on Business Core Competencies; Heath,
Security and Environment Core Competencies; Personal Core
Competencies; and, Job Related Competencies.

ADNOC Distribution caters to more than 200 regional and
international customers in the civil and military sectors through
state-of-the-art fuelling facilities at seven international airports across
the UAE. ADNOC Distribution’s Aviation Operations Division
facility is accredited from International Air Transport Association
(IATA) as a regional training centre to train IATA’s international
inspectors.

Training and Development Performance
Total Training Hours

The average training cost per employee is 950 AED and the average
number of training days per employee is 5.3. The Figure on the next
page shows that there has been a steep rise in the training hours
recorded in the year 2015.

600,000
500,000
400,000
300,000
200,000
100,000
0
Training Hours Year

2013

2014

Our approach towards labour and human rights aspects are in line
with UAE laws and regulations, ADNOC HSE Code of Practices
and relevant international standards. Equal and fair treatment for
individuals, no discrimination and zero tolerance to corruption are
the foundation of our organisation’s policies. The Company works
to ensure equal employment and advancement opportunity for all
qualified individuals without distinction or discrimination because of
age, national origin, race, religion, gender or disability.
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SECTION

HEALTH &
SAFETY
ADNOC Distribution considers a risk
based safety management approach
that puts safety at the forefront of
every decision. Our network of service
stations has been designed in line with
the accredited international standards
of health, safety and environment, and
specifications of relevant federal and
local authorities within the UAE.
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HEALTH & SAFETY

ADNOC DISTRIBUTION HSSE 2015 HIGHLIGHTS
 We developed marketing and communication materials for
promoting safety within the community for customers who
use our products. These materials were titled as “Safety before
Cooking” and “Safety before Refuelling”.

SAFETY PERFORMANCE
Continuously improving our safety performance was one of the
highest profile focus areas within the company in 2015. This resulted
in us being able to exceed all our KPIs.
Table - Our Safety Results against the targets set for the year 2015

Through such ongoing public awareness initiatives, ADNOC
Distribution is keen to engage with the community on issues of
relevance. We work to spread our messages of safety and best
practices through on-site programmes and workshops, in line
with the directives of our visionary leadership, prioritising the
safety of our staff.
 We hosted an awareness campaign themed ‘Make Every Day a Safe
Day’ in Al Ain’s Falaj Hazza area. In addition to raising awareness
on the safety of residents at home, the campaign highlighted the
best practices that must be followed at service stations and during
vehicle refuelling. The campaign showcased the safe methods of
handling gas cylinders and the importance of observing traffic
rules while driving within the service station.

2013
2014
2015
Performance Performance Performance

KPIs
Lost Time Incident Frequency
Rate (LTIFR)

0.39

0.47

0.17

Total Recordable Injury Rate
(company)

0.39

0.47

0.27

Near Miss Incidents

967

1,709

2,350

Fatalities

0

0

0

Serious Incidents

0

0

0

 ADNOC Distribution, in conjunction with Universal Hospital,
hosted a two-day Health Education Campaign in Abu Dhabi for
employees and families, themed ‘Pain & Vein and Touching a Million
Hearts’. Held over the second and third of February, 2015, the
campaign raised awareness among employees on widely prevalent
conditions such as chronic pain, cardiovascular diseases, blood
pressure, stress, work-related injuries and safe work ergonomics.
 Under the theme of “Your Safety before Refuelling”, ADNOC
Distribution organised a public safety awareness campaign across
its network of marine service stations in Abu Dhabi, Western
Region and Northern Emirates in January 2015.

0.47

The campaign aimed to educate the
marine service stations’ customers on
safety tips that should be adhered to
before, during and after refuelling boats.
The campaign’s awareness messages
were communicated through flyers and
permanent signage boards at ADNOC
operated marine service stations.
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0.27

0.17
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LTIFR
TRIR

2015

CASE
STUDY

CASE
STUDY

Let us come to you!

Click, Like, Adopt –
Change Practices for
Safety Awareness!

Falcon Eye “Be
Aware & Be Safe”

ADNOC Distribution organised a
“Basic Fire Fighting & Basic First-Aid”
training course programme on its
operational sites using an innovative
approach. The training was conducted
using a Mobile Multifunctional Safety
Educational Unit (MMSEU) or HSE
Training Bus which can be moved
to any desired location. This kind of
firefighting and first aid training course
is the first of its kind in the region,
where the classroom is brought to the
delegates at their workplace, instead
of them travelling to various training
centres.
The first batch of “Basic Fire Fighting
and Basic First-Aid” was conducted on
18-19 October 2015 at Al Thaniya
Service Station, Umm Al Quwain.
Participants learned various fire
prevention techniques and hazard
recognition, using state-of –the-art
“digital flames”. This kind of training
will result in improved hazard
identification and reduction measures
which, in turn, will lead to a reduced
number of accidents in the workplace.

LTIFR & TRIR trend

0.39

CASE
STUDY

A total of 67 staff have been trained to
date and our intention is to train all of
our staff across the UAE. In 2016 and
2017, we will train staff using a regional
approach, starting from Sharjah,
Ajman and Umm Al Quwain, then
moving to RAK and Fujairah and then
to Al Ain and the Western Region. We
expect to train 600 trainees and 2,000
employees using the MMSEU/HSE Bus.

The major risks and hazards
associated with service stations are
fires and explosions. Customers visit
ADNOC Distribution service stations
continuously when they need to refuel
their vehicles, pick up an LPG cylinder
or stop-by to grab snacks from our
convenience stores. However, they
often don’t stop to think about the
potential hazards involved. In 2015,
ADNOC Distribution organised an
integrated campaign across multiple
communication channels to educate
and change the beliefs and behaviours
of our customers to
ADNOC Distribution adopted a
different approach, which focused
on online media channels, including
social media, to reach our customers
who are more exposed to potential
hazards. We monitored the number
of clicks and views on these channels
to assess its effectiveness. We currently
have over 7,000 followers across
all social media channels. Our
communication programmes included
“awareness videos” on social media,
“interactive events” in remote sites and
“educative materials and branded
giveaways”.
The campaign was well received by
both customers and our employees
and, as a result, we have allocated
additional budget for the year 2016 to
reach a further number of customers.

ADNOC Distribution decided to launch
a smart and modern near-miss, unsafe
acts and unsafe conditions reporting
programme named as ‘Falcon Eye – HSE
Observations Reporting’. The key features
of the programme are as follows.
Employees are encouraged to report
HSE Observations via four different
channels: SMS, Online, emails, and by
filling out reporting cards.
Education campaigns via roll-up
banners, standees, posters, video, 1000
mugs, intranet and CEO messages. A
‘Rewards and recognition’ scheme where
every Vice President (VP) recognises at
least one employee per month.
The project was extremely successful in
terms of accident reduction and culture
improvement.
The number of accidents was
reduced by 73% during the last four
years, which is a strong indication of
accomplishment and demonstrates
how this initiative is now integrated
within ADNOC Distribution’s culture.
The number of observations reporting
increased by > 5 times during last four
years.
Everyone in the organisation talks
the language of Falcon Eye, a strong
reporting culture has been introduced
in the organization.
Monthly analysis reports are issued to
provide feedback to all employees.
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SECTION

SOCIETY
Being the largest fuel supplier to the
community in the UAE, we periodically
assess their needs and expectations
and try to cater services to meet them
(e.g. Service stations fuel supply
facilities on remote islands, in remote
desert areas, at small jetties and for
special events.)
We promote public awareness towards
health, safety and environmental
issues and contribute by measures that
protect the community we serve.
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SOCIETY

SUPPORTING SOCIAL DEVELOPMENT
ADNOC Distribution is committed to building strong relationships
with our communities that go beyond our routine business activities.
In 2015 we organised the annual Ramadan employees gathering,
during which we announced the distribution of 50 lbs-capacity gas
cylinders at a subsidised price to under-privileged families in the
Northern Emirates during the Holy Month of Ramadan.

ADNOC Distribution
Launched 3-month
Promotional Campaign
across 139 Outlets in
the UAE
ADNOC Distribution rolled out
a new three-month promotional
campaign across 139 lube change
outlets in the UAE. The launch of
the promotional campaign coincided with the nationwide celebrations
of the 44th UAE National Day.
Extending from 1 December, 2015 to 1 March, 2016, the campaign
entitles customers to receive one raffle coupon on every AED50
spent during a visit to ADNOC Distribution’s lube change branches.
1.2 million Dirham Grand prizes will be given away to lucky
customers during two raffle draws that will conducted in the month
of March 2016.
The Vice President of ADNOC Distribution’s Marketing and
Corporate Communications Division said: “ADNOC Distribution
is regarded the largest fuel retailer and lube change operator in the
GCC and wider MENA region. This places greater responsibility on
us to continue fulfilling our customers’ expectations and providing
them with added value on our services and products within a
comprehensive retail experience each time they visit one of our
service stations.”
With 139 lube change outlets included in this campaign, 53 in Abu
Dhabi city, 30 in Al Ain, 15 in Western Region, and 41 in Northern
Emirates, we are aiming to reach out to as many customers as
possible among our loyal client base to provide them with the chance
to win our valuable prizes.
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“ADNOC
DISTRIBUTION
COMMEMORATED
THE 44TH UAE
NATIONAL DAY
HIGHLIGHTING
THE ‘SPIRIT OF THE
UNION’ ”

ADNOC Distribution showcased high-performance
Aviation products and Services at Dubai
Airshow 2015
ADNOC Distribution’s aviation division - ADNOC Aviation –
showcased its range of specialised aviation fuels as part of its
participation at Dubai Airshow 2015. ADNOC Aviation delivers
integrated services and niche aviation fuels such as Jet A-1, AVGAS
100LL and JP8 to more than 200 regional and international
customers. Since 1982, ADNOC Aviation has delivered high standard
products and services to regional and international customers in
civil and military sectors, distributed through state-of-the-art fueling
facilities in seven international airports across the UAE including
Abu Dhabi International Airport, Al Bateen Executive Airport, Al
Ain International Airport, Sharjah International Airport, Fujairah
International Airport, Ras Al Khaimah International Airport, and Al
Maktoum International Airport.
Sheikh Hazza bin Zayed Al Nahyan, National Security Advisor and
Deputy Chairman of Abu Dhabi Executive Council, visited the
14th Dubai Air Show, being held at Dubai International Airport in
November 2015.
H.H also visited the stand of ADNOC and was welcomed by the
CEO of ADNOC Distribution Abdullah Salem Al Dhaheri who
explained about the company’s participation in the show as a provider
of aircraft fuel for domestic and international customers.

ADNOC Distribution Celebrates 44th UAE
National Day
ADNOC Distribution commemorated the 44th UAE National Day
with a variety of events and traditional activities highlighting the
‘spirit of the union’, organised at the company’s headquarters.
Senior management and employees of ADNOC Distribution
celebrated the occasion by participating in activities and events, such
as local art and poetry performances. A heritage village dedicated
to showcasing the UAE’s heritage and traditions was set up at the
entrance to the company headquarters.

Speaking on the occasion, Abdulla Salem Al Dhaheri, Chief
Executive Officer of ADNOC Distribution, extended his heartfelt
congratulations to the UAE President, His Highness Sheikh Khalifa
bin Zayed Al Nahyan, His Highness Sheikh Mohammed bin Rashid
Al Maktoum, Vice President and Prime Minister of the UAE
and Ruler of Dubai, His Highness Sheikh Mohammed bin Zayed
Al Nahyan, Crown Prince of Abu Dhabi and Deputy Supreme
Commander of the UAE Armed Forces, their Highnesses the Rulers
of the UAE and members of the Federal Supreme Council, their
Highnesses, the Crown Princes of the seven emirates of the UAE,
and to all the citizens and residents of the country on the occasion of
the 44th UAE National Day celebrations.
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SECTION

ECONOMIC
ADNOC Distribution’s robust business
plan and our strategic objectives are a
testament to our commitment to sound
management of our environmental,
social and economic performance.
Achieving this goal requires a great
effort both to determine community
needs and to identify and implement
innovative and appropriate solutions
to optimize profit, meet demand and
protect both the environment and
public health.
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ECONOMIC

Our objective is to promote the use of the available resources in a way that is both
efficient and responsible, and likely to provide long-term benefits. Our Company
puts strenuous efforts in developing innovative techniques towards achieving
sustainable solutions, even if it results in reduced profits for the Company.

ADNOC Distribution sells its products through partnerships with
Abu Dhabi Gas Industries Limited (GASCO) and Abu Dhabi Oil
Refining Company (TAKREER). Our products are sold at retail
outlets at regulated prices to support the community and those in
need, through various support schemes (e-Mazia, Rahal Card, etc.).
In terms of profit, our Company’s business plan is shaped in a way
that optimizes revenue at decreased operational cost. We also make
sure that our employees are duly compensated for their efforts. The
change in fuel price subsidy policy was a major event in 2015 for
ADNOC Distribution resulting in profit generation of the Company.
ADNOC Distribution inaugurated service stations in the Northern
Emirates with an effort to provide the best-in-class facilities and
services to customers in the Northern Emirates. We are continuously
working to expand our network of service stations across the
Emirates, aiming to increase the total number of service stations.
We strive hard to improve on our percentage of local procurement.
In 2015, 45% of our total procurement budget was spent on local
suppliers. We will further review our procurement practices every year
to identify opportunities to increase the spending on local suppliers.

SOME OF THE NEW PETROL STATIONS AND
EXPANSION PROJECTS IN 2015 ARE MENTIONED
BELOW.
 Al Qurm Service Station, opened in Ras Al Khaimah.
 Mushrif and Al Samha Service Stations, reopened following
general maintenance Works.
 Al Qalaa Vehicle Inspection Centre, opened in Abu Dhabi.
 Al Badayer Service Station at the Al Madam area in Sharjah
Emirate, as part of our on-going expansion plans that seek to
grow its network of Northern Emirates service stations.
 Al Mazraa Service Station, opened in Ras Al Khaimah.
 Al Shabhana Service Station, opened in Al Silaa.
 Al Samha Service Station located on the Dubai-Abu Dhabi
highway, re-opened after refurbishment as a part of ADNOC
Distribution’s ongoing efforts to modernise its network and
upgrade equipment and machinery to cope with growing customer
demand for the company’s products and services.
Al Mazraa Service Station
Al Qurm Service Station
Al Badayer Service Station

ADNOC Distribution
Reduces Diesel Price at
All Service Stations in
Northern Emirates
As a result of the changes in
the global oil price, ADNOC
Distribution reduced the price of
diesel (15 fils reduction per litre)
across all its service stations in the
Northern Emirates of Sharjah,
Ajman, Umm Al Quwain, Ras Al Khaimah and Fujairah.
ADNOC Distribution’s decision to effect the price change will also
contribute to strengthening the competitiveness of the business
sector in the country, specifically in the Northern Emirates.
ADNOC Distribution will continue to explore opportunities to
retail products and services at affordable prices in order to provide
a seamless experience to our customers at our network of service
stations while also meeting the local market demand for reduced
diesel prices.

Al Samha Service Station
Al Shabhana Service Station
Al Qalaa Vehicle Inspection Centre

The strategic business plan also includes the inauguration of the first
floating service station in the Arab world and the introduction of
smart service station facilities across the entire network.
Our procurement practices strive towards transparent, fair, cost
effective and reliable supply of goods and services, to fulfil the
operational needs of the company. The procurement department
has adopted automation systems, such as implementation of an
Enterprise Resource Planning (ERP) System and utilisation of all
available resources to achieve the organisational goals of improving
the quality of service they provide.
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“45% OF
OUR TOTAL
PROCUREMENT
BUDGET WAS
SPENT ON LOCAL
SUPPLIERS.”
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SECTION

AWARDS &
RECOGNITION
ADNOC Distribution was the proud recipients of
ADNOC HSE Awards 2014 as runner up in the
following two categories:
ENVIRONMENT AND SUSTAINABILITY.
Awards were announced and received
in 2nd quarter of 2015.
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AWARDS & RECOGNITION

The following are the brief descriptions of the initiatives:

GAS DELIVERY IN A MORE SUSTAINABLE WAY!

FUEL UP YOUR CAR AND YOUR CONSCIENCE

ADNOC Distribution designed a new enhanced and safe intake
system for CNG Station. This new concept incorporated as a pilot
measure in one of daughter stations and significant energy saving
and reduction in HSE Risk was noted, which include:

ADNOC Distribution as a major fuel distributor incorporated a
‘Think Green and Build Green’ concept by integrating LEED design
concepts at two new service stations in Yas Island. The following
benefits were harvested:

176

20-30%
THE USE OF INSULATING
CONCRETE BLOCKS
REDUCED ENERGY
CONSUMPTION BY
20-30% (54, 534 KWHR/
YEAR)

35,700
LITRES/YEAR

GASOLINE VAPOUR
RECOVERY

50%
REDUCTION
IN WATER
CONSUMPTION
(FROM 100 TO
50 M3/ DAY)

40%
REDUCTION IN
THE OVERALL
ENERGY USE (FROM
4,400,000 TO
2,600,000 KWHR/
YEAR)

REDUCED
MAINTENANCE
COSTS

232,650
KWH

SAVED/ YEAR/
STATION

TONNES
CO2 EMISSIONS
REDUCED/ YEAR/
STATION

IMPROVED
SAFETY

ADNOC Distribution
ranked the ‘Most
Influential Chief
Marketing Officer’
at the World Brand
Congress Awards 2015
ADNOC Distribution received
the title of Asia’s ‘Most Influential
Chief Marketing Officer’ at the
World Brand Congress Awards
2015, hosted in Singapore. ADNOC Distribution also received the
UAE Super brand status for 2015, in recognition of our excellence in
the distribution and marketing of petroleum products and services
within the UAE and overseas.

ADNOC Distribution
Honoured at World
Branding Awards 2015
Earlier in 2015, ADNOC
Distribution was honoured with
three international and local
industry titles including the
‘Brand of the Year’ distinction
at the World Branding Awards
2015, in the National Award
category for the service station
sector. The award ceremony
was held in London, United Kingdom. The title reinforces our
brand’s excellence in the distribution and marketing of petroleum
products and allied services within the UAE.

ADNOC Distribution’s Aviation Operation Division
Awarded ‘Best Fuel Supplier’
ADNOC Distribution’s Aviation Operations Division received the
‘Best Fuel Supplier’ Award during the Vendor Symposium 2015,
organised by Eithad Airways. Mohammed Al Ansari, Civil Aviation
Operations Department Manager received the awarded during a
special ceremony organised by Eithad Airways for its partners.
This recognition highlights the hard work and dedication of the team
at the Division to develop best in class products and services. Aviation
Operations Division caters to more than 200 regional and international
customers in civil and military sectors, with high standard products
and services distributed through state-of-the-art fueling facilities.
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ADNOC Distribution achieves Prestigious
Recognition at World Marketing Congress 2015
ADNOC Distribution has
capped off a successful
year with a prestigious
international recognition
at the World Marketing
Congress 2015 that was held
in Mumbai, India.
Khalid Hadi, Vice President
of the Marketing and
Corporate Communications
Division, was named among
the ‘100 Most Influential
Global Marketing Leaders’
and was honoured with the title at a high profile event that drew the
participation of industry professionals and experts in the marketing
landscape from across the world.

ADNOC Distribution receives
the Prestigious IT Award
ADNOC Distribution has
received the prestigious
‘Best Energy & Industry
Implementation of the Year’
award at the 11th Arabian
Computer News/Arab
Technology Awards.
The award seeks to recognise
innovation and excellence in
the manner in which oil and
gas industries leverage IT and
cutting-edge technology to
maintain their leading status
on a regional level.
Recognising ADNOC Distribution’s systematic IT roadmap and
commitment to IT transformation and innovation, the award
reiterates the company’s ongoing commitment to delivering
continuous improvements in business practices. The distinction also
highlights ADNOC Distribution’s outstanding leadership in providing
unrivalled networking and business development solutions.

49

ADNOC Distribution Sustainability Report 2015

LIST OF ACRONYMS

LIST OF ACRONYMS

GRI CONTENT INDEX

ABSHER

The Initiative to enhance the participation of UAE citizens in the labour market

ADNOC

Abu Dhabi National Oil Company

ADWEA

Abu Dhabi Water and Electricity Authority

AED

United Arab Emirates Dirham

ASTM

American Society for Testing and Materials

Al Hosn Gas
AVGAS

PROFILE DISCLOSURE

DISCLOSURE

LEVEL OF REPORTING

LOCATION OF DISCLOSURE

1.1

Statement from the most senior
decision-maker of the organization.

Fully

Introduction from the Chief
Executive Officer

1.2

Description of key impacts, risks, and
opportunities.

Fully

Introduction from the Chief
Executive Officer

Abu Dhabi Gas Development Co.

PROFILE DISCLOSURE

DISCLOSURE

Aviation gasoline

2.1

Name of the organization.

Fully

About ADNOC Distribution

BAC

Board Advisory Committee

2.2

Primary brands, products, and/or services.

Fully

About ADNOC Distribution

BeAAT

Central Environment Protection Facilities

BoD

Board of Directors

2.3

Fully

About ADNOC Distribution

CEO

Chief Executive Officer

Operational structure of the
organization, including main
divisions, operating companies,
subsidiaries, and joint ventures.

CIMS

Central Integrated Management System

2.4

Location of organization’s headquarters.

Not

About ADNOC Distribution

CNG

Compressed Natural Gas

CO2

Carbon Dioxide

ELT

The Executive Leadership Team

2.5

Partially

About ADNOC Distribution

ENOC

Emirates National Oil Company

Number of countries where the
organization operates, and names of
countries with either major operations
or that are specifically relevant to the
sustainability issues covered in the report.

EPPCO

Emirates Petroleum Products Company

GASCO

Abu Dhabi Gas Industries Ltd.

2.6

Nature of ownership and legal form.

Fully

About ADNOC Distribution

GHG

Green House Gases

2.7

Fully

About ADNOC Distribution

GJ

Giga Joule

Markets served (including geographic
breakdown, sectors served, and
types of customers/beneficiaries).

GRI

Global Reporting Initiative

2.8

Scale of the reporting organization.

Fully

About ADNOC Distribution

HR

Human Resources

HSE

Health, Safety and Environment

2.9

HSSED

Health, Safety, Security and Environment Division

Significant changes during the
reporting period regarding size,
structure, or ownership.

IGU

International Gas Union

IT

Information Technology

kWh

kilowatt hour

LEED

Leadership in Energy and Environmental Design

LPG

2.10

Awards received in the reporting period.

PROFILE DISCLOSURE

DISCLOSURE

3.1

Liquid Petroleum Gas

LTIFR

Lost Time Injury Frequency Rate

MENA

Middle East and North Africa

NGV

Natural Gas for Vehicles

PSG

Passive Soil Gas

R&D

Research and Development

SVP

Senior Vice President

TAKREER

Abu Dhabi Oil Refining Company

TRIR

Total Recordable Incident Rate

UAE

United Arab Emirates

ULG

Unleaded Gasoline

USEPA

United States Environmental Protection Agency

VP

Vice President

ZADCO

Zakum Development Company
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No Significant Changes
Fully

Awards & Recognition

Reporting period (e.g., fiscal/calendar
year) for information provided.

2015

Introduction from the Chief
Executive Officer

3.2

Date of most recent previous
report (if any).

2015

Introduction from the Chief
Executive Officer

3.3

Reporting cycle (annual, biennial, etc.)

Annual

3.4

Contact point for questions regarding
the report or its contents.

Fully

Introduction from the Chief
Executive Officer

3.5

Process for defining report content.

Fully

About this Report

3.6

Boundary of the report (e.g., countries,
divisions, subsidiaries, leased facilities,
joint ventures, suppliers). See GRI
Boundary Protocol for further guidance.

Fully

Reporting Approach

About this Report
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PROFILE DISCLOSURE

DISCLOSURE

LEVEL OF REPORTING

LOCATION OF DISCLOSURE

3.7

State any specific limitations on
the scope or boundary of the
report (see completeness principle
for explanation of scope).

Fully

Reporting Approach

3.8

Basis for reporting on joint ventures,
subsidiaries, leased facilities,
outsourced operations, and other
entities that can significantly affect
comparability from period to period
and/or between organizations.

Fully

Highlights from 2015

3.9

Data measurement techniques and
the bases of calculations, including
assumptions and techniques underlying
estimations applied to the compilation
of the Indicators and other information
in the report. Explain any decisions not
to apply, or to substantially diverge
from, the GRI Indicator Protocols.

Fully

3.10

Explanation of the effect of any restatements of information provided in
earlier reports, and the reasons for such
re-statement (e.g. Mergers/acquisitions,
change of base years/periods, nature
of business, measurement methods).

No reinstatements
from earlier reports

3.11

Significant changes from previous
reporting periods in the scope,
boundary, or measurement
methods applied in the report.

No significant Changes

3.12

Table identifying the location of the
Standard Disclosures in the report.

Fully

3.13

Policy and current practice with regard to
seeking external assurance for the report.

None

PROFILE DISCLOSURE

4.1

4.2

4.3

4.4

52

PROFILE DISCLOSURE

Fully

Indicate whether the Chair of
the highest governance body is
also an executive officer.

Fully

For organizations that have a unitary
board structure, state the number and
gender of members of the highest
governance body that are independent
and/or non-executive members.

Fully

Mechanisms for shareholders and
employees to provide recommendations or
direction to the highest governance body.

Fully

LEVEL OF REPORTING

LOCATION OF DISCLOSURE

4.5

Confidential

4.6

Processes in place for the highest
governance body to ensure conflicts
of interest are avoided.

Confidential

4.7

Process for determining the composition,
qualifications, and expertise of the
members of the highest governance
body and its committees, including
any consideration of gender and
other indicators of diversity.

None

4.8

Internally developed statements of
mission or values, codes of conduct,
and principles relevant to economic,
environmental, and social performance
and the status of their implementation.

Fully

Governance & Leadership

4.9

Procedures of the highest governance
body for overseeing the organization’s
identification and management
of economic, environmental, and
social performance, including
relevant risks and opportunities,
and adherence or compliance with
internationally agreed standards,
codes of conduct, and principles.

Fully

About ADNOC Distribution

4.10

Processes for evaluating the highest
governance body’s own performance,
particularly with respect to economic,
environmental, and social performance.

Fully

About ADNOC Distribution

4.11

Explanation of whether and how the
precautionary approach or principle
is addressed by the organization.

None

4.12

Externally developed economic,
environmental, and social charters,
principles, or other initiatives to which the
organization subscribes or endorses.

Fully

Our Environment/ Our People/
About ADNOC Distribution

4.14

List of stakeholder groups
engaged by the organization.

Fully

Reporting Approach

4.15

Basis for identification and selection of
stakeholders with whom to engage.

Fully

Reporting Approach

4.16

Approaches to stakeholder engagement,
including frequency of engagement
by type and by stakeholder group.

Fully

About this Report/ About
ADNOC Distribution

Reporting Approach/
Highlights from 2015

GRI Content Index

DISCLOSURE
Governance structure of the organization,
including committees under the
highest governance body responsible
for specific tasks, such as setting
strategy or organizational oversight.

DISCLOSURE
Linkage between compensation for
members of the highest governance
body, senior managers, and executives
(including departure arrangements), and
the organization’s performance (including
social and environmental performance).

About ADNOC Distribution

About ADNOC Distribution

About ADNOC Distribution

About ADNOC Distribution
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PROFILE DISCLOSURE

4.17

INDICATOR

DISCLOSURE
Key topics and concerns that have been
raised through stakeholder engagement,
and how the organization has responded
to those key topics and concerns,
including through its reporting.

LEVEL OF REPORTING

Fully

LOCATION OF DISCLOSURE

About this Report

DISCLOSURE

PROFILE DISCLOSURE

DISCLOSURE

LEVEL OF REPORTING

LOCATION OF DISCLOSURE

EN10

Percentage and total volume of
water recycled and reused.

Fully

Our Environment

EN16

Total direct and indirect greenhouse
gas emissions by weight.

Fully

Our Environment

EN17

Other relevant indirect greenhouse
gas emissions by weight.

Fully

Our Environment

EN18

Initiatives to reduce greenhouse gas
emissions and reductions achieved.

Fully

Our Environment

EN22

Total weight of waste by type
and disposal method.

None

EN23

Total number and volume
of significant spills

None

EN24

Weight of transported, imported, exported,
or treated waste deemed hazardous
under the terms of the Basel Convention
Annex I, II, III, and VIII, and percentage of
transported waste shipped internationally.

None

Direct economic value generated and
distributed, including revenues, operating
costs, employee compensation, donations
and other community investments,
retained earnings, and payments to
capital providers and governments.

Fully

EC2

Financial implications and other risks
and opportunities for the organization’s
activities due to climate change.

Fully

Our Environment

EC3

Coverage of the organization’s
defined benefit plan obligations.

Fully

Our People

EC4

Significant financial assistance
received from government.

Fully

About ADNOC Distribution

EN26

Initiatives to mitigate environmental
impacts of products and services,
and extent of impact mitigation.

Fully

Our Environment

EC6

Policy, practices, and proportion of
spending on locally-based suppliers
at significant locations of operation.

Fully

About ADNOC Distribution /Economic

EN30

Total environmental protection
expenditures and investments by type.

Fully

Economic

EC7

Procedures for local hiring and
proportion of senior management
hired from the local community at
significant locations of operation.

Fully

EC8

Development and impact of
infrastructure investments and
services provided primarily for public
benefit through commercial, inkind, or pro bono engagement.

EC1

INDICATOR

Our Economy/ Our People

INDICATOR

Fully

Economic

Total workforce by employment
type, employment contract, and
region, broken down by gender.

Fully

Our People

LA2

Total number and rate of new employee
hires and employee turnover by
age group, gender, and region.

Fully

Our People

LA3

Benefits provided to full-time employees
that are not provided to temporary or
part-time employees, by major operations.

Fully

Our People

LA15

Return to work and retention rates
after parental leave, by gender.

Fully

Our People

LA7

Rates of injury, occupational diseases,
lost days, and absenteeism, and
number of work-related fatalities
by region and by gender.

Fully

Our People

LA8

Education, training, counselling,
prevention, and risk-control programs
in place to assist workforce members,
their families, or community members
regarding serious diseases.

Fully

Our People

LA10

Average hours of training per
year per employee by gender,
and by employee category.

Fully

Our People

DISCLOSURE
Direct energy consumption by
primary energy source.

Fully

Our Environment

EN4

Indirect energy consumption
by primary source.

Fully

Our Environment

EN5

Energy saved due to conservation
and efficiency improvements.

Fully

Our Environment

EN6

Initiatives to provide energy-efficient
or renewable energy based products
and services, and reductions in energy
requirements as a result of these initiatives.

Fully

Our Environment

EN7

Initiatives to reduce indirect energy
consumption and reductions achieved.

Fully

Our Environment

EN8

Total water withdrawal by source.

Fully

Our Environment
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LA1

Society

EN3

DISCLOSURE
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GRI CONTENT INDEX

PROFILE DISCLOSURE

DISCLOSURE

LEVEL OF REPORTING

LOCATION OF DISCLOSURE

LA11

Programs for skills management and
lifelong learning that support the
continued employability of employees and
assist them in managing career endings.

Fully

Our People

LA12

Percentage of employees receiving
regular performance and career
development reviews, by gender.

Fully

Our People

LA13

Composition of governance bodies and
breakdown of employees per employee
category according to gender, age
group, minority group membership,
and other indicators of diversity.

Fully

Our People

LA14

Ratio of basic salary and remuneration
of women to men by employee category,
by significant locations of operation.

None

INDICATOR

DISCLOSURE

HR4

Total number of incidents of discrimination
and corrective actions taken.

Fully

Our People

HR6

Operations and significant suppliers
identified as having significant risk
for incidents of child labour, and
measures taken to contribute to the
effective abolition of child labour.

Fully

About ADNOC Distribution

HR11

Number of grievances related to human
rights filed, addressed and resolved
through formal
grievance mechanisms.

Fully

Our People

Fully

Governance & Leadership

PR1

Life cycle stages in which health
and safety impacts of products and
services are assessed for improvement,
and percentage of significant
products and services categories
subject to such procedures.

Fully

Governance & Leadership

PR5

Practices related to customer
satisfaction, including results of surveys
measuring customer satisfaction.

Fully

Our Society

PR6

Programs for adherence to laws,
standards, and voluntary codes related
to marketing communications, including
advertising, promotion, and sponsorship.

Fully

Governance & Leadership

INDICATOR
SO10
INDICATOR
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DISCLOSURE
Prevention and mitigation measures
implemented in operations with
significant potential or actual negative
impacts on local communities.
DISCLOSURE

