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Corporate Review

Corporate Governance

Our Commitment

Our Board of Directors is committed
to the highest standards of corporate
governance, reflecting international
best practice.
Mechanism for Adopting a Governance
System in the Company
The Board of Directors is committed to
standards of corporate governance
that are in line with international best
practice. The Board complies with the
corporate governance requirements
applicable to public joint stock
companies listed on the ADX, as set out
in the Governance Rules and Corporate
Discipline Standards issued on 28 April
2016 pursuant to Ministerial Decree no.
R.M/7 of 2016. The Company reports
to its shareholders and to the Securities
and Commodities Authority (SCA) on its
compliance with the Governance Rules.
The Governance Rules require that the
majority of the Board must comprise
non-executive directors, and that at
least one-third of the Board must be
independent, in accordance with the
criteria set out in the Governance Rules.
The Governance Rules define an
independent member as a member
who has no relationship with the
Company, any member of executive
management, its auditor, its majority
shareholder, its subsidiaries, any sister
company, or any affiliate company, that
could lead to financial or moral benefit
that may affect his or her decisions.
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Our Board consists entirely of nonexecutive directors with three
independent members: Mr. Jassim
Mohammed Alseddiqi, Mr. Pedro Miró
Roig, and Mr. David-Emmanuel Beau.
The Board has established two
permanent committees: the Audit
Committee, and the Nomination and
Remuneration Committee.
Audit Committee
The Audit Committee assists the Board
in discharging its responsibilities with
regard to financial reporting, external
and internal audits and controls,
including reviewing and monitoring the
integrity of our annual and interim
financial statements, reviewing and
monitoring the extent of the non-audit
work undertaken by external auditors,
advising on the appointment of external
auditors, overseeing the relationship
with our external auditors, reviewing
the effectiveness of the external audit
process, and reviewing the effectiveness
of our internal control review function.
The Governance Rules, as reflected
in the Audit Committee charter, require
that the Audit Committee must comprise
at least three members who are nonexecutive directors and that at least two
of members must be independent. One
of the independent members must be
appointed as Chairman of the committee.
In addition, at least one member must
have recent and relevant audit and
accounting experience.
The Audit Committee has taken
appropriate steps to ensure that the
Company’s external auditors are
independent of the Company, as
required by the Governance Rules,
and has obtained written confirmation
from our auditors that they comply
with guidelines on independence
issued by the relevant accountancy
and auditing bodies.

Nomination and
Remuneration Committee
The Nomination and Remuneration
Committee assists the Board to
discharge its responsibilities relating
to the composition and make-up of
the Board and any committees of the
Board. It is responsible for evaluating
the balance of skills, knowledge and
experience, and the size, structure
and composition of the Board and
committees of the Board and for
monitoring the independent status of the
independent non-executive directors.
It is also responsible for periodically
reviewing the Board’s structure and
identifying potential candidates to be
appointed as Directors or committee
members as the need may arise.
In addition, the Nomination and
Remuneration Committee assists the
Board in determining its responsibilities
in relation to remuneration, including
making recommendations to the Board
on the Company’s policy on executive
remuneration, setting the overarching
principles, parameters and governance
framework of our remuneration policy,
and determining the individual
remuneration and benefits package
of our senior management.
The Governance Rules, as reflected
in the Nomination and Remuneration
Committee charter, require the
Nomination and Remuneration
Committee to comprise at least three
non-executive directors, at least two
of whom must be independent. The
chairman of the Nomination and
Remuneration Committee must be
chosen from among the independent
committee members.
For more information, please
refer to our 2017 Corporate
Governance Report.
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Board of Directors

H. E. Dr. Sultan Ahmed
Al Jaber

Abdulla Salem
Al Dhaheri

Abdulaziz
Abdulla Alhajri

Matar Hamdan
Al Ameri

His Excellency Dr Sultan Ahmed
Al Jaber has served as Chief
Executive Officer of ADNOC since
February 2016. From January 2014
to February 2016, he served as
Chief Executive Officer, Energy, of
Mubadala Development Company.
He also serves as UAE Minister of
State, a position he has held since
March 2013.

Member of the Nomination and
Remuneration Committee.

Mr. Abdulaziz Abdulla Alhajri has
served as Downstream Director
of ADNOC since May 2016. From
October 2007 to May 2016, he was
Chief Executive Officer of Abu Dhabi
Polymers Company (Borouge),
a joint venture of ADNOC and
Borealis. He also serves on several
other ADNOC group company
boards of directors.

Member of the Audit Committee.

Chairman

Dr Al Jaber is also Chairman of
Masdar, Abu Dhabi Ports, the
National Media Council, and
several other ADNOC group
companies. He is also a member
of the Board of Directors of Emirates
Global Aluminium.
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Director

Mr. Abdulla Salem Al Dhaheri has
served as Director, Marketing, Sales
& Trading, of ADNOC since 2016.
From 2009 to 2016, Mr. Al Dhaheri
served as our Chief Executive Officer.
Mr. Al Dhaheri is also a director of
Emirates Telecommunications
Corporation (Etisalat), Compañía
Española de Petróleos (CEPSA),
Abu Dhabi Quality and Conformity
Council, and several other ADNOC
group companies.

Director

Director

Mr. Matar Hamdan Al Ameri has
served as Director, Finance &
Investments of ADNOC since 2012.
He also serves on several other
ADNOC group company boards
of directors.

Introduction

Financial Review

Business Review

Jassim Mohammed
Alseddiqi

Pedro Miró Roig

David-Emmanuel Beau

Chairman of the Nomination and
Remuneration Committee.

Member of the Nomination and
Remuneration Committee.

Chairman of the Audit Committee

Member of the Audit Committee.

Mr. Pedro Miró Roig has been Chief
Executive Officer of Compañía
Española de Petróleos (CEPSA) since
September 2013, and Vice Chairman
since June 2014. He served as Chief
Operating Officer of CEPSA from
2011 to 2013. Mr. Miró also serves as
Chairman of the Board of Trustees of
Fundación Cepsa, and as a member
of the Boards of Trustees of the
Princess of Asturias Foundation and
Fundación para la Sostenibilidad
Energética y Ambiental (FUNSEAM).

Director

Mr. Jassim Mohammed Alseddiqi
has served as Chief Executive
Officer of Abu Dhabi Financial
Group since January 2011.
He also serves as a Director of
First Abu Dhabi Bank, Chairman
of SHUAA Capital, and Chairman
of Eshraq Properties. He is also
a member of the Board of Directors
of Tourism and Development
Investment Company.

Director
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Director

Mr. David-Emmanuel Beau is Chief
Investment Officer of the Direct
Investments Department at the
Abu Dhabi Investment Council
(ADIC), where he focuses on the
MENA region. He was previously
a fund manager at the Abu Dhabi
Investment Authority (ADIA) and
is also a Director of Invest AD.
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Senior Management Team

Saeed Mubarak Al Rashdi

John Carey

Mr. Saeed Mubarak Al Rashdi joined ADNOC
Distribution in 1995, and has served as Acting
Chief Executive Officer since March 2016. He also
served as Senior Vice President, Technical from
February 2012 to February 2018, and as Senior
Vice President, Operations from 2008 to 2012.
Mr. Al Rashdi also serves on the Board of Abu
Dhabi Petroleum Ports Operating Company
(IRSHAD), and on the Board Advisory Committees
of ADNOC Refining and Abu Dhabi National
Tanker Company (ADNATCO).

Mr. John Carey joined ADNOC Distribution as
Deputy Chief Executive Officer in September
2017. He previously held numerous senior
positions at Castrol and BP from 1994, including
most recently as Senior Vice President, Sales
and Marketing, BP Fuels North America, from
2015 to 2018; President, BP West Coast Products
LLC., from 2013 to 2015; and Chief Executive
Officer of BP Lubricants, Aviation, Offshore,
Marine, Industrial and Energy from 2010 to 2013.

Acting Chief Executive Officer

Mr. Al Rashdi holds a BSc in Electrical Engineering
from the University of Evansville and an MBA
from United Arab Emirates University.

Deputy Chief Executive Officer

Mr. Carey holds a BE in Chemical Engineering
from University College, Dublin.

Nasser Ali Al Hammadi

José Aramburu

Mr. Nasser Al Hammadi joined ADNOC
Distribution in 1988 and has served as Chief
Retail Officer (formerly Senior Vice President,
Retail) since October 2017. Mr. Al Hammadi
served as Senior Vice President, Commercial
from 2011 to 2017.

Mr. José Aramburu joined ADNOC Distribution
as Chief Commercial Officer (previously Senior
Vice President, Commercial) in October 2017.
From 2012 to 2017, he held various senior
positions with Compañia Española de Petróleos
(CEPSA), including Specialties Manager of
CEPSA Commercial Petroleum from 2014
to 2017, Lubricants Manager of CEPSA
Commercial Petroleum from 2012 to 2014,
and Business Development Director of CEPSA
Quimica from March to December, 2012.

Chief Retail Officer

Mr. Al Hammadi holds a BA from United
Arab Emirates University.

Chief Commercial Officer

Mr. Aramburu holds a BSc from Universidad
Autónoma de Madrid.
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Petri Pentti

Ian Blumenstein

Saleh Khamis Humaid

Mr. Petri Pentti joined ADNOC Distribution
as Chief Financial Officer in November 2017.
Before joining ADNOC Distribution, Mr. Pentti
served as Chief Financial Officer of Emirates
National Oil Company (ENOC) since 2008.
Previously, Mr. Pentti served as Chief Financial
Officer of Neste Corporation, an oil refining and
marketing company, from 2004 to 2008, and
of Finnair from 1998 to 2004.

Mr. Ian Blumenstein joined ADNOC Distribution
as General Counsel & Corporate Secretary
in December 2017. Prior to joining ADNOC
Distribution, Mr. Blumenstein had served for
over 25 years an attorney and partner in several
international law firms, including Latham &
Watkins LLP and Shearman & Sterling LLP.

Mr. Saleh Khamis Humaid joined ADNOC
Distribution in 1993 and has served as Chief
Operations Officer (previously Senior Vice
President, Operations) since 2012. Mr. Humaid
previously served as Vice President, Health,
Safety, Security & Environment, Team Manager –
Natural Gas Project, Vice President, Maintenance
& Technical Services, and Engineering & Projects
Division Manager.

Chief Financial Officer

Mr. Pentti holds a Master’s degree in
Economics and Business Administration
from the Turku School of Economics and
Business Administration.

General Counsel & Corporate Secretary

Mr. Blumenstein holds a JD from Harvard Law
School and a BA from the University of Michigan.

Chief Operations Officer

Mr. Humaid holds a BSc in Electronics from the
University of Arkansas at Little Rock, a Master’s
Certificate in Project Management from George
Washington University, and an Executive MBA
from Zayed University.

Abdulla Al Mentheri

Mariam Al Aidarous

Stephen Saunders

Mr. Abdulla Al Mentheri joined ADNOC
Distribution as Chief Technology & Business
Development Officer in January 2018. He was
previously Global Quality Manager at Borouge
Petrochemicals and has more than 18 years’
international experience in Europe, China,
Singapore and the US.

Ms. Mariam Al Aidarous was appointed Chief
Human Capital Officer in February 2018. She
joined ADNOC Distribution in 2002 as Corporate
Planning Analyst, and was appointed Planning
and Performance Management Manager in
2008 and Vice President, Strategic and Risk
Management Division in 2012. Ms. Al Aidarous
also served as Corporate Secretary from
2015 to 2017.

Mr. Stephen Saunders joined ADNOC Distribution
in January 2018 and was appointed Chief
Marketing Officer in February 2018. Previously,
Mr. Saunders held a number of senior positions
across BP’s downstream businesses, including
most recently Head of Marketing for BP’s new
market entry. In 2015 he served as Head of
Marketing for BP Fuels North America, and from
2009 to 2015 as Fuels Strategy Director.

Ms. Al Aidarous holds a Bachelor’s degree in
Management Information Systems from United
Arab Emirates University.

Mr. Saunders holds a MSc in International
Development from University of London and
a BSc in Food Marketing Economics from
University of Reading.

Chief Technology & Business
Development Officer

Mr. Al Mentheri holds an MBA from MIT Sloan
School of Management, an MSc in Engineering
Management from California State University,
and a BSc in Chemical Engineering with
Minor in Petroleum Refining from Colorado
School of Mines.

Chief Human Capital Officer

Chief Marketing Officer
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Our People

At ADNOC Distribution, we pride
ourselves on our workforce. Open
communication with our employees is
vital to understand their concerns and
needs in the workplace. We encourage
a healthy work/life balance through
communication and access to career
progression at all levels. We conduct
regular awareness campaigns on
topics ranging from safety in the
workplace, to cultural diversity.
We are committed to keeping our
employees updated with the latest
training and skillsets to stay abreast of
industry developments. Our employees
thrive and excel in a supportive working
environment offering continued training
and education.
Our work involves developing
relationships with people from a wide
range of cultures and backgrounds.
We value diversity in our workforce
and are constantly working to recruit
more women to our operations.
Our approach to labor and human
rights issues complies with UAE laws
and regulations and relevant
international standards. We treat
people fairly and without bias, helping
to ensure that conditions in the
workplace and wider society promote
diversity and dignity. We deal with
clients, customers and suppliers in
a constructive way that supports
appropriate inclusion and works
against unjustified discrimination.
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Emiratization

Developing our human capital is
a strategic priority, as part of our
commitment to achieving the
Emiratization objectives outlined
in the UAE Vision 2021.
Our national employees are a great
asset to the Company. We offer them
targeted development opportunities
to help them reach their full potential
as competent and well-informed
industry professionals. UAE nationals
are appointed as trainees within various
departments of the company so they
can successfully complete their career
development programs.

The Company employs more than 400
female staff members in administration,
engineering, marketing and customer
services, and finance. A number are also
employed at service stations across
the country. This event celebrated the
social, economic, cultural and political
achievements of women. It also marked
a call to action for accelerating gender
parity and diversity in general.

Women’s Empowerment

Our focus on women’s empowerment
has as its objective the creation of
a more diverse workforce and a
corresponding increase in our
efficiency and competitiveness. ADNOC
has launched a number of group-wide
initiatives to drive women’s participation
in the oil and gas sector, including
the establishment of the Women’s
Network to empower and support the
development of female employees.
Under its women’s empowerment
pledges, ADNOC seeks to encourage
greater female representation in senior
management and increase the number
of new Emirati women recruits.
As part of the UAE’s annual celebration
of Emirati Women’s Day on August 28,
ADNOC Distribution held a special event
to mark the day at Head Office. The event
was attended by senior management
and a large number of employees.

Our focus on
women’s empowerment
has as its objective
the creation of a more
diverse workforce
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Enterprise Risk Management

ADNOC Distribution recognizes that
proactive engagement in risk is an
essential aspect of the Company’s core
business. We are fully committed to an
effective risk management process.
This process identifies and mitigates
exposure to uncertainty, and enhances
exposure to opportunities, by
identifying, understanding and
managing risks in accordance with a
defined risk management framework
and international standards.
Our risk management objectives, risk
management structure, and the role
and responsibilities of the Board of
Directors, the Audit Committee, our
management team, and our internal
audit function have all been shaped
with the ISO 31000 standard in mind.
Risk Governance

In pursuing the Company’s risk
management objectives, our Board
of Directors undertakes to:
• Openly disclose the risk management
process, both internally and externally,
to ensure that shareholders view
ADNOC Distribution as a transparent
organization where awareness and
understanding of the risk management
framework is established at the
appropriate levels of the organization.
• Be responsible for establishing and
overseeing the implementation and
review of the risk management system.
• Constantly identify, manage,
monitor and report on risk,
holding the management team
accountable for managing the
identified risks effectively.

To ensure the risk management
process is effective, the Board will:
• Implement the process and
key components documented
under the governance of risk
management framework.

• Identify risks through an objectivedriven process to assess the impact
that risks would have on achieving
the objectives of the Company.
• Have a clearly defined
responsibility structure.

Enterprise Risk Management (ERM)
Process and Structure

As ADNOC Distribution adopts the ERM
process, we expect that risk awareness
and governance across the organization
will be strengthened, accountability and
ownership in managing risks will be
clearly defined, and internal processes
and controls will improve.
Risk assessment workshops, surveys,
interviews and group discussions are
held regularly, and risk management
is a standing item on the leadership
team’s meeting agenda.
The key strategic risks identified during
workshops and meetings have been
communicated across the organization,
together with current and planned
actions to mitigate these risks.
Principal Risks and Uncertainties
Supply Risk
ADNOC is the sole supplier of most fuel
products to ADNOC Distribution. The
Company’s supply chain is exposed to
various external risks and uncertainties
such as environmental disasters,
geo-political influences, economic
factors affecting market dynamics,
and the internal environment.

Information Technology Risks
The Company depends on various
technological systems to conduct its
business operations. The head office
data server and related applications
are exposed to external threats such
as hackers, cyberattacks, computer
viruses and malware. Also, our data
center is exposed to internal threats
such as unauthorized access, fire
and other natural disasters.
To mitigate the risks, we have developed
and implemented a disaster recovery
site that has a high-end server as a
back-up to the head office data center,
with mission-critical applications to
ensure seamless operations.
Other Operational Risks
Operational risks are identified and
captured in risk registers that are
regularly reviewed. We have established
several policies, procedures and
guidelines, and enhanced internal
controls and systems to monitor
and mitigate the operational risks.
Other Strategic Challenges
and Opportunities
ADNOC Distribution’s strategic
challenges – pricing pressure, macro
and micro economic factors, and
financial risks – are carefully considered
along with strategic opportunities.
All necessary steps to mitigate the
negative effects of such challenges
and potential opportunities are
discussed during the business planning
and financial budgeting processes.
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Corporate Social Responsibility

Working together to
improve quality of life
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Introduction

We want our presence in the
community to benefit our people and
wider society. We are meeting this goal
through job creation, support for
development initiatives, and providing
opportunities for local suppliers.
We Listen and We Care

We listen, respond and collaborate with
our customers and the communities
we serve. We have set up formal
grievance channels and use a variety
of techniques to engage with these
key target audiences, ranging from
site visits, workshops and meetings,
to distributing literature.
Customers can register a complaint at
any time with our Customer Interaction
Center, which we can then verify
and investigate. Corrective action is
taken to ensure that complaints are
quickly addressed and any adverse
effects are mitigated.
We conduct regular surveys and utilize
mystery shoppers and customer
interaction calls to capture customers’
expectations and priorities.
Supporting Social Development

Our position as the UAE’s largest fuel
supplier commits us to periodic
assessments of our community’s
needs and expectations. We aim to
provide our communities with an ever
greater range and higher quality of
services. We also contribute to social
investment and community
development programs.
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2017 Initiatives
Holy Month of Ramadan
Our 2017 Ramadan activities focused
on promoting charitable and socially
responsible initiatives. These included
improved road safety, help for
community support institutions,
campaigns centered on the breaking
of the fast (Iftar), and other activities
designed to heighten community
awareness and sharing.
The company’s ‘Sweet Reminder,
Safe Ramadan’ campaign provided
water and dates at 50 service stations
on the UAE’s highways, and reminded
drivers to abide by traffic rules and
regulations while breaking their fast
so they reached their destinations
safely. We are a strategic partner
of the Khalifa Bin Zayed Al Nahyan
Foundation, which supplied 1.7
million meals during the Ramadan
fasting project.
We also supported the work of the
Foundation by providing at least 8,000
cylinders of LPG at nominal prices for
families in need. Other UAE civil
charities also received our support,
such as the charity organizations run
by the Ajman and Maliah Sports Clubs,
and the distribution of meals in service
stations in Ajman and Fujairah for
customers breaking their fast.
In the final days of 2017’s Holy Month,
we organized the eighth Umrah trip in
cooperation with the Khorfakkan Club
for the Disabled to allow five ‘people of
determination’ to perform Umrah rituals
during Ramadan.
Improving Traffic Safety
We played a leading role in supporting
the GCC Traffic Week in 2017, the 33rd
edition of the annual GCC Traffic Week
run under a theme of ‘Your Life is Trust’.
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Through our nationwide service station
network, we helped raise awareness of
the importance of adhering to speed
limits, avoiding the use of mobile
phones behind the wheel, driving with
a seat belt, and not parking in spots
designated for people with special
needs. Our service stations also took
part in the ‘Your life is more important’
campaign, organized by the UAE
Ministry of Interior, which sought to
raise awareness of the importance
of road safety and responsible driving.
Supporting Charitable
Fundraising Campaigns
We supported a range of charity
fundraising campaigns in the UAE,
based on local community donations
offered through ADNOC Oasis
stores at service stations. The latest
initiative is the provision of aid boxes
from the UAE Red Crescent and Ajman
Charity, made available during the
Holy Month of Ramadan.
Growing In-Country Value
ADNOC Group’s new In-Country Value
Strategy aims to further strengthen
collaboration with the UAE’s private
sector by nurturing new partnerships
and opportunities, catalyzing socioeconomic growth, improving
knowledge transfer, and creating
private sector jobs for UAE nationals
to drive Emiratization.
The strategy will also encourage
international companies to collaborate
more closely with local small- and
medium-sized enterprizes to increase
their in-country value contribution.
In parallel, the strategy will also help
improve the competitiveness of local
companies by driving their performance,
efficiency and quality of services.
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Health, Safety and Environment

Safeguarding the health and safety
of our staff and customers, and
equipping them to deal with risks
and challenges, is always a priority
for ADNOC Distribution.
Our network of service stations has
been designed in line with accredited
international standards of health, safety
and environment, such as OHSAS
18001 and ISO 14001, and also aligns
with the specifications of the relevant
federal and local authorities in the UAE.
We apply the highest safety and security
standards across our network. As part
of this, the company has fitted out its
facilities with cutting-edge technology,
and devised solutions to maintain the
highest levels of readiness in dealing
with emergencies. These efforts meet
our overarching objective to safeguard
the wellbeing of UAE residents, and the
country’s marine environment.
Our safety initiatives during the year
demonstrate a strong focus and
ongoing commitment to protecting our
employees. But achieving safety and
security, and a risk-free environment,
is a collaborative responsibility. We
use these initiatives and campaigns
to educate our customers and service
station staff in order to minimize
accidents and hazards in all our offices
and operational facilities.

Employee
Competency
& Engagement
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HSE Awards
In May, we hosted a ceremony to honor
the winners of our annual internal
Health, Safety and Environment (HSE)
Awards program. The event was
attended by Mr. Saeed Mubarak Al
Rashdi, our Acting CEO, along with
several senior managers, winning
project teams and company employees.
Senior Management Training
As part of the Company’s drive to
enhance occupational health and
safety standards, our Human
Resources and Health, Safety and
Environment divisions held two training
sessions for our senior management
on first aid at work and the basics of
firefighting. The training sessions were
organized in collaboration with Jaheziya
– Tawazun Safety, Security and Disaster
Management City, a vocational, safety,
security and firefighting training center.
Road Safety
In 2017, we collaborated with the UAE
Ministry of Interior to support its road
safety campaign entitled ‘The safer you
are, the happier they are’, hosting
various activities and events designed
to educate motorists on different
aspects of road safety. Awareness
messages were displayed at the
entrances of nine ADNOC Distribution
service stations serving the four
motorways targeted in the campaign.
Service Stations integrated with Abu
Dhabi Civil Defense
In association with the General
Directorate of Abu Dhabi Civil Defence,
we completed the integration of our
service station network and the Civil
Defence operations system, with the
aim of improving safety standards.
The move will help to reduce response
times during emergencies. The stateof-the-art system allows the Civil
Defence central operations team to
access the security cameras installed
at our service stations, communicate
directly with personnel, and provide
guidance until Civil Defence units arrive.

Business Continuity
In 2017, we conducted a large-scale
exercise to validate our business
continuity program. More than 70
personnel were involved, spread across
seven ADNOC Distribution
geographical locations.
The scenario, ‘Exercise Al Maha’, involved
the denial of access to our Mussafah
depot, leading to a prolonged shutdown
of LPG operations, with the teams
involved successfully demonstrating that
alternative arrangements were in place
to ensure operational continuity. Before
running the exercise, we held a number of
training sessions and exercise planning
meetings, both to raise the profile and
to ensure a clear understanding of the
ADNOC Distribution Business Continuity
Management System, and its alignment
to national and international standards.
Digital Security and Monitoring
To ensure the highest safety and
security standards are maintained, and
that we meet the requirements of
various security authorities, we have
undertaken the following initiatives:
• Installing intelligent CCTV,
surveillance, security and access
control, and public address systems.
• Mapping service stations to a
centralized control center.

• Connecting the security system to
Abu Dhabi’s Monitoring & Control
Centre (MCC).
HSE Awareness
To encourage our customers and staff
to focus on safety, we prepared 10
short videos for social media channels
(YouTube, Facebook) and on the
company’s Intranet. We also continued
to issue weekly flyers addressing
important HSE issues.
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Safety Performance
Our safety performance in 2017 was
notable in that we met all our key
performance indicators (KPIs).

2016
2017

0.17
0.14

0.10

Total recordable injury rate (TRIR)2
2015
2016
2017
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100% HSE

Lost time injury frequency (LTIF)1
2015

Financial Review

0.27
0.24

0.13

ADNOC and its group companies
are committed to delivering HSE
excellence by ensuring the health
and safety of its people and the
communities in which it operates,
and by respecting the environment.
In 2017, ADNOC launched a groupwide initiative around the importance
of creating a 100% HSE culture,
and empowering employees to
comply with the ADNOC HSE policy
and procedures. ADNOC Distribution
fully commits to the principles of
100% HSE.

Loss of primary containment (Tier 1 & 2)3
2015
2016
2017

0
2
0

1.  Lost Time Injury x 1,000,000 / man hours
2.  Recordable injuries x 1,000,000 / man hours
3.  Number of Tier 1/2 process safety events
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Sustainability

With increasing global demand for
resources, and as a responsible
corporate organization, we recognize
that it is our responsibility to reduce
pressure on the environment by finding
sustainable solutions to growth.
We have therefore embraced
environmental sustainability as part
of our overall growth and expansion
strategies, and as a key business value.
From procurement to the production
stage and sales, our goal is to minimize
the impact of our activities on the
environment, including climate change.
We are doing this by aligning our
business operations with our
environmental performance, and
seeking the most efficient and
effective use of resources.
Energy
Becoming more energy efficient is a
growing challenge for the UAE. As our
network of gasoline stations and
convenience stores expands, increased
energy consumption – both direct and
indirect – is inevitable, so efficient
energy consumption is a top priority.
Direct energy use is the energy
consumed by our activities, including
during distribution of our products and
delivery of our services, and is the fuel
consumed by our fleet of vehicles; and
Indirect energy use consists of the
energy that is consumed by others
serving our activities and the energy
and electricity provided from external
sources, such as Abu Dhabi Water and
Electricity Authority (ADWEA).
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Water
We have started to calculate water
consumption data from our utility bills,
rather than using estimates as in
prior years.
Waste
We adhere to regulatory authority
requirements for the safe handling and
disposal of waste generated through
our operations, and are the first ADNOC
group company to have completed the
e-services registration process with
Tadweer (Center of Waste Management
– Abu Dhabi).
Last year, we generated 950 tonnes of
non-hazardous waste. This was shifted
to landfill sites as per regulatory
requirements. Used paper is sent for
recycling to a specialized service
provider, saving 750 kg of paper
in 2017 that would otherwise have
been wasted.
Vapor Recovery
Another major step we have taken
towards protecting the environment
and minimizing the impact from our fuel
operations is installing sophisticated
vapor recovery systems across
our service station network and
storage depots.
Gasoline can evaporate and escape
into the atmosphere during the
transportation and filling of tankers
and vehicles at gas stations, leading
to serious environmental damage as
well as energy and financial losses.
This initiative captures and recovers
vapor from gasoline tankers, achieving
a significant reduction in hydrocarbons,
energy consumption and corrosion.

Natural Gas for Vehicles
One of our main sustainability drives
is the ‘Natural Gas for Vehicles’ (NGV)
project, introducing an alternative
vehicle fuel that produces lower
emissions than motor fuel. We
encourage car owners to convert to
Compressed Natural Gas (CNG), the
most economically viable fuel in the
UAE, and so improve the environment
by reducing toxic emissions. Harmful
emissions that contribute to air
pollution will be significantly reduced
if more cars switch to clean natural gas.
The NGV conversion is in accordance
with the highest European
specifications and international
standards. The project is being
implemented in collaboration with
relevant government agencies and
advisory bodies, and is in line with
the Abu Dhabi Economic Vision 2030
to reduce carbon emissions.
CNG projects are gaining momentum
in public, commercial and communal
transport. The establishment of a
distribution network of ‘motherstations’ and ‘daughter-stations’,
including 17 in Abu Dhabi, Al Ain and
Sharjah, is helping to guarantee the
supply of CNG fuel throughout the UAE
that is independent of the country’s
gas pipeline network.
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