SUSTAINABILITY
REPORT

CONTENTS

Introduction from the
Chief Executive Officer

04

Highlights from 2014

06

About this Report

SECTION 01

About ADNOC Distribution

SECTION 02
Our Strategy

08

SECTION 03

Our Environment

SECTION 04
Our People

SECTION 05
10
16

Our Society

SECTION 06
Our Economy

22

32

42

50

SECTION 07
Our Awards

56

List of Acronyms

60

GRI Content Index

64

ADNOC DISTRIBUTION

INTRODUCTION
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Having the right vision is meaningless without
having the right plan to achieve it. Abu Dhabi
National Oil Company (ADNOC) Distribution
is on a mission to continuously improve, grow
and prosper its business. This is only attained
through the hard-work, passion and devotion of
our people. ADNOC Distribution is committed
to maintaining its position as a prime oil
distributor and as a vital driver in the local
and national economy. Excellence and integrity
are at the core of what we do. I am proud that
our business is exponentially growing with the
recently installed service stations across the

nation and with our planned expansion in the
Kingdom of Saudi Arabia (KSA).
We uphold our reputation by constantly trying
to improve our activities and providing quality
work and services and to push boundaries and
deliver. We remain mindful of our role and
responsibility towards our society, environment
and people and we continuously employ our
resources to come up with innovative techniques
and programs to optimize our profit while
protecting our people and environment.

Our Company operates under the firm belief
that organizations should focus as much on
sustainability and social responsibility as on pure
business performance. It is important to us that our
Corporate Social Responsibility (CSR) initiatives
have a positive impact on our employees and
local communities.
ADNOC Distribution encourages employees to
participate and showcase their yearly project
achievements relating to sustainability through
an internal Health, Safety and Environment
(HSE) Award program designed to promote a

culture change in HSE. The HSE Award program
has been very successful in 2014 achieving an
enhanced quality in the applications submitted
this year compared to last year. The program
further helped to strengthen and improve our
performance in the external HSE Awards program
with ADNOC’s Group of Companies and has
helped us in winning two (2) awards this year:
One (1) in the Environment Category and One (1)
in the Sustainability Category.

the Company’s strategic initiatives embracing
sustainable business practices, focusing on
enhancing operational efficiency, people
development and customer experience. In
2014, on average 93% of our customers were
satisfied with our services, which considerably
increased compared to last year’s score of
86%. Nonetheless we are committed to continue
improving our satisfaction scores and provide
further advantages to our customers.

To meet the challenges ahead and fulfill all our
people’s expectations, we have restructured

This 2014 Sustainability Report underlines the
sustainable development challenges we faced

and the measures adopted to tackle
these challenges.
We hope that you will enjoy reading
this Report and we appreciate any
feedback at
m.almaflahi@adnoc-dist.ae.
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The year 2014 was a rewarding year for our
business, our people and the wider community. For
our customers, we were able to achieve an average
customer satisfaction that exceeded 90%. We did this
by: embedding attractive and successful Corporate
Social Responsibility (CSR) initiatives, improving our
services, and the quality of our work.

HIGHLIGHTS
FROM THE YEAR
2014
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From an economic perspective, we have
optimized our profit by increasing the efficiency
of our operations, despite having an increased
operational cost per litre. We have further
expanded our services by building more service

stations across the nation, transferring 25 Emirates
National Oil Company (ENOC) non-operational
service station facilities in Sharjah to Abu Dhabi
National Oil Company (ADNOC) Distribution.
We have furthermore entered the market in the
region and started building services stations in
the Kingdom of Saudi Arabia (KSA). These latter
service stations were delivered through a franchise
agreement with Al Olaibi Group to operate 20
service stations across KSA, in key locations such
as Riyadh, Makkah and Al Madina.
For the environment, ADNOC Distribution has acted

firmly on Greenhouse Gas (GHG) emissions, waste generation
and water consumption. Despite the fact that no notable
decrease in total GHG emissions was reported across our
operations in 2014, the contribution of direct GHG emissions
has decreased compared to 2013. During 2014 ADNOC
Distribution has enhanced its environmental performance by
installing Vapour Recovery Systems (VRS) and Light Emitting
Diode (LED) bulbs, introducing Low Sulphur Diesel, switching
to Natural Gas Vehicles (NGV) and further supporting water
recycling at its car wash centres.
For our people, we have maintained our enthusiasm and
devotion to be the best employer by providing a safer and more

rewarding work environment. This year 100% of our employees
received a formal appraisal and review in order to create an
encouraging and satisfying work environment. Moreover, we
have provided comprehensive training and education programs
to our employees designed to increase our focus on safety and
enrich our employees’ potential. In terms of Emiratisation, our
Company did a great job this year recruiting 472 nationals, out
of which 134 were females surpassing its annual recruiting target
by 21%.
These examples provide a snapshot of just some of our main
highlights for the year 2014. All details on our achievements and
performance can be found within this Sustainability Report.
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REPORT
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This
Report
communicates
the
social,
environmental and economic performance of
Abu Dhabi National Oil Company (ADNOC)
Distribution in the year 2014. Sustainability
reporting is a vital tool to enable our Company to
manage change towards a sustainable economy
– one that combines long term profitability
with ethical behaviour, social justice and
environmental care.

Our approach therefore has been to demonstrate
the following to our stakeholders:
• Link between sustainability strategy and
overall business strategy and planning;
• Commitment to sustainability; and
• Measures taken by ADNOC Distribution
regarding
sustainability
impacts
and
innovative thinking to solve sustainability
challenges.

At ADNOC Distribution we believe that
indicators of a high quality sustainability report
are transparency, completeness and balance.

This year our report stresses the performance of
our Company in regards to our people, society
and environment. In addition, it highlights the

current and future measures presented by our
Company to enhance our activities and overall
performance. At ADNOC Distribution, we are
committed to protecting our environment and
satisfying our community, whilst optimizing our
profit.

Report Content

The Global Reporting Initiative (GRI) 3rd
Generation (G3.1) Sustainability Reporting
Guidelines 2011 will be used throughout this
Report to report on our performance. GRI works
to make sustainability reporting a standard

business practice. For this to happen, we believe
that growth in reporting needs to be exponential.
Therefore for the year 2015, we aim to use the
GRI G4 standards.

Reporting Boundary

The following limitations were reported during
the generation of this Sustainability Report:
• Lack of data which makes it difficult to
report on certain indicators such as water
and electricity consumption and test their
performance against previous years.
• Previous years (i.e. 2012 and 2013) have

been used as a baseline for reporting and
testing performance. No information was
available prior to the year 2012 and as such
cannot be used for benchmarking.
ADNOC Distribution is committed to achieve
improved sustainability data collection and
reporting mechanisms. Therefore, ADNOC
Distribution will be able to improve and implement
further measures to ensure enhanced performance
and sustainability based on sound data and
analysis.
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Who We Are

SECTION 01
About ADNOC
Distribution
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Abu Dhabi National Oil Company (ADNOC)
Distribution is the leading distributor of petroleum
products in the United Arab Emirates (UAE).
ADNOC Distribution was established in 1973
by High Decree Number 13, issued by the late
President His Highness Sheikh Zayed Bin Sultan
Al Nahyan. ADNOC Distribution was the first
UAE government-owned company specialised in
marketing and distribution of petroleum products.
Since its inception, ADNOC Distribution has
become an important national organization
and an integral part of the local and national

economy and the UAE community.
Currently,
ADNOC
Distribution
has
approximately 285 service stations across the
country and plans to bring in an additional 170
in the next 5 years. We serve more than 17
million customers per month and operate a wide
network of service stations to serve motorists
on UAE roads, we also provide services for
marine transportation, aviation industry, utility
industries, and manufacturing and construction
industries. Internationally, our Company supplies
lubricant oils to various regions including the

Middle East, the Far East, Africa and Europe.
ADNOC Distribution is widely renowned for the
exceptional quality and reliability of its products
and services.

What We Do

ADNOC Distribution’s products and services are
aimed at three (3) types of consumers: motorists,
industries and households. At its service stations
across the UAE, ADNOC Distribution provides
a number of products and services. A wide
range of quality grade fuels are available that
include gas oil, unleaded gasoline (ULG)-95,

ULG-98, ULG-91[E+], kerosene, Jet A-1, Aviation
Gasoline (Avgas) 100 LL, JP-8, Marine Gas Oil
(MGO) and Heavy Fuel Oil 380 CST (HFO). Our
products also include compressed Natural Gas
for Vehicles (NGV) and Natural Gas (NG) for
households, hotels and restaurants.
We provide conversion services for customers
who wish to have dual-fuel engines that run on
NGV and gasoline in order to lower their carbon
emissions. We also offer Oasis convenience
stores, car wash, lube services and car care
services.

Our Oasis 365 outlets operate across the region
and provide residents with convenient grocery
shopping, fruits and vegetables, as well as onthe-go food and drink. We also provide Liquefied
Petroleum Gas (LPG) cylinders for domestic use
by households, restaurants, workshops and small
businesses.

its service stations into faster, easier and safer
facilities through its SMART Program. The Program
will implement Radio Frequency Identification
(RFID) technologies to smooth fuelling operations
and thus reduce waiting time for customers. This
world-leading innovative approach is discussed
further in “Our Strategy Chapter”.

Our car care services, called “Autoserv centres”,
offer fast repairs, regular servicing and Salama
Vehicle Inspection services.

Governance

ADNOC Distribution is currently converting all

The term “governance” refers to the process of
decision-making and the process by which decisions
are implemented. The success, prosperity and
transparency of our Company stems through the
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leadership of our Chief Executive Officer (CEO),
Mr. Abdullah Salem Al Dhaheri. The Executive
Leadership Team (ELT) ensures effective corporate
governance. It is made up of the Chief Financial
Officer (CFO) and some of the Vice Presidents (VPs)
in the Strategic and Risk Management Division
(SRMD) and VP of the Health, Safety, Security and
Environment Division (HSSED).
The ELT is established to:
• Provide a forum for the achievement of the
objectives of the Company;
• Assist the CEO in the overall leadership and

management of ADNOC Distribution; and
• Facilitate discussion and decision-making
on initiatives and issues with the purpose of
determining the strategic and operational
direction for the Company.
The ELT members also represent the Company
in front of ADNOC and its Group Companies
to discuss issues such as: budget, performance,
approvals for projects, sustainability matters,
operational excellence, leadership, innovation,
and Research and Development (R&D), to name
a few.

ADNOC Distribution ensures good governance
through the presence of the ELT, Board of Directors
(BoD) and the Board Advisory Committee (BAC).
Good governance promotes equity, participation,
pluralism, transparency, accountability and the
rule of law, in a manner that is effective, efficient
and enduring. Therefore we have produced our
own Code of Business Conduct (CoBC) that is
applicable to all our employees, agents, distributers,
consultants, or any other third party representing
the Company.

Leadership

ADNOC Distribution receives its directives
from the Government, ADNOC and the
BoD. ADNOC Distribution’s BoD is chaired
by H.E. Abdulla Nasser Al Suwaidi, the
Director General of ADNOC. The BoD is
constituted of seven members and is further
supported by the six-member BAC. The
BAC holds meetings two to three times a
year to discuss long and short-term goals.

The following figure presents ADNOC
Distribution’s Organisational Chart.
Aviation Sales Vice President
Aviation Operations Vice President
Corporate Sales Vice President

NE Retail Sales Vice President
AD Emirate Retail Sales Vice President
Allied Services Vice President

Sr. Vice
President
Retail Sales
Group

Chief
Executive
Officer

Sr. Vice
President
Commercial
Sales Group

Vice President
Internal Audit

Natural Gas Vice President
Engineering & Projects Vice President

Sr. Vice
President
Administration
Group

Sr. Vice
President
Technical
Group
Sr. Vice
President
Operations
Group

Maintenance Vice President

Logistics Vice President
Production Plants Vice President
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Vice President
Strategic and Risk
Management

Vice President
Health, Safety,
Security and
Environment

Chief
Financial
Officer

Procurement Contracts
Vice President

Vice President
Marketing and
Corporate
Communication

Human Resources
Vice President
InformationTechnology
Vice President
General Services
Vice President
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BoD Members
Name
H.E. Abdulla Nasser
Al Suwaidi
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BAC Members
Position

Designation

Chairman Director General, ADNOC Corporate.

Name

Position

Mr. Jassem Ali
Al Sayegh

Member

Designation
Chief Executive Officer, Abu Dhabi Oil
Refining Company (TAKREER).

Name
Mr. Dhagher Darwish
Al Murar

Position

Designation

Chairman General Manager, ESNAAD.

Mr. Sultan Ahmed
Al Mehairi

Member

Director, Marketing and Refining ADNOC
Corporate.

Mr. Ali Abdul Razzaq
Al Fahim

Member Senior Vice President (Technical), TAKREER.

Mr. Mohamed
Abu-Baker Noor Edine

Member

Manager, Group Budgeting and Control
Department, ADNOC Corporate

Mr. Saif Nasser
Al Suwaidi

Member

Chief Executive Officer, Zakum Development
Company (ZADCO).

Mr. Dhagher Darwish
Al Murar

Member General Manager, ESNAAD.

Member

Mr. Issa Mohamed
Al Suwaidi

Executive Director, Abu Dhabi Investment
Member
Council (ADIC).

Mr. Rashed Abdulla
Al Shamsi

Senior Vice President (Administration), Abu
Dhabi Gas Industries Limited (GASCO).

Name
Mr. Abdulla Rashed
Al Qubaisi

Position

Designation

Far East Area Sales Manager, Crude
Member and Condensate Division Marketing and
Refining Directorate, ADNOC Corporate.

Mr. Mansoor Mohamed
Senior Vice President (Projects), Abu Dhabi
Member
Al-Mehairbi
Gas Development Company, (Al Hosn Gas).
Mr. Sultan Saeed
Al Muhairi

Member Senior Vice President (Technical), GASCO.
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At Abu Dhabi National Oil Company (ADNOC)
Distribution, we focus on improving operational
performance while embedding sustainability
within our Company. This means taking stringent
steps to prevent harm to the people working in
our operations, our society and the environment,
while optimizing our profit. Running a safe and
efficient business is at the core of our mission.

SECTION 02
Our Strategy
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Mission

We are committed to provide value to
our customers and shareholders, care for
our employees, to be socially responsible,

environmentally conscious and maintain high
standards of health and safety.
Within ADNOC Distribution, we need to
challenge ourselves to make sure we always
do the right thing and seek solutions that
share benefits with our society and people.
Our commitment to technology and innovation
continues to be at the core of our strategy.
As we move into increasingly challenging
environments, we use advanced technologies
and find creative ways to manage our resources
whilst abiding by our strict responsibility toward

society and environment.
Our mission (2014-2018) is to be a leading
petroleum products distribution company by
employing the following actions:
• Ensuring a high level of Health, Safety, Security
and Environment (HSSE) performance;
• Sustaining the Company’s growth; and
• Ensuring the well-being of our employees,
customers, contractors, public and assets
through our highly committed and competent
staff.

Vision
“To be the most reliable energy and allied
services provider in the region”
Our vision for the years 2014-2018 is to
maintain a rewarding HSSE record through a
rewarding HSSE management system in terms
of financial and human capital. ADNOC
Distribution is committed to the development and
improvement of existing policies, demonstrating
full compliance and commitments to HSSE
aspects which support our business aims. Our

vision ensures the following:
• Reduction in the number of accident/
incidents;
• 100% reporting of workplace hazards and
near miss incidents
• Monitoring HSSE performance and taking
appropriate corrective action;
• Development of Employees’ HSSE Competency;
• Emergency Preparedness; and
• Keeping HSSE on highest priority in all
Business Activities.

Values
Social
Responsibility
Quality
Teamwork

Result
Orientation
and System
Adherence

Respect
for the
Individual

Customer
Focused

OUR
VALUES

Innovation
and
Continuous
Improvement

Employee
Development

Integrity
and
Honesty

Health,
Safety and
Environment
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HSSE Strategy

ADNOC Distribution seeks to provide a safe work
environment and safe services to our customers
along with protecting the environment. This is
attained by continually evaluating the HSSE risks
to the workforce, customers and the environment.
This also involves laterally providing mitigation
measures and improving existing health and
safety management plans.

Business Strategy

ADNOC Distribution is focused on three main
growth areas: marketing and distributing new
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products in the current geography, marketing and
distributing the current products in the current
geography as well as in new geography.

•

Notable Expansion Projects in 2014

•

In 2014, ADNOC Distribution took the initiative
to expand its activities by adopting and signing
various agreements and actions. Our Company
completed the following:
• Signing a franchise agreement with Al Olaibi
Group to operate 20 service stations across
the Kingdom of Saudi Arabia (KSA), in key

•
•
•
•

locations such as Riyadh, Makkah and Al
Madina;
Start of operation of a new Vehicle Inspection
Centre at Mazyad, Al Ain;
Start of operation of Al Weshah Service Station
at Al Dhaid City, Sharjah;
Start of operation of 3 temporary Service
Stations in the Western Region;
Acquisition of C service station;
Start of operation of Al Marfaa Service Station
on Al Silaa-Abu Dhabi main road;
Operation of Al Bateen Vehicle Inspection
Centre, Al Ain;

• Establishment of 20 new service stations;
• Signing an agreement with ENOC for the transfer
of 25 non-operational service station facilities in
Sharjah; and
• Re-branding of ‘Al Madar’ service station, Sharjah.

Stakeholder Engagement

ADNOC Distribution is privileged to have direct
and open lines of communication with its key
stakeholders. By the nature of our business, our
service stations enable us to understand our main
stakeholder – our customers and the society.
Through our frequent engagement and customer

surveys we are able to understand our customers’
views and their values. Moreover, in our situation
the majority of our customers are in fact members
of society and therefore we can align our business
value propositions with the goals and needs of the
UAE society at large. Apart from our customers and
the society, ADNOC and its Group of Companies
are important stakeholders as they impact our
business through regulatory activities (ADNOC)
and through providing us with our sales products
(Abu Dhabi Gas Industries Limited (GASCO) and
Abu Dhabi Oil Refining Company (TAKREER)). Our
lines of communication with our stakeholders vary

in their form; they include: surveys, site visits,
publications, annual meetings, conferences,
media publications, awareness programs,
sponsorships and open forums.
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The Figure below outlines our performance compared to our target for the year 2014
Recruit Qualified
Nationals

Grow Revenues and
Optimize Profits

ADNOC Distribution had a target to recruit
390 Emirati nationals. The target was
exceeded by 21% and 472 were recruited

ADNOC Distribution signed
agreements to grow within the
UAE and KSA

Invest in Staff
Development
ADNOC Distribution provided more than
485,994 hours of training to its employees in the
year 2014

20

Effective Employee
Retention Strategies
The turnover rate in 2014 was 1.6%
while in 2013 was 4.5%

Achieve an Incident and
Injury Free Workplace
ADNOC Distribution employees worked for 33,300,000
manhours in the year 2014 with zero fatalities, and 6 Lost Time
Injuries (LTIs) out of which, 2 were from Contractors

Provision of Effective Information
Technology (IT) Services
ADNOC Distribution has implemented a Global Positioning System
(GPS) in its tractor-trailer vehicles to ensure optimum delivery of
products and safety of trucks on the road
Focus on Customer
Service
ADNOC Distribution performed five
customer satisfaction surveys with an
average score of 93%

Case Study:

SMART
Service
Stations

ADNOC Distribution is continuously seeking innovative
technologies to enhance the customer service provided at
our fuelling stations. We have developed ‘SMART’ stations
that use modern technology that is capable of reducing wait
times at petrol pumps by 50%. Our ‘SMART’ service stations
are unmanned and thus eliminate any exposure of heat and
volatile organic compounds to our services station staff.
The SMART stations operate on Radio-Frequency
Identification (RFID) technology that enables fast and
efficient fuel payment from a prepaid account that is
managed using mobiles, laptops and tablets. The RFID
tag on the petrol nozzle recognises the tag on the car fuel

tank which authorises the payment within 10-15 seconds,
minimising congestion and disruption to our customers’
day-to-day activities. The RFID technology also reduces
emissions as vehicles are not idle for extended periods of
time in queues.
Fraud is also prevented as payments have to be
authorised before the fuel is dispensed. This initiative
has been piloted at the Musaffah (M36) service station.
Due to the success of the pilot project, the technology
will be rolled out at 200 ADNOC Distribution service
stations across the country within the next 5 years.
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SECTION 03
Our
Environment
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We are focused on minimizing
our environmental impact whilst
maximizing our value for customers.
We strive to safeguard valuable
natural resources by conserving
energy, reducing consumption of
water and reducing waste generation.
We understand the need to meet
global energy demands today whilst
protecting our environment for future
generations.

Energy

Energy consumption is inevitable in our Company. It
includes direct and indirect energy use.
• Direct energy use is the energy consumed by the
Company and its products and services, which is
the fuel consumed by our fleet of vehicles; and
• Indirect energy use consists of the energy that is
consumed by others serving our activities and to
the energy and electricity provided from external
sources.

‘Fuelling a More Sustainable Tomorrow’
Abu Dhabi National Oil Company (ADNOC)
Distribution is committed to reducing its energy
consumption with the aim to protect the environment
on a local and regional level. Nonetheless,
compared to the year 2014 both our total direct
and indirect energy consumption has increased as
a result of our economic expansion to areas outside
Abu Dhabi such as the 75 newly acquired service
stations in Sharjah and the Northern Emirates.

Figure 3.1 provides an outline of our energy
consumption trend in the past 5 years.
Figure 3.1 Energy Consumption in the
past 5 years
Total Direct Energy Consumption (GJ)

2,044,238
1,522,889
840,850

2011

300,015
204,376

2011

681,090

415,672

415,572

2010

Total Indirect Energy Consumption (GJ)

2012

238,339

2013

2014

2012

2013

2014

On the other hand, various energy-saving
measures were implemented in 2014. For
example, all light bulbs at ADNOC Distribution
service stations were replaced by light-emitting

diode (LED) bulbs. LED lighting
is anticipated to reduce energy
consumption by approximately
30%.
Furthermore,
the
‘‘Green’’
service stations on Yas Island –
Yas 1 and Yas 2, inaugurated
in 2013, have helped us save
6,480 Giga Jules (GJ) of energy
in 2014 (see the Case Study:
Sustainable Service Stations).
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In 2014, ADNOC Distribution inaugurated their
first sustainable service stations, Yas Island 1
and Yas Island 2. These service stations provide
environmentally friendly services and demonstrate
increased efficiency in water and energy use. The
service stations were designed in line with the
best globally recognised standards and ADNOC
Distribution are currently seeking the Leadership
in Energy and Environmental Design (LEED) Gold
Certification.

Case Study:

Sustainable
Service Stations
24

The service stations were constructed using
energy efficient building materials, more

than 50% of which were sourced from local
manufacturers. For example, reinforced concrete
blocks with 50 millimetres (mm) thick extruded
polystyrene insulation were used in place of
traditional steel structure roofs to reduce thermal
exchange within service station buildings, which
helped reduce energy consumption by 30%.
All lighting installations are LED bulbs which
last up to 10 years and use 80% less energy
than traditional lighting systems. Watersaving fixtures installed at the service stations
have automated controls that reduce water

consumption by more than 35%. Furthermore,
more than 80% of the car wash water is recycled
onsite. Other design initiatives to increase
efficiency in water and energy use include
environmentally friendly air filters, electric
vehicle charging stations, high efficiency
energy saving Air Conditioners (ACs),
sustainable vegetation that requires minimal
irrigation, double-walled fuel tanks to prevent
groundwater contamination and canopies for
50% of car parks to shade vehicles.

Climate Change

We aim to reduce the Greenhouse Gas (GHG)
emissions and our carbon footprint per capita.
Therefore, we have implemented Vapour Recovery
Systems (VRS) in various sites to capture emissions
that would have been released into the atmosphere
during fuel pumping. The emission recording trend
started in 2013 and is intended to be maintained
during the upcoming years along with more VRS
installations.
In addition, in 2014, ADNOC Distribution was
able to achieve a reduction of 6,251 tonnes of

Carbon Dioxide (CO2) equivalents (eq.) in GHG
emissions. This was achieved by switching public
vehicles (mainly taxis) from gasoline to Natural
Gas Vehicles (NGVs).

“6,251 tonnes of CO2 eq. were saved by fuel
switching”.
GHG emissions in total have increased by 180% as
a result of the inauguration of new service stations
and other economic expansion across the UAE. The
total amount of emissions has reached 963,428
tonnes of CO2 eq of which 5% is generated from

direct sources. Direct emissions result from the
Company’s direct energy consumption. While
indirect emissions are those that result from others
serving the Company. ADNOC Distribution is aware
of the need to reduce its GHG emissions due to the
current and future harm to the environment, society
and economy. Therefore, ADNOC Distribution has
committed to introducing innovative technologies that
meet the increasing demand without compromising
the Environment or Public Health.

“We are driven towards Green In everything
we do”.

25
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Water
Sulphur is a naturally occurring component of crude oil and is
found in both gasoline and diesel. During fuel combustion in
vehicles, sulphur is emitted as Sulphur Dioxide (SO2) or sulphate
particulate matter, which causes human health problems and
decreased air quality. To minimise these impacts, ADNOC
Distribution have introduced a reformulated Ultra-Low Sulphur
Diesel (ULSD) that contains 10 Parts Per Million (ppm) of sulphur,
replacing the existing product that contained 500 ppm.

Case Study:

Low Sulphur
Diesel

26

By offering a more sustainable, high quality diesel product,
ADNOC Distribution strives to play a larger role in mitigating

harmful effects of diesel fuel emissions on society and the
environment, both regionally, in cities, industrial areas and on
roads, and globally. The fuel efficient ULSD will also help to boost
and sustain engine performance.
The launch of the ULSD makes the UAE the first country in the
Middle East to implement the mandatory use of low-sulphur
diesel and discontinue the existing product. This was in line with
UAE Cabinet’s decision to standardise specifications of diesel
products as part of updated guidelines announced by Emirates
Authority for Standardisation and Metrology (ESMA).

Home to 6.3 % percent of the world’s population,
the Middle East and North African region (MENA)
contains only 1.4% of the world’s renewable fresh
water. This poses a great challenge on waterconsuming activities and industries. Furthermore,
regulations are becoming increasingly stringent and
the financial and environmental cost of using water
is increasing. Therefore, ADNOC Distribution is
playing an active role in sustaining and managing
the available water resources through water
reduction and recycling measures.

In 2014, the total volume of water recycled /
reused by the Company was 65,795 cubic metres
(m 3). This was mainly attained by upgrading our
car washing facilities by introducing a wash-water
recycling system that allows us to recycle and
reuse up to 80% of the water consumed during car
washing. Apart from water recycling and reuse,
we are implementing a simple yet revolutionary
solution to reduce water consumption in all our
service stations by 40%. Through the One-Touch
Tap, we will be able to save 2.5 million m 3 of
freshwater per year.

In 2014, our water consumption from the municipal
water supply was 997,648 m 3.

27

ADNOC DISTRIBUTION
Sustainable water management is important to conserve the
limited supply of water available for human consumption.
This is a particular priority in the Middle East region as
the majority of water is produced by desalination, which
is one of the most expensive and unsustainable sources of
freshwater.

Case Study:

One Touch
Tap

28

ADNOC Distribution strives to reduce water consumption
where ever possible.
On average a total of 17,000 m of water is consumed
per day at ADNOC Distribution service stations across the
region. To significantly reduce this figure, the ‘One Touch
3

Tap’ technology was installed in 80 of ADNOC Distribution’s
service stations in Abu Dhabi in 2014. The device is easy
to install and costs 25 Emirati Dirhams (AED) per unit. The
device will be installed at all 285 ADNOC Distribution
service stations by the end of 2015, reducing water
consumption by approximately 40% across the region. This
will save 2.5 million m3 of freshwater per year.

Waste Reduction

Waste generation reduction has always been
part of corporate focus. It is currently viewed
as a crucial phenomenon which needs to be
addressed through the adoption of specific
and suitable methods or policies of waste
management.
Our Company aims at reducing the rate of
waste generation by 5% each year through the
adoption of a standardized waste management
plan across all its divisions.

This year, our waste generation
quantities have increased as a result
of the expansion and growth of
ADNOC Distribution and its station
services across the UAE (refer to
Figure 3.2). In 2015 we are planning
to work closely with the Centre of
Waste Management (CWM) in order
to set targets for waste reduction
and to develop and implement a
comprehensive waste management
plan.

Figure 3.2 The amount of waste
generated in the year (2013-2014)
2014

2013
56,400

21,494
16,012
Hazardous Waste (tonnes)

42,016
Non Hazardous Waste (tonnes)
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The increase in waste generation is
considered to be minimised in comparison
with the expansion and development of our
Company’s activities. ADNOC Distribution
has spared no effort in enhancing its current
waste management plan and is currently
looking to develop innovative techniques
to reduce and manage its waste in a more
sustainable way. ADNOC Distribution also
utilises contractors that implement effective
recycling and reuse of construction materials
on construction sites. Our contractors have
demonstrated up to 50% recycling and reuse
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of construction materials.

Transport

Transport is a basic pillar of economy and
trade. As the Company grows, greater
distances will be travelled as we bring our
products to a growing and more widely
spread network of stations. This increase in
distance travelled results in a considerable
rise in the environmental impacts due to
energy consumption and emissions - one of
the big challenges faced by our Company.
However, we have launched a pipeline project

that spans 82 kilometres (km) from Ruwais to
Madinat Zayed Depots. The new Inter-refinery
Pipeline (IRP) Project eliminates 1.6 million km
(km) through 4,500 round trips of tankers.

The
energy
consumed
due
to
transportation has increased throughout
the year recording a total of 415,672.5
GJ.

Figure 3.3 Distance Travelled in 2014

In response to this increase, ADNOC
Distribution has developed an energy
management
strategy
focused
on
replacing existing liquid fuels with NGV
and upgrading our fleet with more efficient
vehicles.

34,409,431 km
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SECTION 04
OUR PEOPLE
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In Abu Dhabi National Oil Company (ADNOC)
Distribution, we believe that each and every
effort of our employees counts and greatly
contributes to the prosperity of our Company.
Talent is appreciated regardless of individuals’
race, age or gender. The diversity of our
employees’ capabilities, qualification and
experience is rather what enriches our potential
as employers and as suppliers.

Figure 4.1 Nationality Distribution in
2014
14%
86%

Figure 4.2 Age Distribution in 2014

Emirati

>50 years
30 -50 years

Expat

<30 years

“The best work flows out of a collaborative
team”

4%
39%
57%

Figure 4.3 Category Distribution of
Employees in 2014

Staff
Middle Management
Executive and Senior Management

11,952
119
27

Equal Earning for Women and Men

ADNOC Distribution has been a leader in
providing an environment of excellence for

its employees by offering an inclusive workplace. This
includes performance-based rewards and commitment
to diversity and equality. ADNOC Distribution believes
that an equal and diverse team fosters a successful and
prosperous business.

Training and Development

At ADNOC Distribution, employee training and
development represent a crucial driver for success.
Training and development are encouraged by ADNOC
Distribution to ensure a competitive edge in the market,
promote safety and health among employees and create
opportunities for career development and personal

growth. Therefore, our Company has committed to
provide generous funding to internal and external
training programs.
Hours spent on training in the year 2014 reached
485,994 with a total cost of 2,069,405 Emirati
Dirhams (AED).
Figure 4.4 Category of
Employees being trained
in 2014

r
483 3 2 4 h
Staff
s
s
Middle Management
19 5 9 h r 1 hr
71
Executive and Senior Management

s

Employee Diversity
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Employee Turnover Rate

In ADNOC Distribution, we constantly try to
provide a proper and suitable work environment
for our employees. We measure our success by
our turnover rate which is 1.6% for 2014 in
comparison to 4.5% for 2013.
This is achieved by conducting employee surveys
to identify and analyse measures to ensure
employees have a fulfilled career in ADNOC
Distribution. Employees receive performance
appraisal reviews in order to create an
encouraging and satisfying work environment.
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“100% of Our Employees Received a Formal
Performance Appraisal and Review in the year
2014.”
51%

Figure 4.5 Age Distribution 46%
for Employees that Left the
Company in 2014
3%
>50 years
30-50 years
<30 years

Employee Rights

We provide benefits to our employees and
ensure they are comprised in our labour

management system. This system includes a
confidential employee grievance process.
Any issues are carried forward to the Human
Resource Division through a confidential tool.
All our employees have the right to utilise this
system. Nonetheless, it is worth mentioning that
there have been no incidents of discrimination
or grievances to human rights.

Emiratis on Board

ABSHER is a nation-wide strategy that focuses on
encouraging Emiratis to enter the labour force.
It commenced in 2012 and aims to increase

the number of Emiratis working in government and private
companies. It is one of the prime directives of His Highness
Sheikh Khalifa bin Zayed Al Nahyan to help Emirati nationals
secure a decent life and proper career opportunities. In
response to this initiative, ADNOC Distribution pledged to
employ one thousand locals in its various facilities.
Our Company planned to recruit 390 individuals in 2014.
This target was surpassed by 21% with 472 recruits, out of
which 134 were females. The total number of UAE nationals
working in the Company has also surpassed the target of
1,577 set for 2014. Table 4.1 presents our Emiratisation
targets for 2015 to 2018.

Table 4.1 Emiratisation Targets (2014-2018)
Details

2014

2015

2016

2017

2018

Non Service Station
Manpower

2,725

3,133

3,603

4,144

4,766

Total UAE Nationals 1,577

1,928

2,271

2,608

2,903

390

390

390

354

Number of UAE
National Intake

390

Service Station
Manpower

7,152

8,844 10,122 11,349 12,527
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HSSE Mission

ADNOC Distribution considers Health, Safety,
Security and the Environment (HSSE) to be one
of its priority areas. Compliance with Company
HSE standards across our service stations and
depots is ensured through our HSE Management
System (HSEMS). The HSEMS is audited regularly
to monitor compliance level. Our facilities are
also frequently checked for compliance with the
most up-to-date international standards and best
practice measures within the fields of HSE.
Our HSEMS has led to the creation of innovative
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solutions to some underlying safety concerns;
the ‘Report HSSE Observations’ (Falcon Eye)
was introduced in 2014. This system consists
of anticipating close calls (near misses) before
they become accidents. Reporting HSSE
observations minimizes accidents and provides
golden training opportunities for our staff and
protects the community during their use of our
facilities. All the HSEMS will be updated during
2015-2016. The International Organization for
Standardization (ISO) 14001 / Occupational
Health and Safety Advisory Services (OHSAS)
18001 certification will be obtained by the end

of 2015. The Falcon Eye has proved to be very
beneficial tool and is based on the following
reasoning:
• Most accidents can be predicted by near
misses, unsafe acts and unsafe conditions;
• The difference between a near miss and a
serious injury might be a fraction of an inch or
a split second of a time; and
• Near misses are a red flag, a warning
that something is wrong and requires an
immediate action.

Safety

The safety of our customers, staff and facilities
is of utmost importance. Our Company is aware
of the safety concerns and risks presented in our
facilities, especially at our Service Stations. Since
our Service Stations represent the face of our
Company Brand, it is critical that we progressively
refine and develop security and procedural
approaches to manage and prevent risks from
developing into accidents.
Employees working on ADNOC Distribution sites
and offices are trained on general health and

safety aspects in the workplace. This includes work
permit, accident reporting and investigation, crises
management, business continuity, emergency
response, and other general aspects of safety.
In order to enhance the current safety approaches
adopted in ADNOC Distribution, we are
committed to providing regular seminars and
training sessions which include:
• Firefighting;
• Health awareness; and
• Security systems.
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A highly-qualified team of HSE specialists
within our Health, Safety, Security and
Environment Division ensures that employees,
customers and contractors comply with highly
sophisticated international standards. These
standards include the ADNOC HSE Codes
of
Practice,
International
Organization
for Standardization (ISO) 14001 and
Occupational Health and Safety Advisory
Services (OHSAS) 18001. In addition, all our
Projects are subject to an assessment of HSE
risks through a Health, Safety and Environment
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Impact Assessment (HSEIA). We included
annual safety targets to bring additional focus
on this critical aspect of sustainability and to
continue improving our performance. Targets
were set and achieved for two safety metrics
including Lost Time Injury Frequency Rate
(LTIFR) and Total Recordable Incident Rate
(TRIR) for both our employees and contractors.
Table 4.2 presented the safety performance
for the year 2014; specifically the target
versus the actual.

Table 4.2 Safety Performance for 2014
(Target vs Actual)
Description

Target Actual

LTIRF for ADNOC Distribution

0.35

0.16

TRIR for ADNOC Distribution

0.54

0.16

TRIR for Contractor

4.41

0.24

Our safety performance for the year 2014
was exceptional given that we have worked
33.3 million manhours (Company and
Contractor). We were also able to perform
18 mutual Emergency Preparedness and
Response drills with Civil Defence, Abu
Dhabi Oil Refining Company (TAKREER) and
other mutual aid responders at various sites.
Additionally, we have also carried out 25
complete evacuation drills. Table 4.3 presents
the safety performance from the year 2012
to 2014.

Table 4.3 Safety Performance
(2012-2014)
Safety Statistics

2012

2013

2014

Serious

2

0

0

Minor

88

86

96

347

967

1709

Fatality

0

0

0

Lost Time

4

8

6

Medical Treatment
Case (MTC)

4

1

0

Near Miss
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Case Study:

Breathe with
Confidence
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Gasoline vapour emissions at service stations and
terminals present a significant and growing source
of air pollution in the Emirate of Abu Dhabi. This is
of a particular concern to ADNOC Distribution due
to the significant number of staff that are exposed
to vapours on a daily basis. This also constitutes a
major safety concern due to the risk of flash fires.

personal exposure to toxic substances and reduced
the environmental impacts resulting from releases.
It has also resulted in recovering 1,000,000 litres
of gasoline from the service stations, and 180,000
litres from the terminal per year. There is a potential
for the technology to be deployed in all ADNOC
Distribution service stations across the region.

In order to eliminate this problem, we are voluntarily
installing Vapour Collection Systems (VCS) at 28
service stations and at one of the large terminals
to gather vapour during product handling. This
has resulted in immediate benefits by reducing

This will result in a significant reduction of
gasoline vapour emissions to the atmosphere and
will reduce the human health and environmental
health risks associated with the harmful vapours.
There is also scope to implement the technology at

fuel depots and other petroleum facilities that load
and offload petroleum products.

Case Study:

Improving HSSE
Performance

Vapour Recovery System at Mussafah Terminal

by Fire Evacuation and Drill
Training Program at Mazyad
Service Station in Al Ain.

Incorporating training ensures safer work environments
and higher productivity. Therefore, ADNOC distribution
organizes periodic training and seminars including Fire
Evacuation and Drill training programs.
The fire drill was held in collaboration with Abu
Dhabi General Civil Defence Directorate, and Al Ain
Emergency Directorate, as well as several divisions
of Abu Dhabi Police such as Department of Special
Tasks, Traffic Department, Department of Emergency
and Safety, Quick Intervention Centre and Community
Police.

In addition to assessing the risk management measures
in place, the fire drill aimed to test preparedness and
readiness capabilities internally as well as externally
in handling emergency scenarios. It also served as an
opportunity to test actual simulation of site personnel
response, external and internal communication,
equipment handling, and response time and mutual
aid agreement. Such exercises allow the company to
respond to emergencies in the most effective manner in
case of real time crises.
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We believe that the success of Abu Dhabi National
Oil Company (ADNOC) Distribution primarily
depends on the wellness and satisfaction of our
community. In recent years, we have focused on
ensuring the health and safety of our community by
developing various social schemes such as:

SECTION 05
OUR SOCIETY
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• Corporate Social Responsibility (CSR) Initiatives;
• Healthy Society Programs; and
• Environmental Awareness Sessions.

“The Community’s wellness is our Company’s
prime business strategy”.

CSR Initiatives

As a leading oil distribution company, we
are aware of our strong influence on society,
the environment and the national economy.
Therefore, we are committed to ensure a balance
between the community’s needs and wellbeing
and the available energy resources.
We play an active role in the local community
especially in the fields of education, culture
and sports. This year we have a new CSR
mandate. At the employee-level, we plan to
organise workshops for our employees in

2015 to promote knowledge on CSR initiatives
and programs. At the societal level, ADNOC
Distribution has invested in several community
development
programmes
including
the
following:
• Ramadan Community Initiatives;
• Initiatives to focus on Obesity, Osteoporosis,
Diabetes and Blood Pressure;
• Partnership with Sharjah Social Services
Department – supporting marginalised
communities; and
• Supporting Breast Cancer Awareness.

In order to engage further with our community, we
committed to promoting health and safety through
several awareness campaigns. The aim was to
safeguard the public from the dangers of handling and
using our energy products and to increase awareness
of environmental protection for future generations, not
only at our service stations, but also at home and in the
community. ADNOC Distribution took the initiative to
implement the following campaigns:
• Safety Before Refuelling for marine stations;
• Safety Before Cooking; and
• Empowering Lives.

The effectiveness of these campaigns was enhanced
through the use of a number of multimedia sources
including: distributing leaflets, radio and television,
media press releases for both online and offline
newspapers, magazines and blogs.

is underpinned by the creation of a yearly budget
by management to run awareness campaigns to
tackle the most significant Health, Safety and
Environment issues and risks that may result from
the use of our products by the community.

A number of notable positive impacts were
demonstrated, such as: an improvement in the safe
use of Liquefied Petroleum Gas (LPG) cylinders
and refuelling practices at marine service stations
and an improvement in the knowledge and/or
awareness of the risks associated with unsafe
practices and actions. The success of the campaigns
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Figure 5.1 Safety Campaings for the Community

Healthy Society Programs

Taking care of our people includes delivering good
products to the community and ensuring the products
are subsequently used in a healthy way. This year,
promoting and protecting women’s health was on the
top of the Company’s agenda and increasing awareness
about women’s health was selected to be one of our key
focus areas in ADNOC Distribution. Therefore, ADNOC
Distribution’s medical services organised ‘Women’s
Health Week’ as part of its efforts to mark the International
Women’s Day. The initiative held at the Company’s
headquaters in Abu Dhabi included complimentary
health check-ups, awareness campaigns and a series

44

of lectures on women’s health issues, in collaboration
with Lifeline Hospital, New Medical Centre Hospital and
Silkor Laser Medical Centre. It included breast cancer
screening, checking blood sugar and cholesterol levels
and Body Mass Index and determination of skin types for
female employees. This campaign also included lectures
on various health issues such as breast cancer, cervical
cancer and breastfeeding. Through such contribution,
ADNOC Distribution seeks to fulfil its objectives towards
human capital development and CSR.

Environmental Awareness Sessions

In 2014, we have launched a drive to highlight

the environmental benefits of the new highquality diesel product recently introduced to
the market. The new low-sulphur diesel product
is aimed at creating a cleaner environment and
significantly improving public health, while
offering better performance for vehicle engines.
ADNOC Distribution rolled out the product in
the UAE. market in July 2014 following the
UAE. Cabinet’s decision to standardize the
specifications of diesel products in line with
the updated guidelines of Emirates Authority
for Standardization and Metrology.
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ADNOC Distribution receives at its service stations
around 17 million visitors per month which enables it
to communicate easily with the community. Promoting
environmental awareness has been achieved through
various campaigns within our Company and at our
service stations.
Through those campaigns we aimed to achieve the
following:
• Raising awareness within the community on HSSE
and sustainability matters;
• Keeping our society up-to-date with worldwide
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initiative such as ‘Environment Day’; and
• Spreading the word by helping communicate
initiatives developed by authorities to the public.
We used our employee’s uniforms such as T-shirts and
caps, to communicate campaigns and constituted one
of the powerful communication methods of HSSE issues
we employed.
Some of the recent campaigns we conducted included:
• Ministry of Interior’s Campaign on Security;
• Ministry of Interiors’ Campaign on Safety Driving;
• Traffic Week Campaign;

• International Anti-Drugs Day Campaign; and
• Anti-Tobacco Campaign.

Customer Satisfaction

In ADNOC Distribution, our services are primarily
tailored to satisfy our community. Several projects
have been undertaken in the past, following
stakeholder engagement with our community
members such as building and supplying fuel at
small jetties and remote areas, building service
stations on remote islands and providing fuel
requirements for special events. In addition, we
provide an international centre for customer
queries (800ADNOC).

Surveys
of
customer
satisfaction
are
undertaken on a regular basis to help us
achieve our number one goal that is satisfying
our customers. This year, customer satisfaction
surveys included several categories including,
Retail Customer Satisfaction, Allied Customer
Satisfaction, Corporate Customer Satisfaction,
Aviation Sales Customer Satisfaction, Aviation
Operations Customer Satisfaction with the
results as shown in Table 5.1.
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Table 5.1 Results of Customer Engagement
Surveys
Categories
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Satisfaction
Score (%)

Retail Customer Satisfaction

97

Allied Customer Satisfaction

95

Corporate Customer Satisfaction

88

Aviation Sales Customer Satisfaction

85

Aviation Operations Customer Satisfaction

89

The main objectives of the customer satisfaction
surveys are:
• To evaluate satisfaction levels with products and
services offered by ADNOC Distribution and
hence prioritize areas of improvement in the
various services and customer contact points;
• To determine the drivers of satisfaction;
• To identify problems experienced amongst
ADNOC Distribution customers satisfaction with
complaints resolution process; and
• To evaluate the level of satisfaction with different
aspects of sales.

ADNOC Distribution respects all views irrespective
of the diverse nature of our society. We are well
aware of the regional and local and cultural,
societal and environmental requirements of the
community surrounding us, which is why we give
great importance to our preliminary assessments
and impact analysis.

Case Study:

ADNOC Distribution considers health, safety, security and
environment of core importance when it comes to delivering its
services. Fuel consumption in the UAE is growing day by day
and the number of people visiting our facilities is increasing
substantially. Since we operate a strategic public platform for
our community, a lot of effort is required to maintain the best
possible hygienic standards and practices especially when more
than 17 million people visit our stations on a monthly basis.
A unique Sanitizing System was introduced at our facilities for
comparison with traditional cleaning practices. The System
was tested at one of the busiest stations where it enhanced the
efficiency of environmental and hygienic practices. Through

adopting the system, the following was secured:
• 50% reduction in water consumption;
• 99% cross-contamination control through analyzing
Adenosine Triphosphate;
• Ease of use – one step washing;
• Zero odour ;
• Reduced the existence of viruses and bacteria by 80%;
and
• Certified by international and regional health authorities.
By implementing this new practice, we set a benchmark for
others to follow. This System is being implemented in all 280
service stations across the UAE.
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Financial Outlook

Our aim at Abu Dhabi National Oil Company (ADNOC)
Distribution is to have a business plan that is economically viable,
environmentally sound and socially responsible.

SECTION 06
OUR ECONOMY
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Achieving this goal requires a great effort both to determine
community needs and to identify and implement innovative
and appropriate solutions to optimize profit, meet demand and
protect both the environment and public health. Our objective
is to promote the use of the available resources in a way that is
both efficient and responsible, and likely to provide long-term
benefits.

Our Company spares no effort in developing
innovative techniques to ensure sustainability and to
meet growing demand even if it occurs at its own
expense. ADNOC Distribution has inaugurated
more than 25 additional service stations in different
locations, including remote ones that provide
convenient access for our customers anywhere, at
any time.
As part of its social responsible practices, ADNOC
Distribution sells its products through partnerships with
Abu Dhabi Gas Industries Limited (GASCO) and Abu

Dhabi Oil Refining Company (TAKREER). Our products
are sold at the retail outlets at regulated prices to help
out the community and those in need through various
support schemes (e-Mazia, Rahal Card etc).
In terms of profit, our Company’s business plan
is shaped in a way that optimizes revenue at
decreased operational cost. We also make sure
that our employees receive deserved salaries and
benefits as we strongly believe that a successful
Company fully compensates its people, for their
efforts.
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Procurement Practices

Supply Chain Management is a critical function
and needs continuous improvement to support the
business needs of the company in a competitive
and ever changing business environment. To match
this, ADNOC Distribution Management decided
to improve the procurement process by bringing
automation through implementation of new Enterprise
Resource Planning (ERP) System and maximum
utilization of all available resources including
manpower to achieve the organizational goals of
maximum customer satisfaction by improving quality
of service delivery to the customers.

52

The ultimate goal of Supply Chain Management
is achieving smooth operations without running
out of stock for critical materials and maximum
availability of the non-critical materials in order
to support company operations and protect
company assets and investments. That goal
can be achieved by implementing inventory
optimization rules (maximum service level with
minimum costs). That target can be reached by
ensuring the availability of enough qualified
suppliers, enough human resources in supply
chain management (material and procurement
teams), all tools and systems required.

VRM
stands
for
Vendor
Relationship
Management. VRM tools provide customers with
both independence from vendors and better
ways of engaging with vendors. To vendors,
VRM is the customer-side counterpart of of
Customer Relationship Management (CRM).
VRM tools provide customers with the means
to bear their side of the relationship burden.
VRM refers to two way interactions between
company and its vendors / suppliers and helps
to evaluate the performance and satisfaction
among each other against set parameters and
focuses on remedial measures and continuous

improvement including HSSE performance and
helps in creating a sustainable supply chain
network for the company.
In order to ensure that the quality of procured
products and services are meeting the acceptable
quality standards, the Procurement Support Team
(PST) was established within PCD with the goal
to create a comprehensive data base of quality
suppliers in the company for all category of goods
and services through pre-qualification process,
periodic technical and commercial audits of the
vendors, continuous monitoring and evaluation

of vendor’s in terms of their pre-award and postaward performances and maintaining records for
decisions regarding their inclusion / exclusion in
future tenders. Furthermore, the PST ensure the
quality of the items procured through strict and as
per standards inspection of materials.
Contract Management is greatly enhancing
sustainability by following the best practices
in drafting and executing Contracts and
eliminating additional costs in terms of
contracted services and ensuring the suppliers
to keep the commitments they made in their
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contracts.
Managing the contract and monitoring the
performance of suppliers is crucial to achieve
the intended objectives of the procurement. All
the efforts undertaken through the acquisition
planning and supplier evaluation process is of
little value unless the intended benefits are gained
from such commitments.
From a sustainability perspective, Contract
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management ensures suppliers meet their
sustainability commitments, but also creates a
mechanism to improve performance through use
of performance indicators. Successful practices
enable the suppliers to show continuous
improvement and demonstrate the delivery of
sustainable procurement to all stakeholders.

Case Study:

Saving Energy
and
Money

At ADNOC Distribution, we have come up with new
ways to save energy consumption and resources. We are
consistently and diligently investing in new technologies
that serve to provide safe, environmentally friendly and
cost effective solutions to create a better future for all.
In this regard, we are constantly striving to improve on
the performance of natural gas compression systems.
Through continuous observation it was found that the
safety risk and increased energy consumption could
be avoided by modifying the system design and thus
reducing financial assets. The ADNOC Distribution team
designed a new enhanced and safe intake system for the
daughter Compressed Natural Gas Station (CNG).

The necessary Health, Safety and Environment studies
and assessments were carried out prior to approval of the
design change. This new concept has been incorporated
as a pilot measure in one of our daughter stations and
the performance assessment in terms of significant energy
saving and reduction in HSSE risk was noted, including:

• Improved safety.
With these encouraging findings we are proceeding
to incorporate this success to other four existing
daughter CNG Stations and in all future daughter
CNG stations.

• AED 76,309 saved per year per station (based on
energy costs only);
• Reduced maintenance costs;
• 232,650 kWh saved per year per station;
• 176 tonnes of Carbon Dioxide (CO2) saved per year
per station; and
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SECTION 07
OUR AWARDS
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Abu Dhabi National Oil Company
(ADNOC) Distribution is committed
to providing sustainable products
and services that adhere to the
highest
international
standards.
Being nominated and presented with
international and regional awards
across our business units is a validation
of our efforts. Such recognition gives
our management and employees the
motivation to strive for and achieve
operational excellence.

ADNOC Corporate HSE Awards

Each year, ADNOC Distribution competes
in the ADNOC Corporate Health Safety
and Environment (HSE) Awards, along with
the other ADNOC group sister companies.
These esteemed Awards provide a platform
for companies to showcase their innovative
ideas and outstanding performance. This year
ADNOC Distribution received two (2) runnerup awards in the ADNOC Corporate HSE
Awards completion. The Project descriptions
for these awards are provided below.

ADNOC HSE Awards- Runner Up
Fuel Up Your Car and Your Conscience

Global consumption of natural resources, such as water
and energy, has rapidly increased causing severe damage
to the environment. In the Middle East, this issue is
exacerbated by the arid climate that causes high demand
for such resources. Sustainable development is required
to minimise consumption of limited natural resources to
maintain availability for future generations.
In the year 2014, ADNOC Distribution completed the
construction of two green design services stations on Yas Island.

The sustainable design of the facilities include features
such as 100% sustainable material from local suppliers,
sustainable building materials to minimise thermal heat
exchange, Light-Emitting Diode (LED) lighting, bike racks
and showers and vapour recovery systems (VRS).
The Leadership in Energy and Environmental Design
(LEED) Certified service stations, which are the first in the
United Arab Emirates (UAE) and Middle East, have the
following benefits:
• A 50% Reduction in water consumption;
• A 40% reduction in overall energy use;
• A 33% increase in waste recycling and recovery;
and

• Recovery of 35,700 litres of gasoline per station per
year.

ADNOC HSE Awards- Runner Up
Gas Delivery in a more Sustainable Way!

Climate change is a global concern that has widely
been attributed to the increase in greenhouse gas (GHG)
emissions, predominantly associated with anthropogenic
activities, particularly the combustion of fossil fuels.
ADNOC Distribution introduced Natural Gas for Vehicles
(NGV) in 2011 as a more sustainable alternative to
traditional fuels. ADNOC Distribution installed 22

service stations that supply Compressed Natural
Gas (CNG), a more sustainable fuel that reduces
tailpipe emissions. For example there is a 20-30%
reduction in Carbon Dioxide (CO2) emissions, a 5080% reduction in Carbon Monoxide (CO) emissions,
a 25-60% reduction in Nitrogen Oxide (NOx)
emissions and a 50-75% reduction in non-methane
hydrocarbon emissions.
CNG is dispensed through daughter stations, which
receive the CNG supply from the low pressure
natural gas network. Initially the traditional method
of CNG depressurization was used when gas was
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received and stored at the service station followed
by repressurization through heating for vehicle
filling. This method wasted fuel resources, was time
consuming and increased safety risks. Through
continual
observation,
ADNOC
Distribution
developed a modified high pressure gas intake
system at the daughter stations in the year 2014.
The following benefits have been observed:
• 232,650 kilowatt hours (kWh) of energy saved
per year per station;
• 176 tonnes of CO2 emissions reduced per year
per station;
• Reduced maintenance costs; and
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• Improved safety.

Aviation

In January 2014, ADNOC Aviation became a member
of the International Association of Stability, Handling
and Use of Liquid Fuels (IASH). IASH is an international
organization that promotes research, development
and discussion into the issues of liquid fuel stability
and handling during their manufacture and blending,
transportation, storage and use.

Information Technology (IT)

In 2014, ADNOC Distribution was recognized in

the region for designing innovative IT solutions that
support the entire Company that lead to significant
cost savings, better time utilization and enhanced
customer satisfaction across all business lines. The
prestigious awards include the following:
• Computer Arabian News (Middle East) – Best Energy
Implementation Solution of the Year 2014.
• ICT Computer News Middle East Sponsored By
Etisalat - Enterprise Infrastructure & Enterprise
Resource Planning for the Year 2014.
• Oracle Corporation Award – Best Cloud
Implementation of the Year 2014.
• Computer News Magazine - Best Technology

Adoption of Oil and Gas Sector Award.
• Arab Technology Awards organized by Computer
Arabian News – Best Energy Sector Development
Accolade.

ADIPEC

ADNOC Distribution was recognized during
the ADIPEC Excellence in Energy Awards 2014,
where the Sustainable Service Stations (Yas 1
and 2) Project was selected as a finalist in the
top three (3) out of 396 entries from over 100
companies across 27 countries within the Best
HSE Project Category. This was a tremendous
honour to us and encouraged us to continue
in the direction of sustainability in everything
we do.

Marketing

ADNOC Distribution was awarded the Superbrands
Award 2014 for the Distribution and Marketing of
Petroleum Products and Services. Superbrands are
the largest global independent authority and arbiter
of branding excellence. Superbrands acknowledged
ADNOC Distribution for their creative marketing and
superior products and services in the oil and gas sector.
This prestigious award reflects the strong presence of
ADNOC Distribution in the market, and demonstrates
consumer trust in our exemplary products and services.
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ABSHER

LIST OF
ACRONYMS
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The Initiative to enhance the
participation of UAE citizens in the
labour market

AC

Air Conditioner

ADIC

Abu Dhabi Investment Council

ADNOC
AED

Abu Dhabi National Oil Company
United Arab Emirates Dirham

Al Hosn
Gas

Abu Dhabi Gas Development Co.

Avgas

Aviation gasoline

BAC

Board Advisory Committee

BoD

Board of Directors

CEO

Chief Executive Officer

CNG

Compressed Natural Gas

CoBC

Code of Business Conduct

ENOC

Emirates National Oil Company

GJ

Giga Joule

CO2

Carbon Dioxide

Eq

Equivalent

GRI

Global Reporting Initiative

CoP

Code of Practice

Heavy Fuel Oil

Corporate Social Responsibility

Emirates Authority for
Standardisation and Metrology

HFO

CSR

ESMA

HR

Human Resources

GASCO

Abu Dhabi Gas Industries Ltd.

GHG

Green House Gases

HRMS

Human Resource Management
System

CWM

Centre of Waste Management

ELT

The Executive Leadership Team

HSE

Health, Safety and Environment

HSEIA

Health, Safety and Environmental
Impact Assessment

HSEMS

Health, Safety and Environment
Management System

HSSED

Health, Safety, Security and
Environment Division

HSSE

Health, Safety, Security and
Environment
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International Association of
Stability, Handling and Use of
Liquid Fuels

IT

Information Technology

LPG

Liquid Petroleum Gas

Km

Kilometres

LTIFR

Lost Time Injury Frequency Rate

ICT

Information and communications
technology

KSA

Kingdom of Saudi Arabia

MENA

Middle East and North Africa

LED

Light-Emitting Diode

mg/l

milligrams per litre

IRP

Inter-refinery Pipeline

ISO

International organization for
standardization

IASH
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LEED

Leadership in Energy and
Environmental Design

MGO
MTC

Marine Gas Oil
Medical Treatment Case

NGV

Natural Gas for Vehicles

R&D

Research and Development

UAE

United Arab Emirates

OHSAS

Occupational Health and Safety
Advisory Services

SO2

Sulphur Dioxide

ULG

Universal Liquid Gas

ppm

parts per million

SRMD

Strategic and Risk Management
Division

ULSD

Ultra-Low Sulphur Diesel

PST

Procurement Support Team

VIC

Vehicle Inspection Centre

TAKREER Abu Dhabi Oil Refining Company

QA

Quality Assurance

VRS

Vapour Recovery System

TRIR

ZADCO

Zakum Development Company

Total Recordable Incident Rate
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1.1
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CONTENT
INDEX
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Disclosure

Statement from the most senior decision-maker of
the organization.

Level of
Reporting

Location of
Disclosure

Fully

Introduction
from the Chief
Executive
Officer

1.2

Description of key impacts, risks, and
opportunities.

Fully

Our Strategy

2.1

Name of the organization.

Fully

About ADNOC
Distribution

Profile
Disclosure

Disclosure

2.2

Primary brands, products, and/or services.

2.3

Operational structure of the organization,
including main divisions, operating companies,
subsidiaries, and joint ventures.

2.4

Location of organization’s headquarters.

Level of
Reporting

Location of
Disclosure

Fully

About ADNOC
Distribution

Fully

Not

Profile
Disclosure

Disclosure

2.5

Number of countries where the organization
operates, and names of countries with either major
operations or that are specifically relevant to the
sustainability issues covered in the report.

About ADNOC
Distribution
About ADNOC
Distribution

2.6

Nature of ownership and legal form.

2.7

Markets served (including geographic breakdown,
sectors served, and types of customers/
beneficiaries).

Level of
Reporting

Location of
Disclosure

Partially

About ADNOC
Distribution

Fully

About ADNOC
Distribution

Fully

About ADNOC
Distribution

Profile
Disclosure

Disclosure

2.8

Scale of the reporting organization.

2.9

Significant changes during the reporting period
regarding size, structure, or ownership.

2.10

3.1

Awards received in the reporting period.
Reporting period (e.g., fiscal/calendar year) for
information provided.

Level of
Reporting

Location of
Disclosure

Fully

About ADNOC
Distribution

No Significant
Changes
Fully

Our Awards

2014

Introduction
from the Chief
Executive
Officer
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3.2
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Disclosure

Date of most recent previous report (if any).

3.3

Reporting cycle (annual, biennial, etc.)

3.4

Contact point for questions regarding the report or
its contents.

Level of
Reporting

Location of
Disclosure

2014

Introduction
from the Chief
Executive
Officer

Annual

About this
Report

Fully

Introduction
from the Chief
Executive
Officer

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

Fully

About this
Report

3.5

Process for defining report content.

3.6

Boundary of the report (e.g., countries, divisions,
subsidiaries, leased facilities, joint ventures,
suppliers). See GRI Boundary Protocol for further
guidance.

Fully

About this
Report

3.7

State any specific limitations on the scope or
boundary of the report (see completeness principle
for explanation of scope).

Fully

About this
Report

Profile
Disclosure

Disclosure

3.8

Basis for reporting on joint ventures, subsidiaries,
leased facilities, outsourced operations, and other
entities that can significantly affect comparability
from period to period and/or between
organizations.

Level of
Reporting

Fully

Location of
Disclosure

Highlights from
2013

Profile
Disclosure

Disclosure

3.9

Data measurement techniques and the bases of
calculations, including assumptions and techniques
underlying estimations applied to the compilation
of the Indicators and other information in the
report. Explain any decisions not to apply, or
to substantially diverge from, the GRI Indicator
Protocols.

Level of
Reporting

Location of
Disclosure

Fully

About this
Report/
Highlights from
2014
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3.10

68

Disclosure

Level of
Reporting

Location of
Disclosure

Explanation of the effect of any re-statements
No
of information provided in earlier reports, and
reinstatements
the reasons for such re-statement (e.g. Mergers/
from earlier
acquisitions, change of base years/periods, nature
reports
of business, measurement methods).

3.11

Significant changes from previous reporting
periods in the scope, boundary, or measurement
methods applied in the report.

3.12

Table identifying the location of the Standard
Disclosures in the report.

No significant
Changes
Fully

Profile
Disclosure

Disclosure

3.13

Policy and current practice with regard to seeking
external assurance for the report.

4.1

Governance structure of the organization,
including committees under the highest governance
body responsible for specific tasks, such as setting
strategy or organizational oversight.

4.2

Indicate whether the Chair of the highest
governance body is also an executive officer.

Level of
Reporting

Location of
Disclosure

Profile
Disclosure

Fully

Level of
Reporting

Fully

About ADNOC
Distribution

4.5

Confidential

Fully

About ADNOC
Distributionw

Linkage between compensation for members of the
highest governance body, senior managers, and
executives (including departure arrangements),
and the organization>s performance (including
social and environmental performance).

4.6

Processes in place for the highest governance
body to ensure conflicts of interest are avoided.

Confidential

4.3

For organizations that have a unitary board
structure, state the number and gender of
members of the highest governance body that are
independent and/or non-executive members.

4.4

Mechanisms for shareholders and employees
to provide recommendations or direction to the
highest governance body.

About ADNOC
Distribution
About ADNOC
Distribution

Disclosure

Location of
Disclosure

None

Fully

Profile
Disclosure

Level of
Reporting

Disclosure

Location of
Disclosure

GRI Content
Index
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4.7

4.8

70

Disclosure
Process for determining the composition,
qualifications, and expertise of the members of
the highest governance body and its committees,
including any consideration of gender and other
indicators of diversity.
Internally developed statements of mission
or values, codes of conduct, and principles
relevant to economic, environmental, and
social performance and the status of their
implementation.

Level of
Reporting

Location of
Disclosure

Profile
Disclosure

None
4.9

Fully

Our Strategy
4.10

Disclosure

Level of
Reporting

Procedures of the highest governance body for
overseeing the organization>s identification and
management of economic, environmental, and
social performance, including relevant risks and
opportunities, and adherence or compliance
with internationally agreed standards, codes of
conduct, and principles.

Fully

Processes for evaluating the highest governance
body>s own performance, particularly with
respect to economic, environmental, and social
performance.

Fully

Location of
Disclosure

Profile
Disclosure

Disclosure

Level of
Reporting

4.11

Explanation of whether and how the precautionary
approach or principle is addressed by the
organization.

None

About ADNOC
Distribution
4.12

About ADNOC
Distribution

4.14

Externally developed economic, environmental,
and social charters, principles, or other initiatives
to which the organization subscribes or endorses.
List of stakeholder groups engaged by the
organization.

Fully

Fully

Location of
Disclosure

Our
Environment/
Our People/
About ADNOC
Distribution
About this
Report

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

Fully

About this
Report

4.15

Basis for identification and selection of
stakeholders with whom to engage.

4.16

Approaches to stakeholder engagement, including
frequency of engagement by type and by
stakeholder group.

Fully

About this
Report/ About
ADNOC
Distribution

4.17

Key topics and concerns that have been raised
through stakeholder engagement, and how the
organization has responded to those key topics
and concerns, including through its reporting.

Fully

About this
Report
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Level of
Reporting

Location of
Disclosure

Direct economic value generated and distributed,
including revenues, operating costs, employee
compensation, donations and other community
investments, retained earnings, and payments to
capital providers and governments.

Fully

EC2

Financial implications and other risks and
opportunities for the organization>s activities due
to climate change.

Fully

Our
Environment

EC3

Coverage of the organization>s defined benefit
plan obligations.

Fully

Our People

EC1
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Disclosure

Our Economy/
Our People

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

Fully

About ADNOC
Distribution
About ADNOC
Distribution /
Our Economy

EC4

Significant financial assistance received from
government.

EC6

Policy, practices, and proportion of spending on
locally-based suppliers at significant locations of
operation.

Fully

Procedures for local hiring and proportion of
senior management hired from the local community
at significant locations of operation.

Fully

EC7

Our Economy

Profile
Disclosure

Disclosure

EC8

Development and impact of infrastructure
investments and services provided primarily for
public benefit through commercial, in-kind, or pro
bono engagement.

Level of
Reporting

Location of
Disclosure

Fully

Our Society

EN3

Direct energy consumption by primary energy
source.

Fully

Our
Environment

EN4

Indirect energy consumption by primary source.

Fully

Our
Environment

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

EN5

Energy saved due to conservation and efficiency
improvements.

Fully

Our
Environment

EN6

Initiatives to provide energy-efficient or renewable
energy based products and services, and
reductions in energy requirements as a result of
these initiatives.

Fully

Our
Environment

EN7

Initiatives to reduce indirect energy consumption
and reductions achieved.

Fully

Our
Environment

73

ADNOC DISTRIBUTION
Profile
Disclosure
EN8

Total water withdrawal by source.

Level of
Reporting

Location of
Disclosure

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

Fully

Our
Environment

EN18

Initiatives to reduce greenhouse gas emissions and
reductions achieved.

Fully

Our
Environment

EN10

Percentage and total volume of water recycled and
reused.

Fully

Our
Environment

EN16

Total direct and indirect greenhouse gas emissions
by weight.

Fully

Our
Environment

EN17
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Disclosure

Other relevant indirect greenhouse gas emissions
by weight.

Fully

Our
Environment

EN22

Total weight of waste by type and disposal
method.

None

EN23

Total number and volume of significant spills

None

Profile
Disclosure

EN24

EN26

Disclosure

Level of
Reporting

Weight of transported, imported, exported, or
treated waste deemed hazardous under the terms
of the Basel Convention Annex I, II, III, and VIII,
and percentage of transported waste shipped
internationally.

None

Initiatives to mitigate environmental impacts of
products and services, and extent of impact
mitigation.

Fully

Location of
Disclosure

Profile
Disclosure

Level of
Reporting

Location of
Disclosure

Total environmental protection expenditures and
investments by type.

Fully

Our Economy

LA1

Total workforce by employment type, employment
contract, and region, broken down by gender.

Fully

Our People

LA2

Total number and rate of new employee hires and
employee turnover by age group, gender, and
region.

Fully

Our People

EN30

Our
Environment

Disclosure
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Disclosure

Level of
Reporting

Location of
Disclosure

LA3

Benefits provided to full-time employees that are
not provided to temporary or part-time employees,
by major operations.

Fully

Our People

Return to work and retention rates after parental
leave, by gender.

Fully

Our People

LA15

LA7
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Rates of injury, occupational diseases, lost days,
and absenteeism, and number of work-related
fatalities by region and by gender.

Fully

Our People

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

LA8

Education, training, counselling, prevention, and
risk-control programs in place to assist workforce
members, their families, or community members
regarding serious diseases.

Fully

Our People

LA10

Average hours of training per year per employee
by gender, and by employee category.

Fully

Our People

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

Profile
Disclosure

Disclosure

LA11

Programs for skills management and lifelong
learning that support the continued employability
of employees and assist them in managing career
endings.

Fully

Our People

LA13

Composition of governance bodies and
breakdown of employees per employee category
according to gender, age group, minority group
membership, and other indicators of diversity.

LA12

Percentage of employees receiving regular
performance and career development reviews, by
gender.

Fully

Our People

LA14

Ratio of basic salary and remuneration of women
to men by employee category, by significant
locations of operation.

Level of
Reporting

Location of
Disclosure

Fully

Our People

None
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HR4

HR6
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Disclosure

Total number of incidents of discrimination and
corrective actions taken.

Operations and significant suppliers identified as
having significant risk for incidents of child labour,
and measures taken to contribute to the effective
abolition of child labour.

Level of
Reporting

Fully

Fully

Location of
Disclosure

Our People

About ADNOC
Distribution

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

HR11

Number of grievances related to human rights
filed, addressed and resolved through formal
grievance mechanisms.

Fully

Our People

SO10

Prevention and mitigation measures implemented
in operations with significant potential or actual
negative impacts on local communities.

Fully

Our Strategy

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

PR1

Life cycle stages in which health and safety
impacts of products and services are assessed
for improvement, and percentage of significant
products and services categories subject to such
procedures.

Fully

Our Strategy

PR5

Practices related to customer satisfaction, including
results of surveys measuring customer satisfaction.

Fully

Our Society

Profile
Disclosure

Disclosure

Level of
Reporting

Location of
Disclosure

PR6

Programs for adherence to laws, standards,
and voluntary codes related to marketing
communications, including advertising, promotion,
and sponsorship.

Fully

Our Strategy
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