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Corporate Social Responsibility

Working together to
improve quality of life
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Introduction

We want our presence in the
community to benefit our people and
wider society. We are meeting this goal
through job creation, support for
development initiatives, and providing
opportunities for local suppliers.
We Listen and We Care

We listen, respond and collaborate with
our customers and the communities
we serve. We have set up formal
grievance channels and use a variety
of techniques to engage with these
key target audiences, ranging from
site visits, workshops and meetings,
to distributing literature.
Customers can register a complaint at
any time with our Customer Interaction
Center, which we can then verify
and investigate. Corrective action is
taken to ensure that complaints are
quickly addressed and any adverse
effects are mitigated.
We conduct regular surveys and utilize
mystery shoppers and customer
interaction calls to capture customers’
expectations and priorities.
Supporting Social Development

Our position as the UAE’s largest fuel
supplier commits us to periodic
assessments of our community’s
needs and expectations. We aim to
provide our communities with an ever
greater range and higher quality of
services. We also contribute to social
investment and community
development programs.
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2017 Initiatives
Holy Month of Ramadan
Our 2017 Ramadan activities focused
on promoting charitable and socially
responsible initiatives. These included
improved road safety, help for
community support institutions,
campaigns centered on the breaking
of the fast (Iftar), and other activities
designed to heighten community
awareness and sharing.
The company’s ‘Sweet Reminder,
Safe Ramadan’ campaign provided
water and dates at 50 service stations
on the UAE’s highways, and reminded
drivers to abide by traffic rules and
regulations while breaking their fast
so they reached their destinations
safely. We are a strategic partner
of the Khalifa Bin Zayed Al Nahyan
Foundation, which supplied 1.7
million meals during the Ramadan
fasting project.
We also supported the work of the
Foundation by providing at least 8,000
cylinders of LPG at nominal prices for
families in need. Other UAE civil
charities also received our support,
such as the charity organizations run
by the Ajman and Maliah Sports Clubs,
and the distribution of meals in service
stations in Ajman and Fujairah for
customers breaking their fast.
In the final days of 2017’s Holy Month,
we organized the eighth Umrah trip in
cooperation with the Khorfakkan Club
for the Disabled to allow five ‘people of
determination’ to perform Umrah rituals
during Ramadan.
Improving Traffic Safety
We played a leading role in supporting
the GCC Traffic Week in 2017, the 33rd
edition of the annual GCC Traffic Week
run under a theme of ‘Your Life is Trust’.
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Through our nationwide service station
network, we helped raise awareness of
the importance of adhering to speed
limits, avoiding the use of mobile
phones behind the wheel, driving with
a seat belt, and not parking in spots
designated for people with special
needs. Our service stations also took
part in the ‘Your life is more important’
campaign, organized by the UAE
Ministry of Interior, which sought to
raise awareness of the importance
of road safety and responsible driving.
Supporting Charitable
Fundraising Campaigns
We supported a range of charity
fundraising campaigns in the UAE,
based on local community donations
offered through ADNOC Oasis
stores at service stations. The latest
initiative is the provision of aid boxes
from the UAE Red Crescent and Ajman
Charity, made available during the
Holy Month of Ramadan.
Growing In-Country Value
ADNOC Group’s new In-Country Value
Strategy aims to further strengthen
collaboration with the UAE’s private
sector by nurturing new partnerships
and opportunities, catalyzing socioeconomic growth, improving
knowledge transfer, and creating
private sector jobs for UAE nationals
to drive Emiratization.
The strategy will also encourage
international companies to collaborate
more closely with local small- and
medium-sized enterprizes to increase
their in-country value contribution.
In parallel, the strategy will also help
improve the competitiveness of local
companies by driving their performance,
efficiency and quality of services.
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